JULY  3,  2000  THE  NEWSMAGAZINE  OF  THE  FOURTH  ESTATE”  PUBLISHED  EVERY  WEEK  SINCE  1884 


82.50 


nieSymmerllEli  Issue 

Why  not  to  read  in  the  first  piace;  weird  papers 
to  read  ityoo  do;  what's  in  a  newspaper  name; 
amazing  anagrams;  and  newspapers' 
:  nncensored  hloopers 


PLUS: 


^  1 


Freedom  to 
ay  Thomson 
papers 
.ii^izona,' 

seer  Bob 
Coen:  two ! 
thumbs  up 

San  Diego  . 
scribe  gives 
up  his  notes 


/ 


Here  are  the  top  winners  of  our  23rd 
annual  Best  of  Qannett  contest  and  of 
other  company  news  awards. 

Outstanding  Achievement  Award  for  Best 
News  Performance  and  Gold  Medal  Winner 

Winner:  The  Detroit  News. 

Finalists  and  Gold  Medal  winners:  Asbury  Park 
(N.J.)  Press,  The  Burlington  (Vt.)  Free  Press, 
The  Tennessean,  Nashville,  Poughkeepsie 
(N.Y.)  Journal,  Rochester  (N.Y.)  Democrat 
and  Chronicle. 

Editor  of  the  Year 

Winner:  Mark  Silverman,  The  Detroit  News. 
First  runner-up:  Mickey  Hirten,  The  Burlington 
(Vt.)  Free  Press.  Second  runner-up:  William  C. 
“Skip”  Hidlay,  Courier-Post,  Cherry  Hill,  N.J. 

President’s  Ring  winners: 

•  Mike  Beck,  managing  editor,  Iowa  City 
Press-Citizen; 

•  Ward  Bushee,  vice  president  and  editor, 

The  Cincinnati  Enquirer; 

•  Tom  Callinan,  vice  president/news  and 
editor,  Rochester  (N.Y.)  Democrat  and 
Chronicle; 

•  Susan  Ihne,  executive  editor,  St.  Cloud 
(Minn.)  Times; 

•  Paula  Moore,  executive  editor,  Montgomery 
(Ala.)  Advertiser; 

•  Ray  Dllwerther,  vice  president/news  and 
executive  editor,  Asbury  Park  (N.J.)  Press; 

•  Derek  Dsenenko,  executive  editor,  FLDRIDA 
TODAY,  Brevard  County,  and  former 
executive  editor,  Poughkeepsie  (N.Y.) 
Journal. 

Public  Service 

Division  I:  The  News  Journal.  Wilmington,  Del. 
Division  II:  The  Burlington  (Vt.)  Free  Press. 

Most  Improved  Newspaper 

Winner:  Courier-Post,  Cherry  Hill,  N.J. 
Runners-up:  Rockford  (III.)  Register  Star;  Army 
Times  Publishing  Co.,  Springfield,  Va.; 

St.  Cloud  (Minn.)  Times. 

Freedom  of  Information  Award 

Winner:  The  Burlington  (Vt.)  Free  Press. 
Finalists:  The  Courier- Journal.  Louisville,  Ky.; 
Poughkeepsie  (N  Y.)  Journal;  St.  Cloud  (Minn.) 
Times;  and  The  Journal  News,  Westchester 
County,  N.Y.  Special  citation:  The  Gannett  New 
Jersey  Group. 

Outstanding  Achievement 
by  a  USA  TODAY  News  Staffer 

Winner:  Ed  Foster-Simeon. 

Outstanding  Achievement  by  an  Individual 

Division  I:  Lisa  Roland-Faust,  The  Times, 
Shreveport,  La.  Division  II:  Mary  Beth  Pfeiffer, 
Poughkeepsie  (N.Y.)  Journal. 


Outstanding  Achievement  in  Writing 

Division  I:  Jodi  Cohen,  The  Detroit  News. 
Division  II:  Steve  Young,  Argus  Leader,  Sioux 
Falls,  S.D. 

Feature  Writing 

Division  I:  Jodi  Cohen,  The  Detroit  News. 
Division  II:  Steve  Young,  Argus  Leader,  Sioux 
Falls,  S.D. 

Spot  News 

Division  I:  Gannett  News  Service. 

Division  II:  The  Leaf-Chronicle,  Clarksville,  Tenn. 

Investigative  Reporting 

Division  I:  Wayne  Woolley  and  George  Hunter, 
The  Detroit  News.  Division  II:  Mary  Beth 
Pfeiffer  and  Michael  Valkys,  Poughkeepsie 
(N  Y.)  Journal. 

In-Depth  Reporting 

Division  I:  Mary  Dolan,  The  Journal  News, 
Westchester  (bounty,  N.Y. 

Division  II:  Mike  Trautmann,  Argus  Leader, 
Sioux  Falls,  S.D. 

Specialty  Reporting 

Division  I:  Rocky  Barker,  The  Idaho  Statesman, 
Boise.  Division  II:  Peggy  D’Farrell,  Observer- 
Dispatch,  Utica,  N.Y. 

Sports 

Division  I:  The  Courier- Journal,  Louisville,  Ky. 
Division  II:  (Tie)  Journal  and  Courier,  Lafayette, 
Ind.;  (Tie)  Mark  Conley,  Dave  Albee  and  Len 
DeGroot,  Marin  (Calif.)  Independent  Journal. 

Staff  Enterprise 

Division  I:  The  Times,  Shreveport,  La, 

Division  II:  Green  Bay  (Wis.)  Press-Gazette. 

Editorials 

Division  I:  The  Des  Moines  Register. 

Commentary  Columns 

Division  I:  Donald  Kaul,  The  Des  Moines 
Register 

Editorial  Cartoons 

Combined  Divisions:  Nick  Anderson,  The 
Courier-Journal,  Louisville,  Ky. 

Commentary 

(The  Commentary  Columns  and  Editorials 
categories  were  combined  in  Division  11.) 
Division  II:  Stephen  Kiernan,The  Burlington 
(Vt.)  Free  Press. 

Millennium 

Division  I:  Gannett  News  Service. 

Division  II:  Poughkeepsie  (N.Y.)  Journal. 


Packaging  and  Presentation 

Division  I:  The  Cincinnati  Enquirer, 

Division  II:  Deena  Murphy,  The  Burlington  (Vt.)  , 
Free  Press. 

Headlines 

Division  I:  The  Cincinnati  Enquirer. 

Division  II:  Shanna  Novak,  St.  Cloud  (Minn.) 
Times. 

Informational  Graphics 

Division  I:  (Tie)  Ron  Dden,  Reno  (Nev.)  Gazette- 
Journal;  (Tie)  T.J.  Standish,  FLORIDA  TODAY, 
Brevard  County.  Division  II:  Len  DeGroot,  Marin 
(Calif.)  Independent  Journal. 

Deadline  Photography 

Division  I:  The  News  Journal,  Wilmington,  Del. 
Division  II:  Tony  Overman,  The  Olympian, 
Olympia,  Wash. 

Non-Deadline  Photography 

Division  I:  (Tie)  Jean  Dixon,  Reno  (Nev.) 
Gazette-Journal;  (Tie)  Craig  Ruttle,  The 
Cincinnati  Enquirer.  Division  II:  Spencer  Ainsley, 
Poughkeepsie  (N.Y.)  Journal. 

Reader  Involvement 

Division  I:  The  Honolulu  Advertiser. 

Division  II:  Asheville  (N.C.)  Citizen-Times. 

Judges 
Division  I 

Paula  LaRocque,  The  Dallas  Morning  News 
Victor  Panichkul,  The  Sun,  Baltimore,  Md. 

Yvette  Smiley-Smith,  reader  of  the  Montgomery 
(Ala.)  Advertiser. 

Steve  Smith,  former  editor  of  The  Gazette, 
Colorado  Springs,  Colo.  Smith  was  named 
editor  of  the  Statesman  Journal  at  Salem, 
Dre.,  in  April  2000. 

Stan  Tiner,  former  executive  editor  of  the  Daily 
Oklahoman,  Oklahoma  City,  Okla.  Tiner  was 
named  executive  editor  of  The  Sun  Herald, 
Biloxi,  Miss.,  in  May  2000. 

Karin  Winner,  The  San  Diego  Union-Tribune. 

Division  II 

Harry  Hendry,  reader  of  The  News-Press, 

Fcrt  Myers,  Fla. 

Edward  W.  Jones,  The  Free  Lance-Star, 
Fredericksburg,  Va. 

Marilyn  Kern-Foxworth,  Florida  A&M  School 
of  Journalism,  Media  and  Graphic  Arts, 
Tallahassee,  Fla. 

Chris  Peck,  The  Spokesman  Review,  Spokane, 
Wash. 

Dorothy  Reinhold,  San  Gabriel  Valley 
Newspaper  Group,  Pasadena,  Calif. 

Jan  Schaffer,  The  Pew  Center  for  Civic 
Journalism. 


Detroit  News  Publisher 
and  Editor  Mark  Silverman, 
Gannett  Editor  of  the  Year, 
and  Reporter  Jodi  Cohen, 
winner  of  Outstanding 
Achievement  in  Writing. 
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Once  Again,  The  Detroit  News 
Heads  Best  of  Gannett  Winners 


Another  great  effort.  Another  splendid  result. 

For  the  second  successive  year,  The  Detroit  News  has  won  the  Outstanding 
Achievement  Award  for  the  Best  News  Performance  in  the  annual  Best  of  Gannett  contest. 

Among  the  effotts  that  led  to  the  top  award  was  a  compelling  piece  about  a  IS-year-old 
girl  who  died  after  unknowingly  receiving  a  “date-rape”  drug.  Reporter  Jodi  Cohen  worked 
tor  months  to  gain  the  confidence  of  family  and  friends  of  the  dead  teen-ager  to  tell  her 
story.  Cohen  won  the  Feature  Writing  category  and  earned  the  Outstanding  Achievement 
Award  in  Writing. 

Work  by  other  Detroit  staffers  placed  among  the  top  three  winners  in  five  other  major 
categories. 

This  across-the-hoard  excellence  and  many  improvements  in  the  newspaper  also  brought 
Detroit  Publisher  and  Editor  Mark  Silverman  recognition  as  Gannett’s  Editor  of  the  Year. 

Detroit’s  achievements  symbolized  the  strong  journalism  of  all  the  newspapers  recognized 
in  the  23rd  annual  Best  of  Gannett  competition. 

One  editor  from  outside  the  company  offered  this  observation  during  the  category 
judging;  “This  is  journalism  at  its  finest.” 

It  is.  We  salute  the  winners  for  their  outstanding  work  on  behalf  of  our  readers. 
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NEWSPAPERS  AT  THEIR  BEST 


www.gannett.com 


C9h(tfeheef^  _ 

pyefehtf 

TAc  2^tA  /fhhMf 

>cMihAy 

\  September  21  &  22 

Hyatt  Regency  Resort  &  Conference  Center 

Monterey,  CA 


LETTERS 


I  FEATURE 

READING  LITE  Anagrams,  bloopers, 

and  Walt  Whitman  name  game  . .  .16 

PAGE  ONE 

Gannett  in  full  bloom 
Deals  on  two  continents . 7 

Sic  transit  Toronto  We’re 
kidding:  It’s  livelier  than  ever . 9 

Striking  terms  SJ. Mercury 
News  contracts  to  run  eight  years  .  .10 

On  the  money  Gum  sees  5% 
growth  in  newspaper  ad  revenue  .  .10 

Mid-Year  Media  Review 
2000:  It’s  a  hit!  (So  far ...) . 11 

Full  disclosure  Courts 
reporter  shuns  stir  in  San  Diego  . .  .11 

Calendar  . 12 

DEPARTMENTS 

NEWSPEOPLE  Kathy  Weiermiller’s 

new  portfolio  at  O.C.  Register . 13 

I  EDITORIAL  Free  (and  paid)  papers  in 
I  chains:  The  tyranny  of  tidiness  . . .  .15 

j  INTERACTIVE  MagPortal  opens  to  | 

World  Wide  Web  of  magazines  . .  .25 

,  MARKETING  &  SALES  S.F.  Chronicle  \ 

I  scores  a  first  at  gay  pride  parade  .  .26  ! 

I  SYNDICATES  Charlton  Heston  on  | 

kooks,  hicks,  and  cartoonists  .  ....27  I 
SYNDICATES  Museum  of  Cartoon  Art  ! 

in  search  of  an  angel  (or  angels)  .  .28 

TECHNOLOGY  Creating  newspaper  I 

ads,  the  do-it-yourself  way . 29 

ON  THE  SUPPLY  SIDE  From 

prepress  to  business  systems . 30 

HOT  TYPE  The  Best  —  and  Rest  — 
of  the  Press  . 31 

*30"  Nat  Hentoff  on  the  color  line 
in  coverage  of  crime  victims . 34 

Classified . After  28 

Cover  illustration  by  David  Brion  j 


ILLUMINATING' REPORTAGE 


As  A  LOCAL  COLUMNIST,  I  READ 

with  interest  your  June  26  cover 
story  and  sidebars  lE&P,  p.  20] 
on  “New  Roykos  on  the  Block.”  Joe 
Strupp’s  reporting  about  the  ethnic, 
gender,  and  topical  diversity  of  today’s 
columnists  was  illuminating. 

Given  his  nod  to  gender  equity, 
however,  it  was  a  tad  ironic  that  Stmpp 
fawningly  described  Columnist  Ruth 
Sheehan’s  “fashionable  black  top  and 
matching  designer  skirt”  and  mentioned 
that  she  is  “pretty,  blond,  and  sporting  a 
Miami  Beach-like  tan.”  (Why  didn’t  he 
just  wonder  in  print  if  she  were  free 
Saturday  night?) 

Strupp’s  profile  of  Columnist  Tony 
Norman,  meanwhile,  confines  itself  to 
that  writer’s  work  and  is  oddly  silent 
about  how  Norman  registers  on  the 
hunk-o-meter. 

In  many  respects,  it  may  very  well 
be  a  brave  new  journalistic  world, 
as  Strupp  suggests.  But,  as  he  clearly 
demonstrates,  some  sexist  habits 
die  hard. 

CLINT  TALBOTT 

COLUMNIST 
Daily  Camera 
Boulder,  Colo. 
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Wgave  us  in  your  June  19  issue 
[“Top  100  Brand  Advertisers, 
p.  62].  Our  national  print  reps  loved  it. 

Perhaps  next  year,  you  could  in¬ 
clude  Internet  spending  as  a  category. 
According  to  Jupiter  Communications, 


HAT  A  HELPFUL  TABLE  YOU 


companies  spend  more  on  Web  ads 
than  they  do  on  outdoor  campaigns. 

,  What  would  also  be  very  helpful  is  a 
i  list  of  the  top  100  brand  advertisers  jus# 
in  terms  of  Web  advertising. 

JIM  SOSNICKY 
DIRECTOR  OF  ONLINE  BUSINESS 
DEVELOPMENT/MARKETING  MANAGER 
The  Village  Voice 
New  York 

TAXES  &  FREEDOM  OE  THE  PRESS 

The  proposal  to  pare  down  a 
bill  to  repeal  a  California  news¬ 
paper  tax  “so  that  it  eliminates  the 
tax  only  on  smaller  newspapers”  \_E^P, 
June  5,  p.  13]  might  make  the  tax  repeal 
“less  costly  to  the  state,”  but  it  probably 
would  produce  an  unconstitutional  tax  on 
large  newspapers  rather  than  a  good  start 
toward  total  repeal. 

The  U.S.  Supreme  Court  has  prohibited 
!  “big  paper  only”  taxes  since  deciding 
Minneapolis  Star  &  Tribune  Co.  vs. 
Minnesota  Commissioner  of  Revenue, 

460  U.S.  575  (1983).  That  case  involved 
a  tax  on  newsprint  and  ink  that  initially 
applied  to  all  newspapers,  and  then  was 
'  amended  to  exempt  smaller  newspapers, 
j  Any  tax  that  targets  a  small  group 
I  of  newspapers  violates  tiie  First 
Amendment. 

(In  the  interests  of  ftill  disclosure,  I 
!  was  one  of  the  attorneys  representing  the 
Star  Tribune  in  tlie  1983  case.) 

JOHN  P.  BORGER 
ATTORNEY 
Faegre  &  Benson  LLP 
I  Minneapolis 

i 

i  letters®  editorandpublisher.com 


- ^  50  YEARS  AGO  - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


JULY  1,  1950: 

Hikes  in  newspaper  advertising 
rates  during  1950  are  being 
considered,  or  are  actually 
scheduled,  by  publishers  around 
the  country,  according  to  lobby 


talk  at  the  Newspaper  Advertising  have  deteriorated,  the  officers 


Executives  Association  summer 
convention  at  the  Waldorf-Astoria 
Hotel  in  New  York  this  week. 

On  the  premise  that  newspapers 


of  the  American  Newspaper 
Guild  called  on  the  membership  | 

this  week  to  consider  investment  ! 

of  the  union’s  resources  in  j 

publishing  ventures.  | 
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nuiiur  OL  ruDiisner  s  new  e-ieiier  is  uesigneu  lui  luc 
online  news  industry’s  busiest  decision  makers. 

Every  Tuesday  morning,  we’ll  send  you  our  weekly  J 
overview  of  the  top  news  stories,  trends,  and  people  I 
from  the  online  news  world.  FREE.  Just  go  tcM 
www.editorandpublisher.com  to  register.  I 


ETTER 


www.editorandpublislier.com 

Advertisers!  Use  e-letter  to  reach  online  news  executives.  Contact  elong@editorandpublisher.com 
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$2.6B  Central  Newspapers  Inc.  deal 
would  give  it  more  than  lOO  dailies 

BY  JOE  STRUPP  AND  STEVE  YAHN 

JUNE  SHOT  STRAIGHT 

into  the  history  books  Sign’s 

Rt  Gcinnett  Co.  Inc.  GrANNEXT^S 

Between  June  5  and  June 
28  —  a  mere  23  days  —  the 
newspaper-focused  giant 
either  laid  out  or  committed 
itself  to  laying  out  $4.53  bil¬ 
lion  to  acquire  three  major 
media  properties:  British 
publisher  Newscom;  21  daily 
newspapers  for  $1.13  billion 
from  Thomson  Corp.;  and,  in 
a  deal  announced  last  week, 
the  entire  holdings  of  Central 
Newspapers  Inc. 

The  Central  deal  —  which 
would  put  The  Arizona  Re¬ 
public  of  Phoenix,  The  Indi¬ 
anapolis  Star,  and  four  other 
dailies  under  the  Gannett 
tent  —  carries  a  $2.6-billion 
price  tag,  making  it  the  sec¬ 
ond-largest  U.S.  newspaper 
company  purchase  ever,  be¬ 
hind  Tribune  Co.’s  $8-billion 

takeover  of  Times  Mirror  Co.  Hotbed  of  Gannett  activity  lies  in  Arlington,  Va. 
in  March. 

If  offers  now  on  the  table  are  completed,  Arling¬ 
ton,  Va.-based  Gannett  would  own  more  than  100 
dailies  in  all  parts  of  the  United  States  —  a  25%  in- 


www.edltorandpubllsher.com 


I  crease  that  would  cast  the  company  as  an  even 
greater  national  media  force. 

“It  helps  Gannett  in  what  it  can  offer  in  national 
and  regional  advertising,”  said  John  Morton,  a  Sil- 
;  ver  Springs,  Md.-based  newspaper  analyst.  “Gannett 
i  has  a  heavy  cash  flow,  and  they  need  to  do  some¬ 
thing  with  it.  In  the  media 


Sky’s  the  limit 

Gannett’s  buying  spree 


Central  Newspapers 

{The  Arizona  Repobiic.  The  IndianapoUs  Star,  and  (our  ottitr  dailies) 


I 


le  limit  business,  you  have  to  buy 

DYING  SPREE  properties  when  they  be¬ 

come  available.” 

Steven  N.  Barlow,  Credit 
Suisse  First  Boston’s  highly 
regarded  newspaper  an¬ 
alyst,  agreed.  “We  like  all 
of  the  acquisi- 
tions,”  he  said. 
“They’re  mov¬ 
ing  debt  from  about  5%  of 
market  capitalization  to 
about  35%.  This  should  en¬ 
hance  return  on  invest¬ 
ment  capital  and  build 
shareholder  value.”  Barlow 
also  noted  that  the  Central 
Newspapers  acquisition 
will  significantly  strength¬ 
en  Gannett’s  presence  in 
the  fast-growing  South¬ 
western  market.  Gannett 
owns  KPNX-TV  in  Phoe¬ 
nix  and  the  Tucson  (Ariz.) 
Citizen,  a  Monday-Satur- 
lies  in  Arlington,  Va.  day  p.m.  newspaper  with  a 
daily  circulation  of 39,328. 
Paving  the  w'ay  for  the  big  buys,  Gannett’s  cash 
reserves  were  greatly  bolstered  this  January  when  it 
sold  its  750,000-subscriber  cable  TV  assets  to  Cox 


SEiineAiN 

The  Thomson 
Corp.  plans  to 
sell  The  Yuma  (Ariz.) 
Daily  Sun,  and  relat¬ 
ed  operations  to  Free¬ 
dom  Communications 
Inc.  of  Irvine,  Calif. 
Freedom  also  will  ac¬ 
quire  The  Tribune  in 
suburban  Phoenix 
and  the  Daily  News- 
Sun  in  Sun  City,  Ariz. 

In  addition,  Thom¬ 
son  plans  to  an¬ 
nounce  details  of  the 
sale  of  the  Connecti¬ 
cut  Post  in  Bridge¬ 
port.  Further, 
Thomsen  said  it  will 
soon  make  an  an¬ 
nouncement  about 
the  sale  of  five  Cana¬ 
dian  dailies. 

-  STEVE  YAHN 

m\im 


The  Federal  Com¬ 
munications 
Commission  (FCC)  is 
like  a  Lone  Ranger 
who  refuses  to  recog¬ 
nize  it’s  time  to  retire. 

So  says  FCC  Com¬ 
missioner  Mictiael  K. 
Powell,  in  his  written 
dissent  from  the 
FCC’s  decision  in  May 
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to  keep  a  rule  that 
prevents  daily  news¬ 
papers  from  buying 
broadcast  stations  in 
their  home  market. 
The  1975  rule  is 
backed  in  varying  de¬ 
grees  by  the  FCC’s 
three  Democrats.  It 
aims  to  preserve  di¬ 
verse  voices. 

FCC  Chairman 
William  Kennard  said 
Friday  that  he  could 
not  tell,  due  to  a  lack 
of  consensus,  when 
the  commission 
would  decide  the  is¬ 
sue. -TODD  SHIELDS 


Growing  numbers 
of  Americans 
are  losing  the  news 
habit,  according  to  a 
Pew  Research  Center 
survey.  The  Internet 
is  claiming  an  in¬ 
creasing  proportion  of 
news  consumers,  ac¬ 
cording  to  the  survey 
released  June  12. 

Internet  viewing 
seems  to  cut  into  lo¬ 
cal  and  network  tele¬ 
vision  news  viewing. 
But  the  survey  found 
no  evidence  that  In¬ 
ternet  viewing  is  driv¬ 
ing  down  use  of  daily 
newspapers,  cable  TV 
news,  or  radio  news. 
Fewer  than  half  of 
those  surveyed  follow 
national  news  closely. 
-  TODD  SHIELDS 


At  least  four  com¬ 
panies  are  bid¬ 
ding  on  the  Santa 
Barbara  (Calif.)  News- 
Press,  which  the  New 
York  Times  Co.  put  on 
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Communications  Inc.  for  $2.7  billion  before  taxes,  j 

The  Central  Newspapers  sale  dissolves  yet  another  j 
of  the  country’s  histoiy-rich,  family-owned  newspa¬ 
per  groups.  The  Pulliam  family,  whose  newspaper 
empire  dates  back  more  than  half  a  century,  earned  a 
reputation  for  defending  reporters  and  speaking  out 
on  journalistic  rights. 

Founder  Eugene  C.  Pul¬ 
liam,  who  died  in  1975, 
made  news  in  the  1950s 
when  he  led  a  group  of 
publishers  denouncing 
U.S.  Sen.  Joseph  Mc¬ 
Carthy’s  communist 
witch  hunt.  His  son,  Eu¬ 
gene  S.  Pulliam,  who 
died  in  1999,  took  over 
for  him  and  used  his 
papers’  power  to  drive  his 
consen'ative  philosophy, 
which  included  vigor¬ 
ously  supporting  his 
nephew,  former  Vice 
President  Dan  Quayle,  in 
his  bid  for  the  presidency'. 

Staffers  at  both  the  Re¬ 
public  and  the  Star  said 
they  were  concerned 
about  going  from  a  fam¬ 
ily-owned  group  to  a 
larger  company  and  are 
taking  a  wait-and-see  ap¬ 
proach.  “I’m  hoping  for 
the  best,”  said  John 
O’Neill,  interim  state  edi¬ 
tor  at  the  Star  and  a  14- 
year  veteran  of  the  paper. 

“It  was  nice  that  it  was 
family-owned.” 

Marc  Allan,  president 
of  Local  70  of  The  News¬ 
paper  Guild,  which  rep¬ 
resents  about  30%  of  the 
Star  staff,  said  the  sale 
has  sparked  concerns 
among  workers,  prompt¬ 
ing  15  employees  to  join 
the  Guild  shortly  after 
the  Gannett  deal  was 
made  public.  He  said  the 
Guild’s  current  contract 
expires  in  October,  but 
negotiations  have  yet  to 
begin. 

U.K.  Acquisitions 

In  Great  Britain,  an  $800-million  purchase  com-  [ 
pleted  June  5  added  News  Communications  &  Media 
PLC  to  Gannett.  Newscom  is  the  eighth-largest  re¬ 
gional  newspaper  publisher  in  the  United  Kingdom, 
publishing  99  titles,  including  four  daily  newspapers. 


Last  July,  Gannett  acquired  Newsquest  P1.C,  another  j  i 
British  publishing  chain,  which  includes  11  dailies.  i 

The  only  potential  conflict  in  the  Central  sale  is  | 
Gannett’s  ownership  of  KPNX-TV,  since  it’s  in  the  !  | 

same  market  as  the  Republic.  Federal  Communica-  j 

tions  Commission  (FCC)  rules  bar  cross-ownership  i 
of  TV  stations  and  news-  1 

papers  in  the  same  mar-  i 

ket,  but  would  not  apply  j 

to  KPNX  until  the  sta-  | 

tion’s  license  is  up  for  I 

renewal  in  2006.  j 

Gannett  CEO  Douglas 
H.  McCorkindale  said  he 
believes  the  cross-owner¬ 
ship  limitations,  current¬ 
ly  being  reviewed  by  the 
FCC,  will  be  changed  be¬ 
fore  the  license  expires. 

Louis  A  “Chip”  Weil  III,  | 

Central  chairman,  presi¬ 
dent,  and  CEO  —  and  a 
former  18-year  Gannett 
executive  —  said  he  | 

planned  to  retire  after  the  j 

Gannett  takeover,  but  that  ! 

he  leaves  on  good  terms.  j 

Industry  watchers  were  : 

quick  to  note  that  Gannett 
is  used  to  very  high  profit 
margins,  and  that  the 
company  is  a  past  master 
at  finding  ways  to  cut 
costs,  right  down  to  day- 
to-day  operations.  The 
company,  which  is  still  not 
long  on  major-market  j 
newspapers,  has  yet  to 
convince  some  skeptics 
that  it  is  bent  on  making 
the  kind  of  investment 
necessary  to  produce  a 
high-quality  editorial 
product. 

Gannett  stock  rose  86 
cents  to  close  at  $58.99 
June  28,  the  day  the  deal 
was  announced.  The  com¬ 
pany’s  stock  has  dropped 
from  a  52-week  high  of 
$83  at  the  end  of 1999  to  a 
low  of  $56  just  days  ago. 
Central  stock,  which  had 
dropped  to  a  low  of  $27  only  months  ago,  has  seen  a 
dramatic  rise  since  May,  climbing  to  $64  June  28. 

Upon  completion  of  the  sale,  the  Republic  and  the 
Star  will  become  Gannett’s  second-  and  third- 
largest  circulation  dailies  behind  USA  Today.  The 
Republic  is  the  nation’s  15th-largest  newspaper,  j 
with  a  daily  circulation  of  433,296,  while  the  Star 
ranks  42nd  with  240,000.  H 


- - - -  «• - 

*  Gannett’s  June  unions 


Central  Newspapers 


Arizona 

DAILY  CIRCULATION 

AS  OF 

The  Arizona  Republic,  Phoenix 
Indiana 

482,003 

Mar  3 1,2000 

The  Indianapolis  Star 

243,133 

Mar  31, 2000* 

The  Star  Press,  Muncie,  Ind. 

34,259 

Mar  31, 2000 

Daily  Ledger,  Noblesville,  Ind. 

11,956 

Oct  31, 1998* 

Vincennes{M.)Sun-Commercial 

Louisiana 

12,341 

Mar  31, 2000 

Alexandria  Daily  Town  Talk 

36,202 

Mar  31, 2000 

Thomson  Newspapers 


Louisiana 

DAILY  CIRCULATION 

AS  Of 

The  Advertiser,  Lafayette 
Maryland 

45,112 

Mar  31, 2000 

The  Daily  Times,  Salisbury 
Ohio 

27,661 

Mar  31, 2000 

Telegraph-Forum,  Bucyrus 

7,074 

Mar  31, 2000 

Chillicothe  Gazette 

16,155 

Mar  31, 2000 

Coshocton  Tribune 

7,446 

Mar  31, 2000 

The  Journal-News,  Hamilton 

24,707 

Mar  31, 2000 

Lancaster  Eagle-Gazette 

15,961 

Mar  31, 2000 

News  Journal,  Mansfield 

34,913 

Mar  31, 2000 

The  Marion  Star 

15,167 

Mar  31, 2000 

Middletown  Journal 

21,996 

Mar  31, 2000 

The  Advocate,  Newark 

21,858 

Mar  31, 2000 

Times  Recorder,  Zanesville 
Utah 

21,194 

Mar  31, 2000 

The  Spectrum,  St.  George 
Wisconsin 

21,804 

Mar  31, 2000’ 

The  Post-Crescent,  Appleton 

56, 219 

Sep  30, 1998 

The  Reporter,  Fond  du  Lac 

18,664 

Sep  30, 1998 

Herald  Times  Reporter,  Manitowoc  17,293 

Sep  30, 1998 

Marshfield  News-Herald 

14,547 

Mar  31, 2000 

Oshkosh  Northwestern 

23,638 

Mar  31, 2000 

The  Sheboygan  Press 

26,510 

Sep  30, 1998 

Stevens  Point  Journal 

13,941 

Mar  31, 2000 

Daily  Tribune,  Wisconsin  Rapids 

Source:  Audit  Bureau  of  Circulations 

*Five-day  average 

^Certified  Audit  of  Circulations 

13,895 

Mar  31, 2000 
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All  aboard:  Toronto’s  rush  hour 


New  free  papers  blanket  transit  system 

BY  MARK  FITZGERALD 

Chicago 

Toronto’s  wide-open  newspaper  competi- 
tion  now  includes  a  “Subway  Series.”  The 
launching  of  three  free  commuter  tabloids 
last  week  reflected  the  frenetic  pace  of  North  Amer¬ 
ica’s  fiercest  newspaper  war. 

On  Monday,  June  26,  Toronto  Star  Publisher 
John  Honderich  held  a  press  conference  at  Union 
Station  to  announce  that  in  three  days  Torstar  Me¬ 
dia  would  begin  publishing  - 

GTA  Today.  The  veiy-  ne.xt 
day.  The  Toronto  Sun  actually 
began  handing  out  the  first 
mass  transit  tab  to  hit  the 
tubes:  FYI  Toronto. 

Later  in  the  week,  publica¬ 
tion  of  the  free  daily  newspa¬ 
per  Metro  was  launched. 

Metro  is  owned  by  Sweden- 
based  Modern  Times  Group, 
which  publishes  free  papers 
in  e.xclusive  distribution 
arrangements  with  mass 
transit  agencies  in  11  coun¬ 
tries  worldwide,  including 
Philadelphia  in  the  United 
States.  The  Toronto  edition, 
like  its  sister  publications, 
will  offer  readers  concise, 
newsy  bites  of  information  on 

local,  national,  and  interna- 
. .  ,  1  .  ,  AA  j  With  GTA  Today's  first 

tional  subjects.  Modern  J  g, 

Times  reportedly  is  looking 

for  a  news  service  partner,  such  as  Reuters. 

Lou  Clancy,  the  Sun's  project  manager,  exulted: 
“They  [the  first  round  of  copies]  went  quickly.  We 
had  people  phoning  us  and  asking  for  them.”  Heavy 
on  entertainment  listings,  FYI  Toronto  takes  its 
name  from  a  Sun  Web  site,  and  its  design  looks 
much  like  an  Web  screen  shot.  Datelines  and  the 
issue  date  mimicked  Internet  uniform  resource 
locators  (URLs)  in  the  first  edition,  as  in:  ‘Today:// 
Tuesday,  June  27,  2000.” 

This  is  not  just  a  news  summarv';  it’s  intended  to 
draw  people  into  fyitoronto.com  and  our  partners 
canoe.ca,”  Clancy  said. 

In  contrast  to  the  Sun's  quick  launch  of  FYI 
Toronto,  the  Star's  GTA  Today  was  the  result  of 
months  of  planning,  focus  groups,  and  a  separate 
35-person  staff,  said  Star  Director  of  Communica¬ 
tions  and  Operations  Planning  Brad  Henderson. 


“We  studied  this  seven  ways  to  Christmas,”  he 
said.  The  paper  will  be  distributed  mostly  through 
some  1,500  distinctive  purple-colored  news  boxes. 
Henderson  said  the  Star's  advantage  will  be  in  get¬ 
ting  distribution  at  places  where  people  start  their 
commute  into  Toronto,  capturing  them  for  the  full 
20-  to  30-minute  ride. 

Both  newspapers  say  their  free  tabs,  which  are 
beginning  with  press  runs  of  about  100,000  apiece, 
will  not  cannibalize  single-copy  sales  of  their  core 
products.  “Our  research  shows  fewer  than  50%  [of 
commuters]  have  any  sort  of  newspaper  habit  at 
all,”  Henderson  said. 


With  GTA  Today’s  first  edition  are  (from  left)  John  Gallacher,  of  Vaughn  Press 
Center;  Andrew  Go,  GTA  Today  publisher;  and  Mark  Shapiro,  its  president. 

as  Reuters.  While  the  Modern  Times  Group  struck  an  agree- 

t  manager,  exulted:  ment  with  Toronto’s  mass  transit  newsstand  con- 
]  went  quickly.  We  tractor,  the  group  is  reportedly  seeking  a  Canadian 
ng  for  them.”  Heavy  partner  to  comply  with  government  rules  requiring 
I  Toronto  takes  its  newspaper  businesses  to  be  75%-owned  by  Canadi- 
id  its  design  looks  an  companies. 

.  Datelines  and  the  Papers  in  all  big  cities  should  not  be  surprised  to 
uniform  resource  see  Modern  Times  come  to  their  markets,  said 
on,  as  in:  ‘Today://  Stephen  C.  Johnson,  vice  president  of  circulation 
for  the  San  Francisco  Newspaper  Agency.  "Metro  is 
arv';  it’s  intended  to  misunderstood,”  he  said. 

Ti  and  our  partners  “Just  as  Al  Neuhart'n  had  a  vision  of  USA  Today 
as  a  national  product,  Metro  has  a  vision  of  being  a 
ick  launch  of  FYI  global  product.” 

/  was  the  result  of  Toronto’s  two  national  papers,  the  National  Post 
ips,  and  a  separate  and  The  Globe  and  Mail,  so  far  have  not  expressed 
tor  of  Communica-  any  interest  in  extending  their  own  fierce  battle  into 
Brad  Henderson.  the  subway.  U 


the  block  in  February. 

The  News-Press 
recently  reported  that 
Copley  Newspapers, 
Howard  Newspapers, 
and  MediaNews 
Group,  which  all  own 
newspapers  in  South¬ 
ern  California,  are 
competing  for  the 
paper.  A  fourth,  non¬ 
newspaper,  company, 
headed  by  Santa 
Barbara  billionaire 
Wendy  McCaw,  has 
also  been  identified 
by  the  paper  as  a 
bidder. 

The  News-Press 
reported  that  bidding 
for  the  45,000-plus- 
circulation  daily  is  at 
least  in  the  range  of 
$80  million  to  $100 
million. 

Newspaper  analyst 
John  Morton  said  he 
wasn’t  surprised  that 
MediaNews,  Copley, 
and  Howard  want  the 
paper,  as  it  would  be 
a  nice  addition  to 
each  chain's  existing 
papers  in  the  region. 
Although  the  News- 
Press  has  been  a 
disappointing  per¬ 
former  for  the  Times 
Co.,  it  circulates  in  an 
affluent,  educated 
market  and  more  or 
less  has  the  daily 
newspaper  market  to 
itself,  traits  that  could 
make  it  an  attractive 
buy,  Morton  said. 

-  JOEL  DAVIS 

‘BIOBE’PLAN 
OK  BY  JUDGE 

A  state  judge  in 
Massachusetts 
last  week  rejected  an 
attempt  by  free-lance 
journalists  and  artists 
to  block  The  Boston 
Globe  from  continu¬ 
ing  a  new  agreement 
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that  would  deny  extra 
payment  for  Web  site 
publication,  Reuters 
reported. 

A  lawsuit  had  been 
filed  by  the  free¬ 
lancers  after  the 
Globe,  a  unit  of  the 
New  York  Times  Co., 
attempted  to  get  free¬ 
lancers  —  who  are 
not  members  of  the 
newspaper’s  staff  and 
are  paid  for  each  arti¬ 
cle,  picture,  or  art¬ 
work  published  —  to 
sign  the  agreement. 

The  contract, 
which  was  to  go  into 
effect  Saturday,  al¬ 
lows  the  paper  to 
post  the  free-lancer's 
current  and  previous 
work  on  its  Web  site 
(http://www.boston 
.com)  without  addi¬ 
tional  payment. 

The  agreement  also 
seeks  authority  to 
reproduce  free¬ 
lancers’  work  in 
other  places  without 
more  payments. 

-  JOE  STRUPP 

BYTEFIfiHT 
BY  THE  BAY 

The  San  Francisco 
Bay  Area’s  news¬ 
paper  wars  have 
spilled  into  cyber¬ 
space,  with  the  San 
Jose  (Calif.)  Mercury 
News’  Web  site  suing 
the  San  Francisco 
Chronicle’s  Web  site. 

KnightRidder.com 
on  June  9  filed  a  law¬ 
suit  against  the 
Chronicle  Publishing 
Co.  and  its  online 
service,  SF  Gate,  over 
the  use  of  the  slogan 
"The  Bay  Area’s 
Home  Page.” 

The  suit  reportedly 
alleges  that  the  battle 
over  the  name  ignited 


Eight-year  agreement  reached 

San  Jose  prevents  major  strike 

cer  of  the  San  Jose  | 

Newspaper  Guild,  said  ] 
while  he  is  satisfied  with 
the  terms,  it  could  have 
been  better.  San  Jose  is 
in  the  heart  of  Silicon 
V'alley,  where  hous¬ 
ing  costs  and  sala¬ 
ries  are  among  the 
country’s  highest.  i 
“Going  into  the  fi-  j  | 
nal  talks,  we  wanted  I 
a  settlement  that  re-  | 
)N  fleets  the  cost  of  liv-  | 
ing,  the  newspaper’s  I 
profitability,  and  the  j 
value  our  people  add  to  [ 
the  product,  and  I  don’t  j 
think  the  settlement  re-  | ! 
fleets  all  those  things,”  1 1 
he  said.  “I  do  think  it’s  j 
the  best  we  could  have  j 
done  short  of  a  strike.”  II  { 


National  volume  looking  up 

Ad  forecaster  sliares 

Retail  treacling  rough  water,  for  now 


BY  JOE  NICHOLSON 

Newspaper  national  advertising  will 
surge  12%  this  year,  topping  the  11.1%  na¬ 
tional  ad  growth  in  all  media,  ad  forecast 
guru  Robert  J.  Coen  predicted  last  week. 

Coen  noted,  however,  that  there  is  one  possible 
cloud  on  newspapers’  ad  horizon:  Local  retail  ad¬ 
vertising  in  newspapers  rose  an  anemic  0.5%  in  the 
first  quarter  of  this  year. 

That  troubling  figure  could  be  an  aberration,  said 
Coen,  senior  vice  president  and  forecasting  director 
at  Universal  McCann,  who  made  his  predictions  at 
a  New  York  presentation  to  analysts  and  business 
reporters.  Coen  has  been  forecasting  ad  results  for 
more  than  50  years. 

In  a  subsequent  interview  with  E^P,  Coen  didn’t 
rule  out  the  possibility  that  the  0.5%  figure  was  a 
bad  sign  for  newspaper  retail  advertising,  but  he 
emphasized  the  possibility  it  is  “a  glitch.”  Coen  said 
newspaper  retail  advertising  may  rebound  in  the 
second  quarter:  “I  wouldn’t  be  surprised  if  it  was  up 
10%  even,  or  8%,  or  something  like  that.” 
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mixed  expectations 

On  the  other  hand,  Coen  said  newspapers  may  be 
losing  local  retail  share  to  radio  or  other  media.  He 
also  said  the  switch  of  many  local  retailers  from 
run-of-paper  ads  to  inserts  was  hurting  newspaper 
ad  revenue  since  a  big  portion  of  advertiser  spend¬ 
ing  on  inserts  goes  to  produce  the  ads  rather  than 
to  the  newspapers. 

“From  what  I  can  observe  with  my  wife  shopping, 
it’s  a  lot  easier  for  her  to  get  an  insert  and  look  at  it 
going  shopping  [rather]  than  to  try  to  go  through 
the  whole  paper  and  look  at  display  ads,”  he  said, 
noting  that  weeklies  and  shoppers  have  been  get¬ 
ting  a  lot  of  local  retail  ads. 

Miles  Groves,  a  prominent  newspaper  econo¬ 
mist,  said  the  anemic  0.5%  first-quarter  retail  ad¬ 
vance  probably  reflected  retail  underperformance 
in  newspapers  since  the  last  recession  almost  a 
decade  ago. 

“The  retail  category  is  the  major  challenge  news¬ 
papers  are  facing  today,”  said  Groves,  senior  vice 
president  and  chief  economist  of  Bethesda,  Md.- 
based  Barry  Group,  a  newspaper  marketing  con¬ 
sulting  firm.  Groves  said  newspapers  have  lost 
retail  advertisers  to  radio  and  added,  “We  need  to 
broaden  our  local  retail  client  base.” 


‘Mercury  News,'  unions  on  good  terms 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 
NEWSPAPER 

strike  will  not  be 
finding  its  way  to 
San  Jose. 

The  San  Jose  (Calif) 
Mercury  Neu's  and  five 
unions  representing 
about  85%  of  the  paper’s 
more  than  1,500  em¬ 
ployees  have  agreed  to 
an  eight-year  contract 
that  calls  for  annual  rais¬ 
es  of  4.15%  for  editorial 
employees  and  4.63% 
for  workers  in  other 
unions.  The  agreement, 
to  be  ratified  in  July  by  i 


the  unions,  is  retroactive 
to  November  1998  and  is 
good  through  June 
30,  2006.  A  strike 
deadline  of  noon  on 
June  24  was  extend¬ 
ed  and  the  unions 
announced  a  tenta- 
1  five  deal  had  been 
reached  later  that 
day.  The  paper  has 
not  had  a  strike 
since  1959. 

The  agreement  calls 
for  a  $1,000  bonus  for 
each  foil-time  employee 
when  it  is  signed,  and  a 
$300  bonus  for  part- 
time  staff  members.  The 


top  union  wage  for  re¬ 
porters  under  the  previ¬ 
ous  contract  was  more 
than  $51,000  a  year. 

The  unions  had 
sought  a  10%  salary  in¬ 


crease.  The  newspaper 
initially  offered  2%. 

Leaders  from  both 
sides  said  they  were 
pleased  with  the  terms 
of  the  agreement.  Luther 
Jackson,  executive  offi- 


I  do  think  it’s 
the  best  we  could 
have  done  short 
of  a  strike.” 

—  LUTHER  JACKSC 

SAN  JOSE  NEWSPAPER  GUL 
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Media  investment  banker  and  brokerage 
j  Veronis,  Suhler  &  Associates  has  reported  news¬ 
paper  retail  advertising  growth  of  between  1.3% 

[  i  and  6%  a  year  since  its  4.9%  decline  during 
i ,  the  1991  re- 
1 1  cession.  During 
I  the  same  years, 
newspaper  na- 

I  tional  advertis- 

I I  ing  has  grown  in 

I  the  double  digits 
I '  twice  and  classi- 
:  tied  advertising 

j  has  grown  in 
:  double  digits  three  times. 

Aside  from  the  poor  retail  results  in  the  first 
I  i  quarter,  Coen  reported  that  results  in  other  news- 
I ,  paper  ad  categories  looked  good,  with  national  ads 
1 '  soaring  18.7%  and  classified  ads  climbing  6.7% 

!  When  local  and  national  categories  of  newspaper 


advertising  are  combined,  Coen  predicted  newspaper 
advertising  will  grow  5%  to  $42.3  billion  this  year. 
This  growth  rate  lags  well  behind  Coen’s  prediction  of 
9.4%  growth  for  advertising  in  all  media.  Putting  the 

5%  newspaper 
ad  growth 
forecast  in 
perspective,  it 
is  important  to 
note  it  still  ex¬ 
ceeds  Coen’s 
prediction  for 
a  robust  4.8% 
jump  in  the 
nation’s  real  GDP.  And  to  give  perspective  to  Coen’s 
prediction  for  a  9-4%  growth  in  advertising  in  all 
media,  it  should  be  noted  such  an  advance  would  be 
remarkable;  the  9.4%  prediction  represents  two  up- 
w'ard  revisions  from  Coen’s  original  predictions  of 
7.5%  a  year  ago  and  8.3%  six  months  ago.  11 


The  switch  of  many  local 
retailers  from  ROP  to  inserts 
has  hurt  newspaper  ad 
revenue,  says  ad  forecasting 
dean  Robert  J.  Coen. 


So  far,  a  very  goodyear,  indeed 


Top  execs  from  biggest  newspapers 
worry  only  about  cost  of  paper  hikes 


BY  JOE  STRUPP 

VOWING  TO  Ex¬ 
pand  their  pres¬ 
ence  on  the  In¬ 
ternet,  w’hile  bracing  for 
a  likely  newsprint  price 
hike  later  this  year, 
newspaper  executives 
last  week  presented  an 
I  optimistic  view  for  the 
balance  of 2000. 

The  executives,  as¬ 
sembled  at  the  Essex 
House  hotel  in  New 
:  York  for  the  annual 
Mid-Year  Media  Re¬ 
view,  proclaimed  adver- 
,  ‘  tising  revenue  has  been 
'  up  nicely  so  far  this  year 

I  and  should  continue  to 

I  rise  through  the  end  of 

I  2000. 

I  On  the  Internet  front, 
j  the  executives  agreed 
j  that  only  careful  use  of 
j  the  Web  as  a  local  news 
i  device  would  make  it  a 


truly  worthwhile  vehicle 
in  the  long  term. 

“It  is  our  goal  to  be  the 
indispensable  source  for 
local  information  on¬ 
line,”  declared  Robert 
Jelenic,  chairman  and 
CEO  of  Journal  Register 
Co. 

One  of  the 
brightest  sce¬ 
narios  came 
from  Tribune 
Co.’s  Rxecu- 
tive  Vice  Pres¬ 
ident  Dennis 
J.  FitzSimons, 
who  presented 
a  positive  pic¬ 
ture  in  the 
i  wake  of  the 
company’s  March  acqui¬ 
sition  of  the  Times  Mir¬ 
ror  Co.  Citing  Tribune’s 
:  enhanced  strength  in 
both  print  and  TV'^, 
FitzSimons  declared 


Tribune  would 
see  its  biggest 
ad  revenue  in¬ 
crease  ever  this 
year,  while 
providing  in¬ 
formation  on  a 
national  scale. 

Amid  the 
optimism, 
however,  were 
fears  of  a  pend¬ 
ing  newsprint  price  hike 
that  some  worried  could 
raise  prices 
from  about 
$500  per  ton 
to  $700  per 
ton. 

“We  are 
prepared  on 
both  the  cost 
and  revenue 
side  to  deal 
with  that,” 
said  Tony 
Ridder,  chairman  and 
CEO  of  Knight  Ridder, 
who  said  all  of  his  news¬ 
papers  w'ould  be 
switched  to  a  50-inch 
web  width  by  the  end  of 


2000  to  help 
stem  the  cost 
of  a  news¬ 
print  price 
increase. 

New' York 
Times  Co. 
CEO  Russ 
Lewis  wasted 
no  time  ex¬ 
pressing  his 
enthusiasm 
for  his  company’s  con¬ 
tinued  growth:  “Let  me 
get  right  to  the  point.  On 
balance,  our  business 
has  never  been  better.” 

Lewis  said  the  compa¬ 
ny  e-xpected  second 
quarter  earnings  per 
share  to  reach  55  cents 
to  57  cents ,  up  from  47 
cents  last  year,  excluding 
special  items.  Lewis  ex¬ 
plained  the  gain  simply: 
“In  two  w  ords,  it’s  adver¬ 
tising  revenue.” 

The  Mid-Year  Media 
Review  is  organized  by 
Gannett  Co.  Inc.,  and 
funded  by  participating 
organizations.  @ 


Tony  Ridder 

CEO 

Knight  Ridder 


Dennis  FitzSimons 


ExEcunvTi  v.p. 

TRIBUNE  CO. 


after  KnightRidder- 
.com  kicked  off  an  ad 
campaign  last  fall 
with  the  slogan  “The 
Bay  Area’s  Home 
Page.”  It  also  charges 
that  SF  Gate  only 
started  using  the  slo¬ 
gan  in  March.  The 
Chronicle  counters 
that  it  owns  the 
trademark  rights  to 
the  phrase  and  has 
been  using  it  since  at 
least  1997. 

-  JOEL  DAVIS 

‘PROJOREPS 
KO  THE  GUILD 

The  Providence 
Journal  Co.’s 
100  operations  deliv¬ 
ery-service  represen¬ 
tatives  rejected  the 
Providence  Newspa¬ 
per  Guild  in  its  quest 
to  represent  them. 
Ballots  were  counted 
June  27  by  the  Na¬ 
tional  Labor  Relations 
Board  in  Boston.  “I 
couldn’t  be  happier 
with  the  employees’ 
decision  not  to  place 
outsiders  between  us 
in  the  workplace,” 
said  Robert  Shadrick, 
senior  vice  presi¬ 
dent/operations.  “The 
faith  that  our  employ¬ 
ees  have  demonstrat¬ 
ed  in  our  manage¬ 
ment  team  and  in  me 
is  humbling.  We  will 
continue  to  justify 
that  faith  by  our  ac¬ 
tions.”  The  Provi¬ 
dence  Journal  is  a 
subsidiary  of  Dallas- 
based  Belo. 

-  ELLEN  LIBURT 

DENVER  TEAM 
TAKEHRAPE 

The  head  execu¬ 
tives  have  been 
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selected  for  the  busi¬ 
ness  agency  formed 
due  to  the  proposed 
joint  operating  agree¬ 
ment  between  the 
E.W.  Scripps  Co.- 
owned  Denver  Rocky 
Mountain  News  and 
the  MediaNews 
Group  Inc.-owned 
Denver  Post. 

Kirk  MacDonald, 
44,  vice  president  for 
Hearst  Newspapers 
and  formerly  execu¬ 
tive  vice  president 
and  general  manager 
of  The  Denver  Post, 
has  been  named 
president  and  CEO. 
Jeff  Hively,  46,  vice 
president  of  newspa¬ 
per  operations  for 
Scripps,  has  been 
named  executive  vice 
president  and  chief 
operating  officer. 

-  JOEL  DAVIS 


Even  The  New 
York  Times  got 
a  little  mixed  up  last 
week  as  it  tried  to 
cover  dot-coms 
becoming  dot-gones. 

The  Times  gave 
widely  noted  play  — 
front  page  of  the 
business  section  at 
the  top  of  its  left  col¬ 
umn  of  story  sum¬ 
maries  —  to  a 
correction  Tuesday 
that  said  Petsmart- 
.com  really  is  still  in 
business.  The  correc¬ 
tion  followed  a  Sun¬ 
day  article  in  the 
Times  that  mentioned 
the  downfall  of  vari¬ 
ous  online  retailers, 
incorrectly  placing 
Petsmart.com,  in¬ 
stead  of  Petstore 
.com,  among  them. 

-  KARIM  MOSTAFA 


CALENDAR 


JULY 

5  _niSWNE  Annual 
0  Conference, 
International  Society 
of  Weekly  Newspaper 
Editors,  University  of 
Victoria,  Victoria, 
British  Columbia 

IIAdweek  Forum  @ 

I  ISummer  Internet 
World,  Adweek 
Conferences,  Hyatt 
Regency,  Chicago 

JMFCP 
I  Summer 
Conference,  Midwest 
Free  Community 
Papers,  Ameristar, 
Council  Bluffs,  Iowa 


Miami  Beach  Hotel, 
South  Beach,  Fla. 

M  Visual  Edge 
2000,  Nation¬ 
al  Press  Photographers 
Association,  Poynter 
Institute  and 
University  of  South 
Florida,  St.  Peters¬ 
burg,  Fla. 

AUGUST 

qjOAEJMC 
U  ILConference, 
Association  for 
Education  and  Mass 
Communications, 
Hyatt  Regency 
Phoenix,  Phoenix 


Roanoke,  Va. 

ZSND  Annual 
Workshop  and 
Exhibition,  Society 
for  News  Design, 
Minneapolis  Hilton 
and  Towers,  Min¬ 
neapolis 

SEPTEMBER 

M“Coldset  Is 
Hot,”  22nd 

Annual  WPA  Coldset/ 
Nonheatset  Confer¬ 
ence,  Web  Printing 
Association,  Desert 
Inn,  Las  Vegas 


Reporting  Confer¬ 
ence,  Society  of  Ameri¬ 
can  Business  Editors 
and  Writers,  Irvine 
Hyatt,  Irvine,  Calif. 


imb: 


ZB-Z1i 


(Account 
Planning 
Conference, 
American  Association 
of  Advertising 
Agencies,  Loew’s 


13-15: 


J  Mid-Atlantic 
InAME  Sum¬ 
mer  Conference, 
Mid- Atlantic  News¬ 
paper  Advertising  and 
Marketing  Executives, 
Hotel  Roanoke, 


14-16: 


lACES  Fourth 
lAnnual  Con¬ 
ference,  American 
Copy  Editors  Society, 
Omni  Inner  Harbor 
Hotel,  Baltimore 


16-17 


SABEW 

Technology 


|“E&P”  Third 
lAnnual  Online 
Classifieds  Symipo- 
sium.  Editor  &  Pub¬ 
lisher,  Hyatt  Regency, 
Monterey,  Calif. 

OCTOBER 
nnniSABEW 
LL  L4sixth  Annual 

Personal  Finance 
Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Wyndham  Harbour 
Island  Hotel,  Tampa, 
Fla. 

NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (646) 
654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


No  slammer  in  San  Diego 


Scribe:  A  jear  or  two  too  long 


Reporter  discloses  contents  of  notes 


BY  RANDY  DOTINGA 

SAN  DIEGO 

WITH  A  JAIL 

sentence 
looming,  a 
San  Diego  newspaper 
reporter  decided  that  a 
lone  stand  for  journalis¬ 
tic  principle  isn’t  worth 
months  behind  bars. 

J.  Harry  Jones,  who 
covers  the  court  beat  for 
The  San  Diego  Union- 
Tribune,  agreed  June  27 
to  disclose  the  contents 
of  unpublished  notes 
from  a  jailhouse  inter¬ 


view  with  a  murder  sus¬ 
pect.  ‘This  was  my  deci¬ 
sion,”  Jones  told  a  pack 
of  reporters  following 
him  down  a  courthouse 
hallway.  “I  have  a  family 
and  going  to  jail  for  a 
year  or  two  would  be 
too  much  to  ask.” 

The  situation  would 
have  been  different  had 
he  been  asked  to  give 
up  a  source,  Jones  said. 
The  bottom  line  is  that 
my  notes  do  not  contain 
any  confidential  infor¬ 
mation.” 


Last  year,  Jones 
wrote  an  article  about 
his  interview  with 
Jacob  Henderson,  a 
murder  suspect  who 
recanted  a  confession 
he  had  made  to  police. 
Henderson  had  con¬ 
fessed  to  killing  three 
men  in  1990  and  1991. 

In  May,  Henderson’s 
attorney  demanded  to 
see  the  unpublished 
notes  from  the  inter¬ 
view.  A  judge  ordered 
Jones  to  comply. 

After  appeals  to  stats 
courts  failed,  Jones 
filed  a  sworn  declara¬ 
tion  that  summarized 


his  notes.  His  other  op¬ 
tion  was  to  go  to  jail, 
possibly  through  the 
end  of  Henderson’s  tri¬ 
al,  which  is  not  sched¬ 
uled  to  begin  until 
February. 

California’s  “shield 
law”  protects  journalists 
from  being  forced  to 
give  up  material  or  the 
names  of  confidential 
sources.  But  judges 
have  ruled  that  the  con¬ 
stitutional  right  to  a  fair 
trial  outweighs  the 
rights  of  journalists.  11 

Dotinga  is  a  free-lance 
writer  in  San  Diego. 
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ALABAMA 

J.D.  Davidson  to  managing  editor  of  The 
Times  Journal  in  Fort  Payne  from  sports 
editor  at  the  Marietta  (Ga.)  Daily  Journal. 


ARIZONA 

Gregory  Aarons  to  director  of  display  adver¬ 
tising  at  Tucson  Newspapers,  the  joint 
operating  arm  of  the  Arizona  Daily  Star 
and  the  Tucson  Citizen,  from  retail  adver¬ 
tising  manager  at  the  San  Jose  (Calif.) 
Mercury  News. 


BY  JAMIE  SANTO 


NEWSPEOPLE  @EDITO  RANDPUBLISHER.COM 


CALIFORNIA 

Kathy  Weiermiller 

Kathy  Weiermiller  has  been  named  senior 
president  for  operations  at  The 

M  Orange  County  Register  in  Santa  Ana.  She 
was  previously  senior  vice  president,  chief 
financial  officer,  and  chief  information 
officer.  Weiermiller  joined  the  Register  in 
1995  as  vice  president  and  chief  financial 
officer  after  five  years  as  a  senior  executive 
in  charge  of  planning  and  finance  at  Mars  Inc.  Before  then,  she 
held  management  positions  with  Pepsico  for  12  years. 


ILLINOIS 

Don  Wycliff  to  public  editor  of  the  Chicago 
Tribune  from  editorial  page  editor,  effec¬ 
tive  July  31.  Wycliff  succeeds  George 
Langford,  who  will  be  retiring  after  35 
years  with  the  Tribune. 

R.  Bruce  Dold  to  editor  of  the  editorial 
board  from  deputy  editorial  page  editor. 


vice 


MARYLAND 

Mireille  Grangenois  to  general  manager 
(the  position  formerly  called  publisher) 
of  SunSpot,  the  Web  site  of  The  Sun  in 
Baltimore,  from  director  of  the  major 
retail  accounts  unit  for  Washington  Post 
Newsweek  Interactive. 


MICHIGAN 

Ron  Shamma  to  publisher  of  The  Birming- 
ham-Bloomjield  Eccentric  and  the  seven 
related  Eccentric  semiweeklies  in  Michi¬ 
gan  from  advertising  director  of  the 
Traverse  City  Record-Eagle. 


Sto^kts 


LOCAl- 


MISSOURI 

Mary  Lou  Montgomery  to  editor  of  the 
Hannibal  Courier-Post  from  associate 
editor. 

Jim  Whitaker  to  director  of  creative  services 
from  associate  editor. 


intonrep. 


Geneva  Overholser  to  the  newly  created 
Curtis  B.  Hurley  Chair  in  public  affairs  re¬ 
porting  for  the  School  of  Journalism  at  the 


Copley 

will  buy 


The  Thomson  Corporation 

has  agreed  to  sell  the 

Canton  (OH)  Repository 

(62,700  dally  circulation) 
to 

The  Copley  Press,  Inc. 

We  are  proud  to  have  co-represented 
The  Thomson  Corporation  in  this  transaction. 


^  \  MICHIGAN 

^  Rebecca 

to  editor  of  the 

_ -JH  Gazette  ivom 
managing  editor,  eftective  Aug. 
1.  Pierce  will  succeed  James 
Mosby  Jr.,  who  is  retiring. 
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University  of  Missouri  at  Columbia.  Over- 
holser  had  been  a  syndicated  columnist. 

NORTH  DAKOTA 
Kevin  Mowbray  to  publisher  of  The  Bismarck 
Tribune  from  general  manager  of  the  Mis- 
soulian  in  Missoula,  Mont.  He  succeeds  Jim 
Bridges,  who  left  the  company  last  month. 

OHIO 

Rich  Brest  to  circulation  director  of  the 
Record-Courier  in  Ravenna  from  circula¬ 
tion  manager  at  The  News-Messenger  in 
Fremont. 

OREGON 

John  VanStrydonck  to  vice  president  of  pro¬ 
duction  for  Lee  Enterprises  Inc.  and  vice 
president  of  the  Portland-based  Pacific 
Northwest  Publishing  Group,  which  pub¬ 
lishes  three  dailies  and  six  weeklies,  from 
publisher  of  The  Rapid  City  (S.D.) 

Journal.  He  succeeds  Richard  F.  Anderson, 
who  retired. 

SOUTH  CAROLINA 
Nina  Brook  to  associate  editor  for  the  edi¬ 
torial  page  at  The  State  in  Columbia  from 
press  secretary  to  Gov.  Jim  Hodges. 

TEXAS 

Chris  Roberts  to  correspondent  for  The  Asso¬ 
ciated  Press  in  El  Paso  from  AP  newsman 


_  MARYLAND 

Timothy 
f ^  Ryan 

to  vice  president 
?  ^  vi  of  circulation 

and  production 
JH  at  The  Sun  in 
Baltimore  from  vice  president 
of  circulation  for  The  Phila¬ 
delphia  Inquirer  and  The 
Philadelphia  Daily  News. _ 


OBITUARIES 


John  Gale 


!  72,  Died  June  23 

FORMER  FOREIGN  BUREAU  CHIEF 
I  FOR  THE  ASSOCIATED  PRESS 

Gale,  who  joined 
The  Associated 
:  Press  in  London  in  1955, 
I  died  from  complications 
i  of  Alzheimer’s  disease. 

!  In  1965,  as  a  reporter  for 
'  the  AP,  he  was  granted 
j  what  was  to  be  the  final 
i  interview  with  former 
;  Prime  Minister  Winston 
I  Churchill  before  his 
I  death.  Gale  became  bu- 
I  reau  chief  in  Copen- 
i  hagen,  Denmark,  in 
!  1965  and  left  to  become 
:  bureau  chief  in  Amster- 
i  dam,  Netherlands,  in 
^  1971.  In  14  years  as  head 
i  of  the  Amsterdam  bu¬ 
reau,  Gale  extended  and 
I  modernized  the  AP’s 
I  Dutch-language  service. 

I  In  the  early  1970s,  he 
;  covered  the  revolt  of 


Moluccan  exiles  who 
took  schoolchildren 
hostage  in  the  Nether¬ 
lands  to  protest  the  in¬ 
clusion  of  their  home 
island  as  part  of  Indone¬ 
sia.  In  1980,  he  covered 
the  abdication  of  Queen 
Juliana  in  favor  of  her 
daughter  Beatrix. 

Grace  Mai^^ 

Ivers  Gallivan 

84,  Died  June  20 
WIFE  OF  FORMER  PUBLISHER  OF 
THE  SALT  LAKE  TRIBUNE 

Gallivan,  married 
for  62  years  to  for¬ 
mer  Tribune  Publisher 
John  W.  Gallivan,  died 
of  heart  failure.  She  was 
active  in  the  Salt  Lake 
Junior  League  for  many 
years,  and  last  year  was 
named  a  dame  of  the 
Order  St.  Gregory  the 
Great  by  Pope  John  Paul 
11.  One  of  her  four  chil¬ 


dren,  Tim  Gallivan,  is  a 
former  director  of  news 
technology  for  The  Asso¬ 
ciated  Press. 

Nellis  F.  Johnson 

80,  Died  June  26 
CREATED  THE  SYNDICATED  COMIC 
STRIP  "CORNFLAKES  ' 

JOHNSON,  WHO  FOR  15 
years  worked  as  a  wire 
and  copy  editor  for  The 
News  Herald  in  Panama 
City,  Fla.,  died  of  emphy¬ 
sema.  Johnson,  always 
ready  to  perform  copy 
desk  duties,  even  wrote 
the  head  that  ran  over  a 
June  27  News  Herald 
tribute:  “Cartoonist  drew 
his  last  breath.”  He  drew 
a  weekly  cartoon  for  The 
News  Herald  called  “Pan¬ 
handle  Parade”  from 
1958  to  1974.  During  that 
time,  “Cornflakes”  was 
picked  up  by  United  Fea¬ 
ture  Syndicate. 


in  Albuquerque,  N.M.  He  succeeds  Michelle 
Koidin,  now  correspondent  in  San  Antonio. 

VIRGINIA 

Dawn  Rhine  to  vice  president  for  technology 
conferences  and  expositions  at  the  News¬ 
paper  Association  of  America  in  Vienna 
from  director  of  the  NAA’s  Nexpo  exposi¬ 
tion  and  conference. 

Butch  Mullins  to  news  editor  of  the  weekly 
Virginian  Leader  in  Pearisburg  from 
county  administrator  for  Giles  County. 
Mullins  succeeds  Michael  Wade. 

WASHINGTON 
David  McCumber  to  managing  editor  of 
the  Seattle  Post-Intelligencer  from  senior 
editor  of  projects.  McCumber  succeeds 
Kenneth  Bunting,  now  executive  editor. 


WISCONSIN 

Barbara  ianesh  to  managing  editor  of  the 
Green  Bay  Press-Gazette  from  managing 
editor  of  The  Hattiesburg  (Miss.)  Amm'- 
can.  Janesh  succeeds  John  Dye. 

Alan  King  to  senior  editor  for  news  systems 
at  the  Milwaukee  Journal  Sentinel  from 
senior  editor  for  photography.  King  suc¬ 
ceeds  Duane  Freitag,  who  retired. 

ASSOCIATIONS 
Jim  Currow,  vice  president  for  metro  news¬ 
papers  at  Morris  Communications  Corp. 
in  Augusta.,  Ga.,  to  the  board  of  directors 
of  the  Newspaper  Association  of  America. 
He  will  serve  out  the  remaining  term  of 
lormer  Los  Angeles  Times  CEO,  Presi¬ 
dent,  and  Publisher  Kathryn  Downing,  who 
resigned  from  the  board. 


The  1999  Livingston 
.Wards,  which  honor 
work  dohe  by  reporters 
under  the  age  of  3.5,  were 
awarded  in  three  cate¬ 


gories:  (Local  reporting)  ■ 
Sean  Patrick  Lyons,  Wa- 
terbury  (Conn.)  Republi- 
can-AmeriCan-,  (National 
reporting)  Ken  Ward  Jr., 
Charleston  (W.Va.) 
Gazette-,  and  (Internation- 


*al  reporting)  Kevin  Held- 
.  man,- APBnews.com.  The 
Ridiurd  M.  Cluinan 
.\ward,  honoring  senior 
journalists  for  superior  on- 
the-job  mentoring,  was 
presented  to  Arthur  Gelb, 


former  managing  editor  of 
The  New  York  Times. 

The  Southeast  Asian 
Journalists  Association 
presented  its  S.VJA  Jour¬ 
nalism  Leader  Au  ard  to 


Peter  R.  K^n,  chairman  ' 
and  CEO  of  Dow  Jones  ■& 
Co.  Inc.  and  publisher  of^ 
The  Wall  Street  Journal, 
and  Karen  Elliot  House, 
president  of  Dow  Jones 
International. 
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Whether  to  tyrannize  or  simply  tidy  up,  sweeping  away 
newspapers  diminishes  access  to  a  free  press 


Although  it’s  a  little  late 
for  spring  cleaning,  municipal 
governments  across  the  land 
—  and,  sadly,  a  nationwide 
bookseller  —  are  again  scouring  away  at 
free  or  paid  papers  that  distribute  from 
news  boxes  on  the  street  or  from  bundles 
inside  storefronts. 

Just  the  other  day,  Somerville,  Mass., 
dispatched  employees  to  the  city  square 
to  rip  out  31  news  boxes.  .,\s  is  so  often  the 
case  when  municipalities  take  newspa¬ 
pers  out  of  the  easy  reach  of  the  public, 
the  city  claimed  without 
much  evidence  that  the 
boxes  were  a  “public-safety 
hazard.”  In  the  New  Eng¬ 
land  of  Thomas  Paine  and 
Samuel  Adams,  pamphlets 
distributed  and  discussed 
in  town  squares  were  vital 
in  launching  the  world’s 
most  successful  experi¬ 
ment  in  freedom. 

But  what  inspired  the  Founding  Fathers 
leaves  the  town  fathers  of  today  rather 
cold.  Boston  and  virtually  all  its  big  sub¬ 
urbs  now  require  newspapers  to  follow  a 
long  litany  of  aesthetic  and  safety  regula¬ 
tions  —  and,  not  incidentally,  to  pay  a  tidy 
sum  as  well.  One  of  its  victims,  the  Boston 
Phoenix,  notes  that  Somerville  is  hardly 
the  w'orst  example:  The  self-regarding 
Beacon  Hill  neighborhood  in  Boston 
banned  news  racks  entirely  in  1996  — 
and  got  a  court  to  go  along  with  it. 

Philadelphia,  another  center  of  the 
American  Revolution,  also  has  big  ambi¬ 
tions  to  eliminate  news  racks.  According  to 
an  account  last  week  by  the  Association  of 
Alternative  Newsweeklies’  Christine  Iwan, 
police  want  to  strip  200  or  so  news  racks 


The  city  claimed 
without  much 
evidence  that 
the  boxes  were 
a  “public-safety^ 
hazard” 


from  downtown  Center  City  during  the  Re¬ 
publican  National  Convention  this  sum¬ 
mer.  Any  news  rack  near  stores  such  as 
Nike  or  Starbucks  should  be  taken  away, 
police  say,  lest  some  Seattle-stv  le  anarchist 
be  tempted  to  toss  it  through  the  window. 
Of  course,  this  is  the  same  city  that  only  this 
winter  failed  in  its  attempt  to  force  publish¬ 
ers  to  replace  “unsightly”  individual  bo.xes 
with  multititle  racks.  In  the  absence  of  any 
real  evidence  of  organized  violence,  the 
convention  seems  just  a  handy  way  for 
Philadelphia  to  cull  some  news  bo.xes. 

Driving  newspapers  off 
the  street  is  mostly  the 
point  of  these  municipal 
regulations.  In  San  Fran¬ 
cisco,  a  judge  is  expected 
to  rule  any  day  now'  on  the 
constitutionality'  of  a  city 
news-rack  ordinance  that 
would  “replace”  some 
12,000  free-standing 
new  s  racks  citywide  with 
anv'where  from  500  to  1,000  pod  units 
with  slots  for  just  six  different  papers  — 
but  plenty  of  space  for  advertising  with 
revenue  that  would  be  split  between  the 
city  and  the  rack  manufacturer. 

Perhaps  the  most  disappointing  news  in 
the  past  few  days,  though,  was  the  decision 
by  Barnes  &  Noble  to  remove  all  free  papers 
from  its  stores’  vestibules.  The  chain  says  it 
wants  the  space  to  sell  or  promote  its  own 
products,  and  that  surely  is  its  right.  Still, 
you’d  think  a  bookstore,  of  all  businesses, 
would  want  to  keep  alive  these  testimonies 
to  the  community-building  power  of  print. 

Neatness  counts,  but  the  liberty  ensured 
by  a  free  press  that  citizens  can  easily  access 
is  worth  the  occasional  untidiness  in  the 
downtown  street  or  mall  bookstore. 
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ILLUSTRATIONS  BY  DAVID  BRION 


It’s  summertime,  and  the 
reading  is  easy,  hooray! 

BY  JOE  MULLICH 


My  first  exposure  to 
the  concept  of  “Summer 
Reading”  took  place  a 
few  months  before  my 
I  freshman  year  in  college, 

j  I  was  an  eager,  incoming  j-major,  and  my 
I  college  sent  me  a  list  of  books,  suggesting 
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that  I  read  three  during  the  summer  to 
help  prepare  me  for  the  intellectual  rigors 
that  lay  ahead. 

I  dutifully  devoured  the  first  book  on  the 
list:  Ray  Bradbury’s  “Fahrenheit  451.”  The 
theme  of  “Fahrenheit  451”  is,  in  essence, 
burn  all  the  books  and  get  rid  of  all  the 
writers.  When  I  mentioned  this  to  my  ad¬ 
viser,  he  said,  “This  will  help  you  deal  with 
copy  editors  in  the  future.” 

Since  that  time,  I  have  always  dreaded 
the  idea  of  “Summer  Reading”  and  “Sum¬ 
mer  Books.”  Because  I  came  to  realize  that 
Summer  Reading  is  a  seasonal  rejection  of 
people  like  me:  reporters  who  collect  pesky 
facts  to  expose  societal  ills. 

A  perfect  summer  book  is  “lightweight  in 
two  senses:  a  book  that  won’t  weigh  your 
tote  down  and  one  that  won’t  turn  pleasure 
into  civic  or  intellectual  duty.”  So  wrote  the 
Los  Angeles  Times  a  few  years  back. 

Tbe  real  point  is:  Summer  is  not  the 
time  for  reporters.  We  might  as  well  close 
up  shop.  People  don’t  want  to  hear  from 
the  likes  of  us. 

Weekly  city  newspapers  and  magazines 
such  as  The  New  Yorker,  which  fill  their 
pages  with  investigative  reporting  the 
rest  of  the  year,  jam  their  summer  issues 
with  froth  and  fiction.  “Editors  love  the 
idea  of ‘summer  reading’  because  it  im¬ 
plies  that  somebody  out  there  is  having  a 
summer,”  a  New  Yorker  editor  wrote  a 
couple  of  years  ago. 

During  the  “Summer  Reading”  months, 
newspapers  even  turn  on  their  own.  When 
The  New  York  Times  came  out  with  its  an¬ 
nual  “Summer  Reading”  list  June  4,  it 
began  with  a  long  column  of  novels.  The 
paper  of  record  seemed  to  be  telling  its 
readers  to  focus  on  writers  who  make 
things  up  for  the  next  few  months. 

But  “Summer  Books”  are  not  meant  for 
us,  dear  colleague.  I  read  books  all  year 
long,  but  I  do  not  particularly  like  fiction. 
However,  in  July,  three  out  of  every  four 
books  sold  are  novels.  German  Chancellor 
Helmut  Kohl  once  told  the  L.A.  Times  he 
intended  to  laze  away  his  summer  reading, 
“The  Power  of  Stupidity”  by  French 
philosopher  Andre  Glucksman.  But  this 
w'as  for  show.  I  am  sure  he  just  put  “The 
Power  of  Stupidity”  book  cover  over  the 
latest  Stephen  King  chiller. 

“Let’s  be  honest,”  USA  Today  wrote  in 
May.  “It’s  a  savage  competition  for  the  eye¬ 
balls  out  there  on  the  beach  or  at  poolside. 
The  written  word  has  to  compel  the  mind 
back  to  the  page  —  and  away  from  the  glis- 
tening-with-oil,  pert  curve  of  a  shapely 
male  or  female  buttock  twitching  by,  high¬ 
lighted,  not  hidden  by  a  wee  bit  o’  spandex.” 


This  year,  I  finally  gave  in.  I 
really  wanted  to  read  David 
Halberstam’s  latest  opus. 

Instead,  I  decided  to  pick  up  a 
prototypical  “Summer  Book” 
for  the  beach  —  John  Gr¬ 
isham’s  “The  Pelican 
Brief,”  which  features  a 
reporter  as  a  leading 
character. 

I  had  never  read  anything  by 
Grisham  before.  However,  this 
book  received  raves  from 
friends  whose  opinion  I  don’t 
respect  —  which  I  assumed 
meant  it  was  the  perfect  “Summer 
Reading”  material. 

Grisham  has  a  nice  readable  style,  I 
must  admit.  “The  Pelican  BrieF  is  about 
a  brilliant  female  Tulane  law  student 
who  comes  up  with  an  ingenious  theory 
to  explain  how  two  U.S.  Supreme  Court 
justices  were  killed  in  one  day.  For  me, 
the  book  became  interesting  when  the 
beautiful  law  student  teamed  up  with  a 
Washington  Post  reporter  to  investigate  the 
crime.  Reporters  are  rarely  the  heroes  of 
novels. 

But  then  it  turned  out  the  lawyer  (Gris¬ 
ham  is  one)  was  a  much  better,  and  more 
ethical,  reporter  than  the  Washington  Post 
guy.  The  lawyer  takes  over  writing  the  story 
because  she  is  better  with  words  than  the 
reporter.  And  the  lawyer  complains  how 


that  the  reporter’s  notes  are  illegible. 

This  is  escapist  entertainment?  It  could 
have  been  my  editor  talking  about  me.  In 
fact,  the  only  way  I  knew  this  was  fiction  is 
because  the  beautiful  young  law  student 
ended  up  sleeping  with  the  newspaper  re¬ 
porter.  That’s  pure  fantasy. 

I  have  officially  given  up  on  reading  this 
summer.  It  is  just  too  painfiil.  I  suggest  all 
newspaper  people  follow  my  lead.  This 
simply  isn’t  our  time  of  year.  a 


Mullich  is  a  humorist  and  technology 
writer  based  in  Glendale,  Calif. 


sloppy  the  reporter  is 
in  his  work  ethic  and  bridles 


From  ‘bazoo’  to  ‘flume,’  the  west  is  best 


“Among  the  far-West  newspapers 
have  been,  or  are.  The  Fairplay  (Col¬ 
orado)  Flume,  The  Solid  Muldoon 
of  Ouray,  The  Tombstone  Epitaph 
of  Nevada,  The  Jimplecute  of 
Texas,  and  The  Bazoo  of  Mis¬ 
souri.”  —  Walt  Whitman,  in 
“November  Boughs” 

So  WROTE  EX-NEWSPA- 
per  editor  (and  poet) 

Walt  Whitman  in  an 
early  newspaper  piece  about 
American  slang  later  pub¬ 
lished  in  a  collection  of  his  arti 
cles  in  1888.  Obviously,  he  had  a 
soft  spot  in  his  heart  for  newspa¬ 
pers,  having  worked  in  the  field  for 
many  years  as  everything  from  a 


Walt  Whitman 


printer’s  helper  to  the  editor  of 
the  Brooklyn  Eagle  (a  post  he 
lost  in  1848  for  getting  too 
involved  with  Free  Soil 
politics).  If  he  still  lived. 
Whitman  would  no 
doubt  be  pleased  to 
learn  that  three  of 
those  five  “far-West” 
newspap)ers  are  still 
alive  and  kicking  to¬ 
day,  and  their  strange 
names  are  still  amusing 
thousands  of  readers. 
The  Fairplay  Flume 
has  undergone  more  than 
a  dozen  changes  to  its  logo 
over  the  years,  with  its 
Flume”  heritage  disappearing 
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completely  from  its  title,  then  returning 
with  gusto.  At  one  time  it  hailed  itself  as 
“The  Paper  With  a  Mission  and  Without  a 
Muzzle.”  Today,  it  is  known  simply  as  The 
Flume,  with  the  subtitle,  “Park  County  Re¬ 
publican  &  Fairplay  Flume.”  It’s  a  weekly 
publication  that  comes  out  of  Bailey,  Colo., 
and  has  its  own  Web  site,  http://www.the 
flume.com.  Its  staff  consists  of  five  women 
and  a  man,  Peter  John  Stone,  who  (Whit¬ 
man  would  be  pleased  to  know)  is  a  pub¬ 
lished  poet. 

The  editor,  Robin  Kepple,  said,  “We  un- 

0  Caption!  My  Caption!:  One  of  Whitman’s 
favorites  was  the  Epitaph,  which  survives 
as  a  student-run  publication.  A  front  page 
from  1933  (left)  and  Web  page  (below). 


Tomb^ton^G^a^dSave/Mines, 


Logo  one  better:  names  &  the  news 


As  we  wax  Whitmanesque for  a  moment, 
here  is  a  list  of  some  of  our favorite  news¬ 
paper  names  from  around  the  country, 
from  the  Carlisle  Mosquito  to  De  Queen 
Bee. 

DAILIES 

Log  Cabin  Democrat,  Conway,  Ark. 
Register-Pajaronian,  Watsonville,  Calif. 
Daily  Camera,  Boulder,  Colo. 

The  Pantagraph,  Bloomington,  III. 

The  Tiller  &  Toiler,  Lamed,  Kan. 


Alexandria  Daily  Town-Talk,  La. 
The  Times-Picayune,  New  Orleans 
Daily  Comet,  Thibodaux,  La. 
Kearney  Hub,  Neb. 

Today’s  Sunbeam,  Salem,  N.J. 
Deming  Headlight,  N.M. 

Las  Vegas  Optic,  N.M. 

The  Repository,  Canton,  Ohio 
The  Plain  Dealer,  Cleveland 
Vindicator,  Youngstown,  Ohio 
The  Seminole  Producer,  Okla. 


The  Ashland  Daily  Tidings,  Ore. 

The  Derrick,  Oil  City,  Pa. 

The  Leaf-Chronicle,  Clarksville,  Tenn. 
Hereford  Brand,  Texas 
Lubbock  Avalanche- Journal,  Texas 
Laramie  Daily  Boomerang,  Wyo. 

Daily  Rocket-Miner,  Rock  Springs,  Wyo. 

WEEKLIES 
The  Nome  Nugget,  Alaska 
De  Queen  Bee,  Ark. 

The  Oglethorpe  Echo,  Lexington,  Ga. 
Guttenberg  Press,  Iowa 
The  Northwood  Anchor,  Iowa 
Farmer  Stockman  of  the  Midwest, 
Belleville,  Kan. 

Grass  &  Grain,  Manhattan,  Kan. 
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and  was  one  of  Earp’s  pallbearers  at  his 
funeral.” 

The  Epitaph  is  now  published  by  stu¬ 
dents  at  the  University  of  Arizona  Depart- 
j  ment  of  Journalism,  with  support  from  the 
Reader’s  Digest  Foundation.  It  still  earries 
on  its  front  page  its  founder’s  observation: 
“No  Tombstone  Is  Complete  Without  Its 
Epitaph.” 

A  recent  issue  reported  on  a  parade 
through  the  town  of  local  “vigilantes”  — 
i  politicians  and  business  owners  —  honor- 
!  ing  local  legend  Nellie  Cashman,  “the  Irish 
!  angel  of  the  mining  camp.”  There’s  a  Nellie 
1  Cashman  restaurant  in  town,  which,  ac- 
j  cording  to  the  Epitaph,  offers  “the  old  —  a 
Doc  Holliday  sausage  patty  —  with  a  hint 
of  the  new,  a  veggie  burger.” 

A  third  newspaper  singled  out  by  Whit¬ 
man  survives  in  East  Texas:  \heJefferscm 
Jimplecute,  affectionately  known  by  locals 
as  “The  Jimp.”  It  revels  in  a  name  that 
might  well  have  been  coined  by  one  of 
Whitman’s  British  contemporaries, 

Lewis  Carroll,  of  “Jabberwocky” 
fame,  or  Charles  Dickens,  who 
invented  such  marvelous  names 
as  Chuzzlewit  and  Scrooge.  A  dai¬ 
ly  founded  in  1848,  when  Jeffer¬ 
son  was  a  thriving  Red  River  town, 
it  is  now  a  weekly  (owned  by  the 
Cox  group)  and  said  to  be  the 
fifth-oldest  newspaper  in 
I  the  state,  with  a  circula- 
i  tion  of  about  2,400. 
i  So  what  is  a  “jimplecute”? 

!  A  small  prairie  rabbit  perhaps?  Or  a 
i  red-hot  Texas  pepper?  Not  ex- 
'  actly,  but  the  origin  of  the  name 


!  —  which  is  not  found  in  dictionaries  —  re¬ 
mains  in  dispute. 

As’Ked  what  it  means,  a  current  staffer 
told  EiJP,  “We’re  not  sure. ...  Someone 
,  probably  had  a  few  too  many  drinks.”  Af- 
j  ter  conferring  with  another  employee,  she 
i  explained  that  actually  “jimplecute”  is  a 
kind  of  acronym,  standing  for  “Join 
Industry’,  Manufacturing,  Planting,  Labor, 
i  Energy  (and)  Capital  (In)  Unity  Together 
Everlasting.” 

However,  a  local  history  book  suggests 
!  that  this  phrase  was  adopted  well  after  the 
I  paper  was  named.  It  proposes  several  alter¬ 
native  explanations:  that  “jimplecute”  is  a 
'  local  dialect  word,  or  a  colloquialism  de¬ 
rived  from  the  word  “jimp,”  or  the  name  for 
a  mythical  dragon  or  monster  invented  by 
1  whites  to  frighten  superstitious  blacks  in 
;  Arkansas  in  the  1800s. 

Sadly,  two  of  the  papers  immortalized  by 
Whitman  are  no  longer  published.  The 


derstand  the  Flume  acquired  its  name  due 
to  the  vast  amount  of  mining  in  Fairplay 
and  Park  County.  A  flume,  as  you  probably 
know,  is  designed  to  channel  water,  logs, 
etc.,  from  one  place  to  another.  In  Fairplay’s 
case,  a  flume  was  used  to  channel  rocks, 
minerals,  and  tailings  from  one  place  to  an¬ 
other  in  the  endless  pursuit  of  gold.  Some 
folks  believe  the  name  ‘Flume’  was  selected 
because  the  newspaper  helps  ‘channel’  infor¬ 
mation.  I  am  not  certain  if  this  is  really  the 
reason  for  the  name  or  not.” 

Bailey,  incidentally,  is  also  the  home  of 
the  strangely  named  Id-Ra-Ha-Je  summer 
camps.  That’s  shorthand  for  “I’d  Rather 
Have  Jesus.” 

The  next  newspaper  on  Whitman’s  list 
is  Arizona’s  world-famous  Tombstone 
Epitaph.  (Old  Walt  could  have  used  a  fact- 
I  checker,  since  he  placed  it  in  Nevada.) 

[  It  was  founded  May  1, 1880,  by  John  P. 
i  Clum,  who  claimed  in  the  first  issue: 

“No  Tombstone  is  complete  without  an 
Epitaph.”  Souvenir  editions  detailing  the 
notorious  “Shootout  at  the  O.K.  Corral” 
in  1881  (immortalized  in  numerous  Holly¬ 
wood  movies)  can  be  bought  from  the 
Tombstone  Epitaph  Corp.,  whose  shop 
displays  old  type  cases  and  its  original 
printing  press. 

A  local  historian  wrote,  “Clum  was  the 
quintessential  frontier  administrator.  As 
an  Indian  agent,  he  dealt  with  great 
Apache  warriors  such  as  Geronimo  and 
Naiche,  son  of  Cochise.  As  mayor  and 
editor  of  the  Tombstone  Epitaph,  Clum 
had  much  to  do  in  helping  to  foment  the 
high  levels  of  tension  in  Tombstone. ... 
Clum  was  a  lifelong  friend  of  Wyatt  Earp 


Carlisle  Mosquito,  Mass. 

The  Manchester  Cricket,  Mass. 

The  Birmingham-Bloomfield 
Eccentric,  Mich. 

Waterford  Spinal  Column 
Newsweekly,  Mich. 

The  Pine  Knot,  Cloquet,  Minn. 

The  Thirteen  Towns,  Fosston,  Minn. 
Unterrified  Democrat,  Linn,  Mo. 
Chateau  Acantha,  Mont. 

Lawrence  Locomotive,  Neb. 

The  Milford  Cabinet  and  Wilton 
Journal,  N.H. 

The  Hobbs  Flare,  N.M. 

Raton  Range,  N.M. 

Chelsea  Clinton  News,  N.Y  (est.  1939) 


The  Yadkin  Ripple,  Yadkinville,  N.C. 

The  Teller,  Milnor,  N.D. 

The  Luminary,  Muncy,  Pa. 

East  Greenwich  Pendulum,  R.l. 

Murdo  Coyote,  S.D. 

Reporter  and  Farmer,  Webster,  S.D. 
South  Pittsburg  Hustler,  Tenn. 

Alpine  Avalanche,  Texas 
The  Big  Lake  Wildcat,  Texas 
Carrizo  Springs  Javelin,  Texas 
The  Jasper  NewsBoy,  Texas 
The  Golden  Spread,  Follett,  Texas 
Madisonville  Meteor,  Texas 
Real  American,  Texas 
The  Schulenburg  Sticker,  Texas 
White  Settlement  Bomber  News,  Texas 


The  Pyramid,  Mount  Pleasant,  Utah 
The  Richfield  Reaper,  Utah 
The  Glenville  Pathfinder,  W.Va. 

West  Virginia  Hillbilly,  Richwood,  W.Va. 
Barron  News-Shield,  Wis. 

The  Chetek  Alert,  Wis. 

Clinton  Topper,  Wis. 

The  Courier-Wedge,  Durand,  Wis. 

The  Flag,  East  Appleton,  Wis. 

Foto  News,  Merrill,  Wis. 

The  Pursuit,  North  Appleton,  Wis. 

Rice  Lake  Chronotype,  Wis. 

Basin  Republican  Rustler,  Wyo. 

The  Douglas  Budget,  Wyo. 

The  Pinedale  Roundup,  Wyo. 

—  Compiled  by  Jamie  Santo 
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THE  FAIRPLAY 


esty,  and  bitter  sarcasm.  His  fame  even 
spread  to  England,  where  Queen  Victoria 
was  said  to  have  read  the  Muldoon  for 
many  years. 

But  how  did  the  paper  get  its  unusual 
name?  The  original  Solid  Muldoon  was  the 
name  given  to  a  mysterious  “prehistoric 
human  body”  dug  up  near  Beulah,  Colo.,  in 
1877.  The  7V2-foot  stone  man  Wcis  thought 
to  be  the  “missing  link”  between  apes  and 
humans.  “There  can  be  no  question  about 
the  genuineness  of  this  piece  of  statuary,” 
said  the  Denver  Daily  Times. 

It  was  later  revealed  that  George  Hull, 
perpetrator  of  a  previous  hoax  featuring 
the  Cardiff  Giant,  had  spent  three  years 
fashioning  his  second  “petrified  man,”  us¬ 
ing  mortar,  rock  dust,  clay,  plaster,  ground 
bones,  blood,  and  meat.  He  kiln-fired  the 
figure  for  many  days  and  then  buried  it. 

A  few  months  later,  as  the  celebration  of 
Colorado’s  year-old  statehood  approached, 
the  statue  was  “discovered”  by  William 
Conant,  who  had  once  worked  for  the  leg¬ 
endary  showman  P.T.  Barnum.  News  of 
the  find  quickly  spread  to  Denver  and 
eventually  New  York. 

The  statue  was  named  the  Solid  Mul¬ 
doon  after  William  Muldoon,  a  famous 
wrestler  and  strongman  who  had  been 
honored  in  a  popular  song.  Displayed  in 
New  York,  the  “body”  attracted  large 
crowds  until  a  business  associate  of  Hull’s 
revealed  the  hoax  to  the  New  York  Tribune. 

Rudyard  Kipling,  as  famous  in  England 
as  Whitman  was  in  the  United  States, 
wrote  a  short  story  titled  “The  Solid  Mul¬ 
doon,”  published  in  1890. 

The  last  newspaper  WTiitman  named  in 
his  article.  The  Bazoo,  was  published  in 
Sedalia,  Mo.  It  seems  to  be  gone  without  a 
trace.  Sedalia  now  has  a  daily  with  the 
rather  ordinary  name.  The  Sedalia  Democ¬ 
rat,  and  a  weekly  called  the  Central  Mis¬ 
souri  News.  Even  a  WTiitman  couldn’t  do 
much  with  those  names. 

“Bazoo”  in  slang  means  j. 

“mouth”  or  offering  loud  dis- 
approval  (such  as  a  “boo”), 
and  one  imagines  it  may  ^ 
have  inspired  the  name 
for  that  propulsive 
weapon,  the  bazooka. 

Apparently,  it  re- 
lated  to  that  popular 
slang  expression,  ^  t 

“bazooms.”  C  \ 

So,  Walt,  if  you  can 
find  some  way  to  send  us 
an  e(thereal)-mail,  please 
let  us  know  what  became  of  The 
Bazoo.  II 


fhirplhy  FyjMti 


^TawTotunty  K^yS»;i9^N 

^  ^  _ ,  laiMvtMd  I"  U^f****  tad-i  Jrtin  — —  ■ — — — 


COUNTY  REPUBUCAN 


yuMtean 


Intermittent 

from 

1981-1985 


Fairplay  to  you:  Some  people  believe  the  Flume  got  its  name  because  it  was  so 
adept  at  “channeling”  information.  Or  maybe  it  was  because  mining  was  its  own 
business.  At  one  point,  it  was  a  “Paper  With  a  Mission  and  Without  a  Muzzle.” 

Solid  Muldoon,  of  Ouray  (pronounced 
“You-ray”),  Colo.,  Vvasn’t  as  durable  as  its 
name  suggested,  and  now  is  defunct,  al¬ 
though  it’s  alive  in  spirit.  The  name  will 
soon  make  headlines  again  —  one  of  the 
ski  runs  for  the  2002  Salt  Lake  City  Winter 
Olympics  is  also  called  Solid  Muldoon. 

In  its  day.  The  Solid  Muldoon  didn’t  pull 


its  punches.  A  local  historian  records  that 
Col.  David  Day,  a  Medal  of  Honor  winner 
for  heroism  at  Vicksburg,  Miss.,  “had  the 
distinction  of  having  42  libel  suits  pending 
at  the  same  time  [in  1900]  for  his  raw  and 
bitter  articles  in  The  Solid  Muldoon  news¬ 
paper  of  Ouray  and  Durango.”  Day  was 
knowTi  nationwide  for  his  caustic  wit,  hon- 
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Newspeople  are 


BY  ALF  PRATTE 

After  searching  for  a  number  of 
weeks,  New  York  Herald  foreign 
correspondent  James  Creelman  fi¬ 
nally  tracked  down  Count  Leo  Tolstoy  and 
interviewed  the  writer  and  religious 
philosopher  at  his  estate  in  Russia  in  1891. 
After  several  days  and  nights  debating  the- 
olog\',  marriage,  political  philosophy,  and 
literature,  an  e.xasperated  Tolstoy  ex¬ 
claimed:  “You  newspaper  writers  are  an  ir¬ 
reverent  tribe.” 

Creelman  later  confessed  in  his  biogra¬ 
phy  that  there  was  no  need  to  reply  to  Tol¬ 
stoy  on  that  point.  It  was  right  on.  But 
journalists  are  not  only  irreverent,  they 
also  make  use  of  humor  to  define  their  own 
world.  And  others  outside  the  profession 
often  are  only  too  eager  to  lend  a 
hand  in  this  pursuit. 

C.K.  Chesterson 
^  ^  once  wrote. 


“Journalism  consists  largely  in  saying, 
‘Lord  Jones  is  dead’  to  people  who 
never  knew  that  Lord  Jones  was 
alive.”  Lord  Northcliffe  called  journal¬ 
ism  a  “profession  whose  business  it  is 
to  explain  what  it  personally  does  not 
understand,”  and  Edward  Eggleston 
referred  to  it  as  “organized  gossip.” 
Charles  A.  Dana  had  a  point  when  he 
said  that  running  a  newspaper  “con¬ 
sists  in  buying  white  paper  at  two 
cents  a  pound  and  selling  it  at  ten 
cents  a  pound.” 


Third  World  Countries  Hardest  Hit” 

The  Washington  Post:  “WORLD  ENDS. 
White  House  Ignored  Early  W’amings.” 

USA  Today:  “We’re  Dead!  State-by-State 
Demise,  page  8-A.  Final  Sports  Results, 
page  10-C.” 

It  helps  for  editors  to  have  a  sense  of  hu¬ 
mor,  and  usually  they  do.  Denver  Post  edi- 


1  Lowell  Thomas’  comment:  “All  my 
life.  I’ve  felt  I  was  a  reporter.  Not  a  journal¬ 
ist.  A  journalist  is  a  newspaperman  who  is 
out  of  work.”  Former  Gannett  executive 
;  John  C.  Quinn  put  the  differing  styles  of 
!  newspapers  in  perspective  when  he  pre- 
I  dieted  how  newspapers  (including  his  own 
j  USA  Today)  would  headline  the  ultimate 
{  story  —  the  end  of  the  world: 

I  The  New  York  Times:  “World  Ends! 


A  FUNNY  ‘TRIBE’ 


F.G.  Bonfils  (above  left),  co-founder  of  The 
Denver  Post,  sitting  with  sports  writer  Otto 
Floto.  The  other  co-founder  of  the  Post, 
Harry  H.  Tammen  (right),  said  he  hired 
Floto  purely  “because  he  had  the  most 
beautiful  newspaper  name  in  the  world.” 
There  was  just  one  problem:  Floto  admit¬ 
ted  “he  could  not  write.” 


/i 


tor  Harry  Heye  Tammen  claims  he  hired 
sportswriter  Otto  Flo  to  even  though  Floto 
admitted  he  could  not  write.  The  truth  of 
the  matter,  Tammen  admitted,  was  that  he 
hired  Floto  because  he  had  the  most  beau- 


wrote,  Chapin  could  not  say,  “Please  finish 
that  story  of  the  child  who  was  killed.”  In¬ 
stead  it  would  be,  “Get  me  that  TINY  TOT 
WITH  PENNY  CLUTCHED  IN  CHUBBY 
HAND  DIES  UNDER  TRAIN  BEFORE 


tiftil  newspaper  name  in  the  world.  “It  fas-  j  MOTHER’S  EYES  story.” 
cinated  me:  Otto  Floto,”  he  observed.  “He  '  Chapin  once  told  a  reporter  who  had  just 

begged  me  never  to  tell  been  thrown  down  a  flight  of 

what  his  middle  name  was,  .  stairs  trying  to  get  an  inter- 

and  I  don’t  blame  him.  It  rvUnnin^  ft  view:  ‘Tou  go  back  and  tell 


was  Clement.  Parents  will  neWSDa 

have  to  answer  in  the  next  ^  \ 

world  for  putting  handles  COIISIS 

like  that  on  a  kid.”  n  0^ 

After  years  of  dealing  *  ® 

with  headlines,  Charles  E.  at  t\VO  ( 
Chapin,  described  in  one  ■ 

1934  book  “as  quite  possibly  P  ' 

the  best  city  editor  wbo  ever  selling 
lived,”  found  it  difficult  to  . 

speak  in  normal  tones.  Ac-  CeillS  a 
cording  to  author  Allen 
Churchill,  Chapin’s  vocabu¬ 
lary  consisted  mainly  of  the  short,  evoca¬ 
tive  words  favored  by  headline  writers: 
probe,  rift,  fray,  and  slay.  Not  only  did 
Chapin  prefer  such  words,  but  headlines 
even  drove  his  conversation.  As  he  snapped 
out  orders  in  the  city  room,  Churchill 


Running  a 
newspaper 
“consists  in 
billing  paper 
at  two  cents  a 
pound  and 
selling  it  at  ten 
cents  a  pound.” 


gp  that  son-of-a-bitch  that  he 

,  can’t  intimidate  me!” 

in  Like  many  journalists  be- 

a  after  him,  Charles 

i  MacArthur  (who  also  co- 

nts  a  wrote  the  immortal  play  “The 

j  Front  Page”  with  Ben  Hecht) 

retained  his  sense  of  humor 
at  ten  to  the  end.  Recovering  con- 
j  sciousness  in  the  hospital  be¬ 
ll  U 11 U .  fore  he  died,  he  looked  at 

those  around  him  and  in¬ 
quired,  “What  the  hell  is  this 
—  a  block  party?”  His  wife,  the  actress  He¬ 
len  Hayes,  sitting  nearby,  whispered,  “I 
love  you.”  According  to  legend,  he  opened 
his  eyes  for  the  last  time  and  answered  her 
brightly,  “You  should,”  and  passed  away. 

Now  that’s  a  -30-  for  all-time.  0 


Wicked  fun 

WITH  ANAGRAMS 


Ncused  of  “shuffling”  the  day’s 

events,  so  it’s  not  surprising  that  a 
shuffling  of  the  letters  in  their  names, 
creating  anagrams,  can  produce  some 
weird,  wacky,  and  sometimes  wicked 
results.  Occasionally,  they  provide  “editori¬ 
al  comment”  on  their  source. 

Anagrams  for  The  New  York  Times, 
for  example,  include  not  only  “Keen 
Worthy  Items”  but  also  “The  Monkeys 
Write  It.”  The  Plain  Dealer  of  Cleveland 


EWSPAPERS  HAVE  LONG  BEEN  AC- 
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has  “A  Dire  Lethal  Pen,”  while  the 
Detroit  Free  Press  ought  to  “Feed  Its 
Reporters.”  Surely  all  of  us  at  one  time 
or  another  have  had  this  reaction  to 
USA  Today.  “Oy!  U.S.  Data.”  And  the 
anagram  for  the  San  Francisco  Examiner 
perhaps  provides  a  clue  to  the  controversy 
over  its  pending  sale:  “Nice  Scenario, 
Marx  Fans!” 

Here  is  a  select  list.  Feel  free  to  send  us 
your  own  submissions.  We  at  Editor  and 
Publisher  promise  to  peruse  them  on  our 

“Shipboard  Interlude.” 

Akron  Beacon  Journal-.  OK  on  a  Jocular 
Banner 

The  Boston  Globe:  Hot,  Gentle  Boobs 
Chicago  Tribune:  A  Big,  Nicer  Touch 
Denver  Rocky  Mountain  News: 
Unknown  Secretary  Moved  In 

The  Detroit  News:  Now  Edit  the  Rest 
El  Paso  Times:  A  Poet  Smiles 
Fort  Landerdale  Sun-Sentinel:  Faultless 
Return  on  Deadline 
Fort  Worth  Star-Telegram:  Letter  Art 
From  Warthogs 

Indianapolis  News:  Now  Slip  in  an 
Aside 

Kansas  City  Star:  Sack  Any  Artists 
Los  Angeles  Times:  Small  Ego:  Is  Tense 
Newark  Star-Ledger-,  We’re  Grand 
Talkers! 

Philadelphia  Daily  News:  Happy 
Headlines  Will  Aid 
San  Antonio  Express-News:  Saner 
Se.xiness  Now  on  Tap 
San  Jose  Mercury  News:  Warmness 
Cures,  Enjoy! 

Seattle  Times:  Set  Late  Items 
Wall  St.  Journal:  Jolt  All,  Warn  U.S. 
Washington  Post:  Gasp  on  This  Town 
The  Washington  Times:  White-Hot 
Assignment 

—  Compiled  by  Eric  Shackle 
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Errors  a  smash  hit  with  news  mavens 


Last  month,  Jim  Romenesko,  founder 
and  operator  of  Poynter’s  popular  Media 
News  Web  site,  puckishly  issued  a  call  to 
his  many  readers  to  recall  gaffes,  pranks, 
and  “bloopers”  they  had  witnessed  at  news¬ 
papers  where  they’d  worked.  Then  he  sat 
back  and  chuckled  as  dozens  of  submis¬ 
sions  arrived  via  e-mail.  Here  we  present  a 
few  of  the  more  notable,  quotable  examples. 


■MARIE  GI  GLIELMO:  “I  think  the 
funniest  newsroom  screw-up  we  had  at 
the  Daily  Local  News  in  West  Chester, 

PA.,  was  in  an  automotive  special  section 
where  a  cutline  described  how  a  truck  was 
stuck  in  the  mud  and  they  used  a  WENCH 
to  free  it.” 

W1I.LIAM  PESCHEL:  “Here’s  two  that 
occurred  in  the  newspaper  I  work  for.  In 


Announces 

THE  KAISER  MEDIA 
FELLOWS  IN  HEALTH 
FOR  2000 


Six  journalists  have  been  selected  as  2000  Kaiser  Media  Fellows: 

John  A.  Cutter,  freelance  health/aging  writer,  Clear  Water,  FL 

Project:  Alzheimer's  disease  -  prevention  research,  access  to  new  treatments,  and  the  impact  of 
the  disease  on  patients  and  their  families 

Mason  L.  Essif,  segment  producer.  Health  Week-PBS,  Washington,  DC 

Project;  The  e-revolution  in  health  care  -  how  the  Internet  is  affecting  access  and  quality  of 
health  information,  communication  between  providers  and  patients,  and  medical  commerce 

Sarah  Lunday,  health  care  industry  reporter.  The  Fort  Worth  Star-Telegram 

Project:  The  impact  of  prescription  drugs  on  the  health  care  industry  -  financial,  ethical, 
medical  and  political 

Teresa  L.  Schraeder,  M.D.,  freelance  medical  journalist  and  physician,  Boston,  MA 

Project:  Television  reporting  of  health  and  medical  news-a  critical  look  at  the  content  and 
accuracy  of  medical  news  coverage,  and  its  impact  on  medical  decision-making 

Stephen  Smith,  managing  editor  &  correspondent,  American  RadioWorks,  Minnesota  Public  Radio 

Project;  The  apparent  epidemic  of  depressive  illness  in  the  U.S.  and  worldwide  -  possible 
causes,  emerging  treatments  and  the  varying  social  responses  to  mental  illness 

Karl  Stark,  health  care  business  reporter,  The  Philadelphia  Irujuirer 

Project:  The  quality  of  medical  care  -  what  data  can  really  help  doctors  provide  high  quality 
treatment,  and  help  patients  find  good  care? 


In  2001,  the  Kaiser  Media  Fellowships  Program  will  again  award  up  to  six  fellowships  to  print,  television 
and  radio  journalists  and  editors  interested  in  health  policy,  healthcare  financing  and  public  health  issues. 
Information  about  the  2001  program  will  be  available  shortly,  with  applications  due  in  March  2001.  The 
aim  is  to  provide  journalists  with  a  highly  flexible  range  of  opportunities  to  pursue  individual  projects, 
combined  with  group  briefings  and  sitevisits  on  a  wide  range  of  health  and  social  policy  issues. 

For  more  information,  or  to  apply  for  the  2001  awards,  visit  our  website  at  www.kff.org;  or 
write/e-mail; 

Penny  Duckham 

Executive  Director  of  the  Kaiser  Media  Fellowships  Program 

Kaiser  Family  Foundation 

2400  Sand  Hill  Road 

Menlo  Park.  CA  94025 

e-mail;  pduckham@kff.org 

The  Kaiser  Family  Foundation  is  an  independent  health  care  foundation  and  is  not  affiliated  with  Kaiser 
Permanente  or  Kaiser  Industries. 
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one,  a  copy  editor  wrote  a  headline  con¬ 
cerning  the  end  of  Mardi  Gras  and  the 
coining  of ‘Lentil  Season.’  That  one  made 
it  into  The  New  Yorker,  and  for  years  af- 
tenv'ard  he  bragged  that  it  was  his  great¬ 
est  accomplishment.  The  second  occurred 
recently  as  part  of  a  short  notice  concern¬ 
ing  the  food  being  seized  at  a  fund-raiser: 
a  local  club  was  serving  ‘barbecue  and 
grilled  children.’” 

M.\RK  R.  MADLER,  American 
Lawyer  Media:  “On  Labor  Day  w'eekend 
in  1994,  the  newspaper  I  used  to  work  for, 
the  Northwest  Herald,  based  in  Crystal 
Lake  (Illinois),  ran  a  wire  story  about  the 
controversy  over  the  Smithsonian  Institu¬ 
tion’s  planned  exhibit  on  the  dropping  of 
the  atomic  bomb.  The  copy  editor  wTote 
this  as  the  headline:  ‘Atomic  Bombers 
Upset  Over  Enola  Homosexual  Exhibit.’ 
Yes,  that  person  actually  thought  the  ‘Gay’ 
in  ‘Enola  Gay’  referred  to  an  alternative 
lifestyle.  The  fallout  lasted  for  several 
months.  I  believe  Jay  Leno  made  mention 
of  the  headline. 

.\NI>REV\'  CRUSE:  “A  few  years  ago. 
The  Cincinnati  Enquirer  ran  a  story 
about  a  proposal  to  build  a  new  arts  con- 
serv'atory  in  conjunction  w'ith  the  new  sta¬ 
diums  and  riverfront  redevelopment  that 
was  being  tossed  around  at  the  time.  In 
the  early  edition  of  the  paper,  the  stoiy" 
ran  with  the  headline,  ‘Citizens  get  shot  at 
new  conservatory.’  After  catching  the  un¬ 
intended  pun,  the  editors  decided  to 
change  it  for  the  later  edition  —  which 
ran  with  the  headline,  ‘Citizens  get  crack 
at  new  conservatory.’” 


1  home  among  his  family.  The  headline: 
‘Judge  Loses  Firmness  When  He  Doffs 
His  Robe.’” 

M.VIT  MURRAY:  “This  correction 
i  comes  from  the  Newport  News  Daily 
Press,  my  former  employer,  and  speaks 
for  itself:  ‘An  article  in  Saturday’s  Local 
section  incorrectly  reported  that  a  suspect 
identified  as  Fnu  Lnu  had  been  indicted 
by  a  federal  grand  jury.  Fnu  Lnu  is  not  a 
name.  FNU  is  a  law  enforcement  abbrevi¬ 
ation  for first  name  unknown,  LNU  for 
i  last  name  unknown.” 

.\D.\R  KAPl  AN,  assistant  editor. 
Brill’s  Content:  “Reminds  me  of  a  great 
1  headline  I  saw  in  a  Syracuse,  New  York 
paper  one  morning:  ‘Firefighters  Help 
Burn  Victims.’  I  guess  that  one  wasn’t  so 
w'ell  thought  out!” 

FRANK  LEWIS,  Philadelphia  City 
j  Paper:  “When  I  w'orked  at  the  South 
;  Philadelphia  Review,  a  community  week¬ 
ly,  a  young  co-worker  renamed  that  fa¬ 
mous  building  in  the  Vatican  ‘the 
Sixteenth  Chapel.’  My  favorite,  however, 
came  not  from  an  article,  but  an  ad,  from 
the  local  gas  company.  The  ad  encour- 
j  aged  people  to  call  911  immediately  upon 
I  detecting  the  odor  of  gas:  ‘You  can  stop  a 
gas  leak  with  your  finger.’” 

I  CHAD  ROBERTS:  “One  day  at  the 
;  Great  Falls  Tribune  on  the  religion  page, 
there  was  a  folio  that  ran  over  the  church 
listings  for  the  weekend  that  normally 
stated  something  like  ‘Pray  this  weekend 
at  the  religious  institution  of  your  choice.’ 
i  Only  on  this  day,  the  folio  read  ‘Make  a 
blood  sacrifice  at  the  coven  of  your 


peared  about  local  gangs.  The  photogra- 
j  pher  took  a  picture  of  several  gang  mem- 
I  bers,  but  put  their  faces  in  shadow  so 
j  they  couldn’t  be  identified.  Somebody  in 
1  imaging  saw  the  picture  and  thought 
;  there  was  something  wrong.  Too  dark,’ 
he  said.  So  he  lightened  the  picture  con¬ 
siderably  and  it  ran,  with  the  gang  mem- 
i  bers’  faces  now  perfectly  clear.  The 
!  newspaper  avoided  litigation  by  giving 
i  them  checks.” 

I  BILl  .  I  .EONARD:  “One  of  my 

favorites  happened  when  I  worked  as 
a  metro  desk  clerk  for  The  Charlotte 
\  Observer  and  Charlotte  News.  John 
Vaughn,  columnist  for  the  News,  wTote  a 
;  nice  story'  about  getting  to  ride  around 
I  town  in  the  Oscar  Meyer  Weiner  Mobile 
I  —  you  know  the  car  that  looks  like  a  giant 
'  hot  dog.  Well,  in  the  first  edition  of  the 
j  Charlotte  News  that  day,  the  headline  for 
!  the  column  read:  ‘Ride  a  Giant  Weiner  to 
j  The  Land  of  Smiles.’” 

I  P.VLT.  RINKES:  “A  competing  paper 
{Steubenville  Herald)  had  sponsored  a 
contest,  in  conjunction  with  a  local  Dodge 
dealership,  to  give  away  a  new  Dodge 
Neon  to  some  lucky  reader.  A  photog  cov¬ 
ered  the  ceremony  on  Saturday,  got  the 
cutline  information  and  entered  it  into 
I  the  system  back  at  the  office.  Apparently 
nobody  bothered  to  read  the  cutline,  so 
i  the  entire  circulation  was  greeted  to  a 
I  front-page  four-color  photo  of  the 
:  winner  with  his  (and  I  quote)  ‘cheapass 
Dodge  Neon’ ...  Needless  to  say,  there 
were  some  openings  at  the  pa¬ 
per  on  Monday.”  S  ^  f 


JON  ThATJN,  reporter,  Minneapolis 
Star  Tribune:  “While  writing  my  first  obit 
at  the  New  Ulm  Journal,  a  small  daily  in 
Minnesota,  back  in  the  mid-80s,  I  learned  i 
just  how  much  of  a  lapsed  Catholic  I'd  be¬ 
come.  The  funeral  director  called  in  and 
read  the  paid  obit  to  me.  Instead  of  Mass 
of  Christian  Burial,  I  somehow  heard,  i 
‘Massive  Christian  Burial.’  That’s  what 
appeared  in  the  paper.  Every  time  I  pass  a 
graveyard,  I  think  of  that  mistake,  and  > 
envision  bodies  piled  up,  waiting  for  the 
bulldozers.”  ! 

MICHAEL  A.  HI  LIZIK,  Los  Angeles 
Times:  “My  favorite  dates  from  a  mis¬ 
guided  strategy'  we  at  the  Buffalo  (N.Y.)  ; 

Courier-Express  undertook  in  the  mid- 
1970s  to  win  an  antitrust  suit  we  filed 
against  the  Buffalo  Evening  News,  which  i 
had  announced  plans  to  bring  out  a  Sun-  ’ 
day  edition  to  compete  with  ours.  To  suck  1 
up  to  the  judge  hearing  the  case,  we  ran  a 
long  feature  about  how  this  no-nonsense 
jurist  turned  into  a  pushov'er  when  at  1 


choice.’  The  publisher,  in  his  apology, 
promised  immediate  termination  for  the 
culprit  or  culprits  should  they  be  found.  I 
don’t  know  if  they  ever  were.” 

BILLWILL,  Washington 
Newspaper  Publishers  Associa¬ 
tion:  “Back  in  the  late  ’70s  or  ear¬ 
ly  ’80s,  the  Lewiston  Morning 
Tribune  in  Idaho  had  a  sports 
copy  editor  infamous  for  mala- 
props.  His  finest  hour  in  the  head- 
line  writing  category  was  his  _ 
offering  for  a  wire  story  on 
then-famous  distance  runner 
Craig  Virgin’s  triumph  in  At-  ^ 

lanta’s  Peachtree  Classic  1 

road  race:  “Virgin  holds  off  I 

10,000  in  Peachtree.’” 

RANDY  DOTINGA, 
free-lance  writer:  “The 
biggest  doozy  from  the  now- 
defunct  Times  Advocate  {Es- 
condido,  Calif.)  came  several 
years  ago  when  a  story  ap- 
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Midnight for  magazine  stacks? 


MagPortal.com  provides  researchers  easy  access 
to  an  array  of  articles  in  a  plethora  of  periodicals 

BY  CHARLES  BOWEN 

YOU  USED  TO  HAVE  TO  VISIT  A  NEWSSTAND  OR  A  PUBLIC 

library’s  reading  room  to  browse  a  huge  collection  of 
current  magazine  articles  when  researching  your  sto¬ 
ries.  But  with  the  Web,  the  articles  come  to  you. 
Sometimes  finding  them,  though,  can  be  a  bear. 
Fortunately,  a  new  site  call  MagPortal.com  is  dedicated  to  help¬ 
ing  you  find  free  magazine  articles  online.  And  unlike  general- 
purpose  search  engines  that  may  update  indices  only  every  few 

weeks  (or  months!),  MagPortal’s  more-  Learning,”  “Pre-College,”  “Technology  in 

focused  content  allows  it  to  update  within  Education,”  and  “Training.”  Scroll  the  re¬ 

days  of  any  new  articles  becoming  available.  1  suiting  screen  to  see  the  list  of  current  arti- 


The  site  organizes  the  articles  into  cate¬ 
gories  ranging  from  business  to  family  to 
health  to  sports.  The  articles  are  briefly  de¬ 
scribed,  and  links  are  pro¬ 
vided  to  the  frill  text  and  to 
the  main  site  of  the  period¬ 
ical  that  published  it.  You 
can  also  try  out  the  site’s 
search  engine  —  and,  if 
you  register,  you  even  can 
mark  and  save  articles  for 
future  use. 

To  use  the  resource, 
visit  the  site  at  http:// 
magportal.com,  where  its 
hyperlinked  categories  are 
listed  at  the  top.  At  this 
writing,  those  categories 
include  “Computers  &  Electronics,”  “Edu¬ 
cation,”  “Entertainment  &  Leisure,”  “Family 
&  Home,”  “Finance  &  Investment,”  “Inter¬ 
net,”  “Pets  &  Animals,”  “Science  &  Technol¬ 
ogy,”  and  “Sports  &  Recreation.”  Select  any 
to  see  that  department’s  clickable  list  of 
subcategories. 

For  instance,  “Education”  breaks  down 
into  “Business  School,”  “College,”  “Distance 


cles  saved  in  that  category. 

For  each  entry,  the  site  lists: 

•  The  source  publication,  such  as  U.S. 


News  &  World  Report,  hyperlinked  so  you 
can  go  directly  to  that  home  page,  if  the 
need  arises. 

•  The  date  MagPortal  indexed  the  par¬ 
ticular  article. 

•  The  hyperlinked  headline  of  the  arti¬ 
cle.  This  is  where  you  click  to  see  the  full 
text  of  the  article.  (Since  the  link  takes  you 
from  MagPortal  into  the  publication’s  own 


site,  the  options  beyond  that  vary  from  arti¬ 
cle  to  article.  Click  your  browser’s  “Back” 
button  to  return  to  MagPortal.) 

•  A  brief  description  of  the  article. 

•  A  yellow  icon  in  the  likeness  of  a 
marker  that  can  be  clicked  to  add  this  arti¬ 
cle  (with  an  optional  annotation)  to  your 
“My  Articles”  list  elsewhere  on  the  site  so 
you  can  find  it  again  quickly. 

•  An  orange  icon  of  parallel  wavy  lines 
that  can  be  clicked  to  search  for  a  list  of 
articles  that  are  similar  to  the  one  you  are 
viewing. 

Besides  browsing,  you  can  use  the  site’s 
search  function.  At  the  top  of  the  introduc¬ 
tory  screen  is  a  data-entiy  box  with  a 
“Search  Articles”  button.  The  engine  at¬ 
tempts  a  case-insensitive  match  of  your 
queiy’  against  article  titles,  descriptions,  au¬ 
thors,  and  te.xt.  “When  processing  your 
query,”  says  an  online  help  file,  “it  is  sliced 
into  ‘words’  (sets  of  adjacent  alpha-numeric 
characters)  and  all  other  characters  are  dis¬ 
carded.  Any  words  which  don’t  match  any 
articles  are  discarded  and  any  words  which 
are  very  common  (like  ‘the’)  are  also  dis¬ 
carded.  Only  articles  that  match  all  of  the 
remaining  words  are  presented  to  you.” 

Other  considerations  in  using  MagPor- 
tal.com  for  your  writing  and  editing: 

IThe  search  engine  does  not  do  “stem¬ 
ming,”  so  it  does  not  find  “computers”  if 
you  search  for  “computer.”  You  need  to 
craft  your  search  queries  accordingly. 

2  The  output  of  articles  listed  in  a 
search  are  in  order  of  “quality”  of  the 
match,  which  is  deter¬ 
mined  by  a  mathematical 
formula  that  takes  into  ac¬ 
count  how  often  the  search 
term  appears  in  a  docu¬ 
ment  and  how  rare  that 
particular  term  is  among 
all  articles.  Here’s  a  tip:  If 
one  word  in  your  query  is 
more  important  than  oth¬ 
ers,  try  repeating  that  word 
several  times  in  the  query. 
This  will  force  articles  con¬ 
taining  that  w  ord  to  have  a 
higher  “quality”  ranking. 

3  When  browsing  articles,  remember 
to  also  go  to  the  bottom  of  the  screen, 
where  MagPortal  usually  provides  a  click- 
able  link  to  a  number  of  “old”  articles  in 
the  same  category.  MagPortal  moves  a 
monthly  publication’s  article  from  the 
current  to  the  “old”  section  after  45  days. 
An  article  from  a  weekly  publication 
becomes  “old”  after  18  days.  11 
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director  of  pro¬ 
motion. 

“Demographi- 
cally,  [gays  look] 
like  they  should 
be  newspaper 
readers,  and  we 
were  underper¬ 
forming,”  ex¬ 
plained  Hall. 

The  Chroni¬ 
cle  placed  some 
50  pink  card¬ 
board  racks 
along  the  pa-  Chron/c/e’s  special  section 

rade  route  and  in  gay  bars.  Some  100 
staffers  wearing  T-shirts  with  the  slogan, 
“We  come  out  every  day,”  marched  in  a 
Chronicle  contingent  behind  a  pink  stretch 
limo,  which  bore  the  name  of  a  gay  car- 
rental  agency.  Homo  Limo. 

Steven  B.  Falk,  president  and  CEO  of  the 
San  Francisco  Newspaper  Agency,  said  he 
encourages  staffers  “not  [to]  be  afraid  to 
come  up  with  ideas  that  in  some  people’s 
minds  might  be  risky  or  controversial”  and 
called  parade  efforts  “very  successful.” 

Police  estimated  750,000  people  attend- 
HHHiim  ed  the  four-hour  parade, 

whose  211  contingents  com- 
peted  with  an  occasional 
drag  queen  as  well  as  at  least 
two  topless  women  and 
several  naked  men. 

Ojn 'IjHl  Spectators  reacted  to  the 
^li  Chronicle  contingent,  said 
IL  \  Hall,  by  exclaiming  things 

like,  “Oh,  my  God,  the 
Chronicle's  here !”  She 
added,  “That’s  what  we  were 
trying  to  accomplish.” 

In  addition,  two  Chronicle 
writers  were  among  com¬ 
mentators  during  a  live 
parade  broadcast  on  KBWB, 
a  WB  network  affiliate.  At  a  post-parade 
celebration,  the  Chronicle  sold  200  sub¬ 
scriptions,  which  Hall  called  “a  really  big 
sales  day  for  us.” 

Several  hundred  miles  south,  Joe 
Frederickson,  vice  president  of  marketing 
at  The  Press-Enterprise  in  Riverside, 

Calif.,  said  a  newspaper’s  sponsorship  of 
a  local  gay  parade  could  be  counterpro¬ 
ductive:  “Put  the  ad  revenue  aside  for  a 
moment  and  consider  how  this  would  be 
received  by  the  market  as  a  whole.  That 
will  be  my  very  first  consideration.  In 
some  markets,  it  might  not  get  past  the 
first  consideration.”  !|] 
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Chronicle’  also  worked  with  'Examiner’  to  sell  40  gay-parade  ads 


BY  JOE  NICHOLSON 

SAN  FRANCISCO 

For  years,  San  Francisco’s  daily  newspapers 
watched  with  growing  fhistration  as  local  weeklies  and 
niche  publications  became  bloated  with  ads  each  June 
in  editions  geared  to  the  city’s  annual  gay  pride  parade. 
But  this  year,  frustration  became  satisfaction  as  the 
San  Francisco  Chronicle  and  San  Francisco  Erammer  jumped  into 
the  ad  sales  pool  with  profitable  28-page  special  sections,  which  were 
distributed  with  regular  editions  two  days  before  the  June  25  parade. 


Chronicle  T-shirts  deliver  message:  “We  come  out  every  day. 

Forty  ads  were  sold,  including  a  full-page 
color  ad  for  Tower  Records. 

“I  have  seen  what  the  other  publications 
have  done  with  the  parade,  and  I  have  been 
very  envious,”  said  Bartley  C.  Green,  senior 
vice  president  of  sales  and  marketing  at  the 
San  Francisco  Newspaper  Agencj’,  which 
represents  both  dailies. 

This  year,  the  Chronicle  also  became 
the  nation’s  first  daily  to  sponsor  a  gay 
parade,  and  it  launched  multiple  parade- 
related  marketing  efforts  designed  to 
boost  lagging  readership  among  gays, 
who  make  up  7%  to  15%  of  the  regional 
population,  said  Debra  Hall,  the  daily’s 
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Charlton  Heston  takes  shots  at  editorial  cartoonists  who  draw 
anti-NRA  ‘propaganda.’  Several  artists  return  fire. 

BY  DAVE  ASTOR 

MINNEAPOLIS 

CHARLTON  Heston  came  to  the  land  of  lakes  to 

address  a  Red  Sea  of  editorial  cartoonists. 

Actually,  the  Moses  actor-turned-National  Rifle 
Association  president  doesn’t  think  all  editorial  car¬ 
toonists  are  communists,  but  he  does  feel  many  take 
unfair  potshots  at  the  NRA  and  its  members. 

“The  80  million  gun  owners  in  this  country  —  almost  a  third  of  the 
U.S.  population  —  are  portrayed  as  criminals,  kooks,  and  hicks,” 

Heston  said.  “This  crosses  the  line 
from  political  cartoons  to  comic-strip 
propaganda.” 

He  cited  one  cartoon  showing  the 
“last  surviving  NRA  member”  standing 
over  dead  bodies  and  another  pictur¬ 
ing  the  gun  lobby  as  the  devil.  “Ha-ha,” 

Heston  said  sarcastically. 

“All  of  you  in  this  room  have  enor¬ 
mous  power  to  shape  public  opinion,” 
he  told  attendees  at  the  annual  Associ¬ 
ation  of  American  Editorial  Cartoon¬ 
ists  (AAEC)  convention.  “Be  true  to  your 
tradition  of  questioning  conventional  wis 
dom,  not  following  the  pack.  Do  in  your 
cartoons  what  the  AAEC  did  for  me 


“Be  true  to  your 
tradition  of 
questioning 
conventional 
wisdom,  not 
following  the  pack.” 


the  Detroit  Free  Press  and  Copley  News 
Service  asked  why  the  NRA  feels  “the 
right  to  bear  arms  is  more  important” 
than  the  rights  of  Columbine  students 
and  others  not  to  be  killed  by  guns. 

Heston  responded  that  school  shoot¬ 
ings  have  “nothing  to  do  with  guns.  They 
have  to  do  with  maladjusted  kids.”  He 
also  said  guns  are  “used  far  more  to  stop 
crimes  than  to  commit  crimes.  But  you 
don’t  hear  about  this  as  much  because  no 
one  is  hurt  and  no  police  report  is  filed.” 

Editorial  cartoonist  David  Horsey  of 
the  Seattle  Post-Intelligencer  and  North 
America  Syndicate  told  Heston  that  “you 
come  across  as  reasonable,  but  a  lot  of  the 
messages  from  the  NRA  are  paranoid  and 
polarizing.”  Cartoonist  Tim  Jackson  of 
the  Chicago  Defender  noted  that  one  of 
these  messages  involves  “stigmatizing 
people  of  color”  to  convince  whites  they 
need  guns  to  defend  themselves. 

Heston  —  whose  film  credits  include 
“The  Ten  Commandments,”  “Ben  Hur,” 
and  “Planet  of  the  Apes”  —  said  he  fought 
for  civil  rights  before  it  was  popular 
among  whites  to  do  so,  and  marched  with 
the  Rev.  Dr.  Martin  Luther  King  Jr. 

Which  led  caricaturist  David  Levine  to 
ask  the  next  day:  “I  wonder  if  it  occurred 
to  Mr.  Heston  how  Dr.  King 
was  killed  and  by  what?” 


—  CHARLTON  HESTON 

Actor/NRA  president 


tonight:  at  least  give  every  side  a  hearing. 
Fight  fair.” 

Editorial  cartoonist  Mike  Thompson  of 


AAEC  COMPANION 
Garrison  Keillor  of 
“Prairie  Home  Companion” 
fame  said  editorial  cartoons 
rarely  convey  the  full  com¬ 
plexity  of  their  targets. 

“Cartoons  give  people 
clarity.  People  yearn  for 
clarity,  even  when  cartoon¬ 
ists  are  wrong,”  the  radio 
storyteller  told  the  AAEC  audience.  The 
St.  Paul,  Minn.-based  Keillor  said  presi¬ 
dents  such  as  Lyndon  Johnson,  Richard 


AAEC  members  pay  tribute  to  MacNelly 


JEFF  MacNelly  died  an  unlucky  13  days 
before  the  start  of  the  Association  of 
American  Editorial  Cartoonists  conven¬ 
tion,  but  AAEC  members  say  they  were  lucky 
to  know  him. 

Their  Minneapolis  meeting  paid  tribute  to 
the  late  Chicago  TribunefThbune  Media  Ser¬ 
vices  CTMS)  creator  with  a  special  issue  of  the 
AAEC's  “Notebook”  magazine,  a  booklet  of 


MacNelly  obituaries  and  articles,  a  poster-size 
retrospective  of  his  cartoons,  a  card  attendees 
could  sign  for  MacNelly’s  family,  and  remarks 
heard  frequently  in  the  hallways. 

There  was  also  a  formal  MacNelly  tribute 
at  the  banquet  ending  the  convention.  One 
speaker  was  Dick  Locher,  who  said,  “I'd  like 
to  think  I  live  in  a  golden  age  of  cartooning” 
—  but  MacNelly  still  stood  out. 


The  TMS  cartoonist,  who  worked  with 
MacNelly  at  the  Tribune,  also  recalled  his 
friend’s  sense  of  humor.  OrKe,  MacNelly  ex¬ 
pressed  his  love  of  Chicago  by  saying:  “Where 
else  can  four  out  of  every  two  people  i«Jte?" 

TMS  Vice  President  Walter  Mahoney  noted 
that  MacNelly  was  so  respected  by  his  peers 
that  he  helped  attract  a  number  of  creators  to 
the  syndicate. 

“He  was  a  marvelous  human  being,” 
added  Mahoney.  —  Dave  Astor 
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dressed  by  either  Democrats  or  Republi¬ 
cans  at  a  time  when  the  economy  is 
booming.  “If  not  know,  when?”  he  asked, 
quoting  the  well-known  question.  0 


He  said  a  better  way  to  remember 
Schulz  would  be  to  “celebrate  Beethoven’s 
birthday  every  year,  put  pianos  in  the 
street,  and  have  flyovers  by  World  War  I 
biplanes.”  Besides,  Keillor  added,  “I  don’t 
like  to  turn  the  corner  and  see  large  dogs.” 

Another  nationally  known  Minnesotan, 
U.S.  Sen.  Paul  Wellstone,  suggested  that 
AAECers  read  books  by  Jonathan  Kozol, 
who  eloquently  addresses  the  problems  of 
poverty,  poor  health  care,  and  poor  edu¬ 
cation  faced  by  many  American  children. 

Wellstone  said  he’s  appalled  that  these 
problems  aren’t  being  adequately  ad- 


Ni.xon,  and  Bill  Clinton  were  and  are 
much  more  three-dimensional  than  their 
cartoon  images  suggest. 

Keillor  did  note  that  he’s  a  fan  of  St. 
Paul  Pioneer  Press  editorial  cartoonist 
Kirk  Anderson,  who  assisted  Steve  Sack 
of  the  Minneapolis  Star  Tribune  in  host¬ 
ing  the  AAEC  convention. 

The  speaker  also  mentioned  late  Min¬ 
nesota  native  Charles  Schulz,  who  is  being 
commemorated  vsith  “Peanuts”  statues  in 
St.  Paul.  Keillor  said  Schulz’s  “diy',  wittj', 
good-hearted”  work  is  appropriate  for  com¬ 
ic  pages,  not  large  and  “vacuous”  statues. 


Buchwald  suffers  stroke 

Pulitzer  Prize-winning  political  humor 
columnist  Art  Buchwald,  74,  has  suffered 
a  stroke,  according  to  a  Reuters  report. 

The  Los  Angeles  Times  Syndicate 
hopes  Buchwald  will  resume  writing  this 
fall  if  his  health  permits.  His  column, 
which  appears  in  about  300  papers,  goes 
into  reruns  during  the  summer,  anyway. 


Hoping  to  stay  open 


Cartoon  art  museum  seeking  financial  aid 


museum’s  former  directors 
didn’t  raise  as  much  as  they 
could  have. 

The  museum  —  which  be¬ 
gan  in  Greenwich,  Conn.,  in 
1974  before  moving  to  Rye 
Brook,  N.Y. 


Possible  partnership  with 
university  falls  through 


BY  DAVE  ASTOR 

The  International  Museum  of 
Cartoon  Art  in  Boca  Raton,  Fla.,  is 
trving  to  borrow  $2  million  to  keep 
its  doors  open. 

This  comes  after  a  possible  partnership 
with  the  Boca-based  Florida  Atlantic 
University  (FAU)  foundation  fell  through. 
It  would  have  taken  over  the  museum’s 
$  1.2-million  mortgage  and  used  the 
museum’s  never-occupied  second  floor  for 
FAU’s  computer  animation  school  or  a 
new  museum  management  school. 

But  Walker  said  the  city'  of  Boca  balked 
at  using  the  space  for  a  university  rather 
than  a  museum,  and  worried  about  poten¬ 
tial  parking  problems.  So  FAU  pulled  out. 


raised  $6  mil- 

Slion  to  construct  its  4-year- 
old  Boca  building.  Then  it 
unsuccessfully  sought  several 
million  more  to  complete  the 
second  floor  by  late  1997- 
To  help  the  museum 
(http://www.cartoon.org). 
Walker  has  lent  it  $440,000 
of  his  own  money.  He’ll  also 
dig  into  his  pockets  for  anoth¬ 
er  $25,000  a  month  to  keep 

be  a  real  waiting  for  the  $2 

I  million  refinancing 

decision.  And  he 

closed.'^  hopes  unexpected 

donors  surface. 

—  MORT  WALKER  In  retrospect. 

Founder  the  mu- 

RNATioNAL  Museum  vvaiKersaiainemu 

OF  Cartoon  Art  seum  —  which  houses 
Boca  Raton,  Fla.  nearly  200,000  car¬ 
toon  originals  —  may 
have  been  better  off  in  a  more  heavily  traf¬ 
ficked  city  such  as  New  York.  But  Boca  did 
donate  the  land  the  museum  was  built  on. 

The  76-year-old  Walker,  who  was  plan¬ 
ning  to  cut  back  on  the  hours  he  devotes  to 
the  museum  if  the  FAU  agreement  had 
gone  through,  said  the  cartooning  profes¬ 
sion  deserves  to  have  a  large  museum 
showcase.  “It  would  be  a  real  shame  if  the 
museum  closed,”  he  said.  “I  still  think  it’s 
worthwhile.”  (1 


Walker  said  he  can’t  WOUld 

understand  why  the  city  is  , 
so  concerned  about  park-  J*llclIllC  II 

ing  because  the  museum  milSClini 

was  originally  projected  to 

have  250,000  rather  than 

an  actual  70,000  visitors  a 

year.  So,  in  a  w'ay,  “that’s 

180,000  parking  spaces 

not  used,”  noted  Walker, 

who  does  the  “Beetle  Bailey”  comic  for  King 

Features  Syndicate. 

But  attendance  isn’t  the  main  reason  for 
the  institution’s  money  w'oes.  “Most  muse¬ 
ums  get  only  15%  of  their  revenue  from  the 
gate,”  he  noted,  adding  that  fund-raising 
has  been  the  biggest  problem. 

Walker  said  the  museum  received  a  lot  of 
money  from  newspaper  chains,  syndicates, 
and  cartoonists,  but  not  as  much  from  local 
donors  as  hoped.  He  added  that  two  of  the 


PRESIDENT  Clinton  signed  a  bill  giving 
late  “Peanuts”  creator  Charles 
Schulz  the  Congressional  Gold  Medal,  the 
nation’s  highest  civilian  honor.  Reruns  of 
his  comic  continue  to  be  distributed  by 
United  Feature  Syndicate.  ...  “FoxTrot” 
cartoonist  Bill  Amend  of  Universal  Press 
Syndicate  received  an  honorary  degree 
from  Amherst  College,  where  he  graduat¬ 
ed  in  1984.  ...  A  conference  on  Internet 
content  will  be  held  in  San  Francisco  July 
18-19  by  the  ScreamingMedia  syndicate 
(http://www.screamingmedia.com). 
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•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 
Contact:  Al  Schreibman:  (800)  830-3776 


C2  EDITOR  &  PUBLISHER  classifieds  JULY  3,  2000 


CIRCULATION  SERVICES 


ACCOUNTING 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 


CONTROLLER 


Cold-call  projects 
Stopsaver  projects 
Up-grade  projects 
And  NIE  Fundraising 
Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

(303)  791-3301  www.fakebrains.com 


The  Daily  Nonpareil,  and  cluster  of  5 
associated  sister  papers  in  need  of  a  Con¬ 
troller  to  run  its  Business  office.  Duties 
include  all  accounting  functions,  finan¬ 
cial  statements  and  budgeting.  Good 
communications,  computer  and 
supervisory  skills  are  required.  Account¬ 
ing  degree  of  CPA  preferred  or  equivalent 
experience.  Competitive  compensation 
and  benefits.  Send  resume  and  salary 
requirements  to: 

Jeannette  Johnson,  The  Daily  Nonpareil 

117  Pearl  Street,  Council  Bluffs,  lA  51503 


Or  E-mail:  jjohnson@nonpareilonline.com 


EMPLOYMENT  SERVICES 


CONTROLLER 


www.NewspaperRecruiter.com 

Over  100  media  sales  &  sales  manage¬ 
ment  jobs  75  cities  nationwide  -  Let  us 
help  you  find  your  new  opportunity  free! 
www.newspaperrecruiter.com 
(303)  368-5900 
birschbach  recruitment  network 


PRESSROOM  SERVICF.S 


Top  financial  position  with  publishing 
group.  Responsible  for  all  accounting 
and  financial  matters  for  our  daily  and 
weekly  publications.  Must  have  strong 
accounting,  management  and  publishing 
background.  CPA  certification  preferred. 
Competitive  salary  and  benefits  package. 
Zone  3.  Please  forward  cover  letter  with 
salary  history  and  resume  to: 

Box  01290,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESSROOM  CLEANING  PROBLEMS? 


Dirty  presses,  ceilings,  wails,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 


ADMINISTRATIVE 


“I  hate  to  ba.sh  the  media,  but  these  gas¬ 
bags  feed  the  problem.” 


•Bill  Maher,  hixsi,  "Politicalh'  Inuorrcci,”  1999 


II  -HELP  WANTED-'  ■ 


PUBLISHER:  Sound  Publishing,  Inc. 
seeks  an  experienced  publisher  for  one 
of  its  newspapers  located  in  the  beauti¬ 
ful  Puget  Sound  area  of  the  Pacific 
Northwest.  Should  have  prior  media 
sales  and  management  experience.  We 
seek  a  leader  who  enjoys  community 
involvement.  Excellent  benefits.  Check 
out  this  fun,  growing  company  by  visit¬ 
ing  our  web  site  at 

www.soundpublishing.com 
Resume  and  letter  of  interest  with  salary 
requirements  to  HR-Publ.,  Sound  Pub¬ 
lishing,  Inc.,  7689  NE  Day  Rd., 
Bainbridge  Island,  WA  98110  or  e-mail 
to  hr@soundpublishing.com 


ACADEMIC 


ACADEMIC 


Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 


The  School  of  Journalism  and  Mass  Communication  at  the  University 
of  North  Carolina  at  Chapel  Hill  is  seeking  applicants  for  its  seventh 
class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  midcareer  profession¬ 
als  with  at  least  10  years  of  news  experience.  Must  be  currently 
employed  full  time  in  a  news  operation.  Experience  as  adjunct  faculty 
member  beneficial  but  not  essential.  The  27-month  program  pays  up  to 
$50,000  per  year  plus  tuition,  medical  insurance  and  travel  benefits. 
GRE  required  of  all  applicants.  Master's  not  required.  This  program  is 
funded  by  The  Freedom  Forum. 

Contact:  Dr.  Margaret  A.  Blanchard 
mablanch@email.unc.edu 
919/%2-4072 

Program  information  also  available  at; 
http://metalab.unc.edu/jomc/academic/  graduate/ financial.html 
Deadline:  Dec.  1,  2000  Class  enters:  May  2001 


UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


www.editorandpublisher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISINfi  ~  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


ADMINISTRATIVE 


GENERAL  MANAGER  -  The  Pioneer 
Group,  a  progressive  Northwestern 
Michigan  publishing  group  is  seeking  an 
experienced  person  to  assume  the  posi¬ 
tion  of  general  manager  at  our  daily 
newspaper,  Manistee  News  Advocate, 
located  on  the  shores  of  Lake  Michigan. 
The  GM  position  oversees  the  six  day 
daily  operation,  the  weekly  Benzie 
County  Record-Patriot,  two  shopping 
guides  and  various  niche  publications 
and  could  lead  to  a  publisher  position. 
Salary  is  commensurate  with  Inland  pro¬ 
jections  and  experience  and  includes  a 
full  benefit  package.  Consider  joining  our 
family  owned,  employee  friendly  com¬ 
pany  in  beautiful  Northwest  Michigan. 
Send  letters  of  intere  :&  resume  tO: 

The  Pioneer  Group 

Cheryl  Rosen,  Human  Resources  Manager 
502  N.  State  Street,  Big  Rapids,  Ml  49307 
All  applications  will  be  held  confidential 


PUBLISHER 

Western  region  (Zone  9)  rural  five-day 
daily  seeks  publisher  with  strong  retail 
and  classified  background.  Proven  lead¬ 
ership  and  management  skills  required. 
Please  send  resume  and  salary  history  to: 
Box  01285,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SENIOR  MEDIA  PROFESSIONALS 
The  International  Research  &  Exchanges 
Board’s  ProMedia  Program,  a  USAID- 
funded  project,  seeks  long-term  Resident 
Advisors  for  a  print  media  development 
program  in  the  Republic  of  Armenia. 
Ideal  candidates  are  experienced  pro¬ 
fessionals  with  at  least  10  years  journal¬ 
ism  experience  in  print  media  and/or 
business  management.  Previous  experi¬ 
ence  in  teaching  is  helpful;  regional  and/ 
or  language  expertise  a  plus.  Send 
resume  with  cover  letter  to: 

IREX  ProMedia,  Fax  (202)628-8189 
Or  promedia@irex.org 

SMALL  DAILY  in  Ohio  has  an  opening 
for  Publisher  with  excellent  community 
relation  skills  and  a  solid  background  in 
production  or  advertising.  Growing  com¬ 
pany  offers  the  right  candidate  excellent 
opportunity  for  advancement  and  a  com¬ 
plete  benefit  package.  Please  send 
resume  and  salary  history  to: 

Box  01287,  Editor  &  Publisher 
770  Broadway,  7th  FI.  New  York,  NY  10003 

ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Experienced  ad  professional  needed  for 
growing  daily  nestled  in  the  foothills  of 
the  Sierras.  The  area  offers  the  best  in 
lifestyle  and  outdoor  recreation  in  the 
heart  of  gold  country.  Elevate  your  career 
to  the  next  level  with  Brehm  Communica¬ 
tions.  We  offer  competitive  salary,  bonus 
and  profit  sharing.  Send  resume  to: 

George  Potter.  General  Manager 
Auburn  Journal 

RO.  Box  5910,  Auburn,  CA  95603 
georgep@goldcou  ntrymed  ia  .com 
www.brehmcommunications.com 
www.editorandpublisher.com 


-HELPWANTED- 


ADVERTISING 


AD  DIRECTOR 

Times-Shamrock  Communications  has 
an  immediate  opening  for  Ad  Director  of 
a  18,000  circulation  PM  daily  and  Sun¬ 
day  in  colonial  Petersburg,  Virginia.  Serv¬ 
ing  a  market  area  with  unique 
characteristics,  it  represents  three 
diverse  cities  and  three  surrounding 
counties. 

The  position’s  primary  responsibilities 
are  to  increase  revenues  in  both 
classified  and  display  advertising 
through  strong  management  techniques, 
generation  of  new  ideas  and  rela¬ 
tionship-building  with  major  accounts 
and  organizations  throughout  the  area. 
The  individual  we  seek  should  have  a  pro¬ 
ven  track  record  in  sales  and  attainment 
of  goals,  outstanding  interpersonal  skills 
and  a  solid  management  background. 
Times-Shamrock  Communications  is  a 
family-owned  media  corporation  encom¬ 
passing  27  print,  12  radio  broadcasting 
properties  and  a  distribution  company. 
We  offer  a  competitive  salary,  generous 
benefits  package  and  the  opportunity  to 
lead  an  award-winning  newspaper.  EOE 
Please  send  resume  and  salary  require¬ 
ments  to: 

J.  Wesley  Rowe,  Publisher 
The  Progress-Index 
15  Franklin  Street 
PO.  Box  71 

Petersburg,  VA  23804 
Phone:  (804)  732-3456 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE?  The  Ogden  Newspa¬ 
pers  has  openings  at  a  few  of  our  36 
daily  newspapers.  We  have  current  open¬ 
ings  in  Circulation,  Editorial,  Advertising, 
Production  and  more.  Check  out  our 
Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES  THIS  WEEK 
ADVERTISING  DIRECTOR 
FORT  DODGE,  IA  -  Award-winning  daily 
newspaper  with  over  20,000  circulation 
in  a  beautiful  growing  Midwest  city  is 
seeking  a  leader  for  its  advertising 
department.  We  are  looking  for  someone 
with  a  proven  track  record  of  increasing 
sales.  The  successful  applicant  must  be 
able  to  motivate,  train  and  lead  by  exam¬ 
ple  and  would  report  to  the  publisher. 
Experience  in  developing  and  implement¬ 
ing  a  successful  sales  campaign  is 
required.  Duties  include  supervision  of 
outside  and  inside  account  executives, 
handling  of  major  accounts,  coordination 
of  special  sections  and  promotions,  set¬ 
ting  and  achieving  monthly  revenue 
goals,  and  conducting  weekly  training 
and  sales  meetings.  Compensation 
package  includes  Blue  Cross/Blue  Shield 
health  insurance,  dental,  optical,  dis¬ 
ability,  and  life  insurance  available, 
401(k)  retirement  plan,  and  other  fringe 
benefits.  If  you  have  a  proven  sales 
management  record,  send  resume, 
salary  requirements,  and  cover  letter  to: 

The  Messenger  ^ 

Attn:  Human  Resources  Department 
713  Central  Avenue,  Fort  Dodge,  IA  50501 


ADVERTISING 


RETAIL  ADVERTISING  SALES  MANAGER 
The  St.  Petersburg  Times,  Florida’s  best 
newspaper,  is  seeking  an  experienced 
advertising  sales  manager  for  our  retail 
advertising  sales  office  in  Pasco  County. 
Will  manage  sales  staff  of  10-12,  The 
preferred  candidate  will  have  at  least  2 
years  newspaper  advertising  manage¬ 
ment  experience,  including  responsibility 
for  budget/revenue  planning  and  sales 
team  development. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package. 

Please  send  resume  to: 

Fax:  (727)893-8185 
E-mail:  resumes@sptimes.com 
Mail:  St.  Petersburg  Times 
Attn:  Human  Resources 
RO.  Box  1121,  St.  Petersburg,  FL  33731 


ADVERTISING 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company  is 
seeking  two  strategic  sales  leaders  to 
coach  sales  representatives  and  integrate 
creative  marketing  strategies  into  the 
sales  process.  Requires  5-7  years  ad 
agency  or  media  experience,  2-4  years 
sales  management  experience,  thorough 
understanding  of  marketing  data  and  its 
applications  to  advertising  sales  and  com¬ 
puter  literacy  with  experience  utilizing 
technology  in  sales  processes.  To  apply, 
submit  your  resume  with  source  code: 

EP-ASM-CFH 

chaymes@orlandosentinel.com 


NEWS 

makes  the  difference. 


ADVERTISING 


TRIBUNE 


Tribune,  a  leading  media  company  with  operations  in  broadcasting, 
publishing  and  interactive,  recently  annouiced  the  creation  of  Tribiaw 
Classified  Services.  This  new  division  will  share  print  and  interactive  best 
practices  and  oversee  marketing  research  and  product  development  to 
promote  Tribune’s  suite  of  classified  products. 

We  are  currently  seeking  candidates  fix  the  foMowing  positions: 


CLASSIFIED  DIRECTORS 

Do/'ri  iif  I 


Responsible  for  working  with  local  market  classified  aixl  interactive  manage¬ 
ment  to:  develop  strategies  that  increase  classified  sales  and  revenues;  oversee 
and  manage  relationships  with  external  partners;  consult  on  all  aspects  of 
strategy  and  operating  performance,  including  sales  goals,  pricing  strategws 
and  compensation  structures;  and  craft  decisions  regarding  iiwestments, 
marketing,  product  and  revenue  mix.  Qualified  candidates  wil  possess  a  strong 
business  acumea  7-10  years  of  experience  with  a  classified  category  have 
complete  understanding  of  newspapers  and  a  strong  knowledge  of  the 
interactive  business. 

Responsible  for  planning,  designing,  and  directing  the  development  and  imple¬ 
mentation  of  Tribune  Classifieds'  hardware  and  software  systems  and  of  the 
software  applications  utilized  by  the  company’s  organizations.  Will  lead  tech¬ 
nology  integration  efforts,  selection  of  new  applications,  development  of  new 
classified  systems  and  tools  that  create  classified  content  This  person  will 
maintain  relationships  with  Techrxsiogy  Vf*s  and  business  managers  as  well  as 
maintain  external  partnerships. 

For  consideration,  send  cover  letter  and  resume  to; 

Fax:  312-222-2595 
E-mail:  mhameK^tribune.com 

www.tribune.com 

Tribune  is  an  Equal  Opportunity  Employer. 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.coni - 

JULY  3.  2000  EDITOR*  PUBLISHER  CLASSIFIEDS  C3 
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Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISmii  ~  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


ADVERTISING 


LOOKING  FOR  A  LIFESTYLE  CHANGE? 
Want  to  work  for  an  independently 
owned  newspaper  group  that  has  the  com¬ 
munity  in  mind  first. 

Then  this  may  be  your  opportunity. 

The  Vail  Daily  is  looking  for  an 
accomplished  individual  to  run  their 
advertising  department  in  the  heart  of 
the  Rocky  Mountains.  This  key  man¬ 
agement  position  will  lead  a  successful 
advertising  department  that  consists  of  a 
staff  of  16-1- . 

This  person  must  have  successful  expe¬ 
rience  in  selling  and  developing  advertis¬ 
ing  revenues.  You  must  possess  the 
ability  to  drive  sales  through  selling 
techniques,  utilizing  client  profiles  and 
immediate  software.  That  along  with 
excellent  communication  skills  and  peo¬ 
ple  management  will  assist  the  right 
individual  to  professional  and  financial 
success. 

Additional  skills  needed  are:  solid  ana¬ 
lytical  skills,  excellent  financial  skills  to 
include  budgeting  and  product  devel¬ 
opment.  Previous  management  experi¬ 
ence  a  must. 

Please  send  resume  tO: 

Vail  Daily 

Attn:  Human  Resources 
Ad  Director  Position 
RO.  Box  6607 
Avon,  CO  81620 


ART/GRAPHICS 


ART  DIRECTOR 

The  Gazette  in  Colorado  Springs  seeks 
an  art  director  for  its  graphics  depart¬ 
ment.  We  are  seeking  an  experienced  vis¬ 
ual  journalist  to  lead  four  high-end  art¬ 
ists/designers  and  to  produce  quality 
graphics  and/or  page  designs.  The  suc¬ 
cessful  candidate  will  be  a  self-starter 
with  a  track  record  of  motivating  others 
and  working  wilt  with  other  depart¬ 
ments.  A  working  knowledge  of  graphics 
and/or  pagination  software  is  also 
required.  Send  a  letter,  resume,  and  four 
clips  to  Niki  Miscovich: 

The  Gazette,  RO.  Box  1779 
Colorado  Springs,  CO  80901 
E-mail:  niki@gazette.com 
No  attatchments  or  phone  calls  please 


DESIGNER/ILLUSTRATOR 
The  Houston  Chronicle  Editorial  Art 
department  is  in  search  of  a  talented 
page  designer.  Responsibilities  include 
designing  newspaper  pages  for  features 
sections,  business,  sports,  news,  and 
possibly  some  special  sections.  Must 
have  strong  layout  and  design  skills. 
Ability  to  illustrate  is  a  plus.  Requires 
experience  with  QuarkXPress,  Photo¬ 
shop,  FreeHand  or  Illustrator.  Working 
hours  Mon-Fri,  but  will  include  occa¬ 
sional  weekend  and  night  work.  Re¬ 
quires  college  degree  with  2-t-  years  of 
daily  newspaper  experience.  E-mail 
resume  to  ernie.willlamson@chron.com 
or  mail  to  Ernie  Williamson: 

Houston  Chronicle 

801  Texas  Avenue,  Houston,  TX  77002 


CIRCULATION 


SINGLE  COPY  MANAGER 
The  News  &  Observer,  a  160K  daily  and 
210K  Sunday  serving  eastern  North 
Carolina,  is  seeking  a  creative  and  expe¬ 
rienced  professional  to  lead  Single  Copy 
in  the  dynamic  Raleigh/Durham  market. 
This  is  an  outstanding  opportunity  for  an 
innovative,  focused  and  results-oriented 
leader  who  possesses  the  vision  to 
strategically  build  a  world-class  single 
copy  operation.  Duties  include  devel¬ 
oping  and  executing  a  single  copy  sales 
and  marketing  plan  geared  to  drive 
volumes  through  traditional  and  nontradi- 
tional  account  management,  retail  part¬ 
nerships  and  new  business  devel¬ 
opment.  Candidates  should  possess  the 
leadership  skills  necessary  to  guide  a 
single  copy  team  of  7  employees  and  60 
contractors  who  currently  generate  sales 
of  20K  daily  and  33K  Sunday.  The 
ability  to  budget  and  implement 
strategies  accordingly  is  also  critical. 

The  ideal  candidate  will  have  3-5  years 
experience  managing  a  single  copy  oper¬ 
ation  with  extensive  sales,  marketing, 
organization  and  communication  skills. 
The  candidate  should  also  possess  supe¬ 
rior  analytical  skills  and  the  ability  to 
handle  multiple  tasks  simultaneously. 
The  ability  to  work  in  a  collaborative, 
team-oriented  environment  is  also  a  key 
requirement.  A  college  degree  is  pre¬ 
ferred. 

The  News  &  Observer,  a  McClatchy 
Company  newspaper,  offers  a  com¬ 
petitive  salary  with  excellent  benefits 
while  providing  employees  a  challenging 
and  rewarding  environment  in  which  to 
succeed. 

If  your  background  closely  matches  this 
position,  please  send  resume  and  cover 
letter  to: 

The  News  &  Observer 
Human  Resource  Department 
Attn:  Single  Copy  Manager 
RO.  Box  191,  Raleigh,  NC  27602 
E-mail:  rlucas@nando.com 

FAX:  (9 19)  829-8900 


TERRITORY  SALES  MANAGER 
Baltimore  Sun  Single  Copy  Department 
seeks  a  strong  sales-oriented  individual 
to  develop  and  maintain  current  and 
new  accounts.  The  ideal  candidate  must 
possess  excellent  communication  skills, 
the  ability  to  manage  effectively,  a  high 
school  diploma  (college  degree  pre¬ 
ferred)  and  familiarity  with  Microsoft 
Office  and  Windows  NT.  Newspaper  or 
circulation  experience  helpful.  This  is  an 
entry-level  management  position. 

Fax  resume  to  (410)  332-6521 
Or  E-mail:  jacquelyn.harris@baltsun.com 
The  Baltimore  Sun  promotes  diversity 


CIRCULATION  MANAGER.  Looking  for 
results-driven  manager  for  under-10,000 
daily  in  racially  diverse,  charming  Deep 
South  town.  Job  requires  hands-on 
person  who  will  reshape  our  operation  to 
focus  more  heavily  on  circulation  building 
and  subscriber  retention.  Send  resume  and 
salary  history  tO: 

Box  01284,  Editor  &  Publisher 
770  Broadway,  12th  FI,  NY,  NY  10003 


CIRCULATION 


REGIONAL  DISTRIBUTION  MANAGER 
Orlando  Sentinel  Communications  in 
Orlando  is  a  multimedia  company  that 
strives  to  be  Central  Florida’s  leading 
information  provider  in  today's  high 
growth  market. 

We  are  currently  seeking  an  aggressive 
and  experienced  individual  to  direct  our 
home  delivery  and  single  copy  opera¬ 
tions  in  assigned  counties.  The  qualified 
candidate  will  be  skilled  In  the  areas  of 
sales,  operational  analysis,  budgeting 
and  planning.  Excellent  oral,  written 
communication,  interpersonal,  organiza¬ 
tional,  analytical,  and  computer  skills  are 
essential.  Must  have  demonstrated  ability 
in  supervising  employees  and  working 
with  independent  contractors.  Under¬ 
graduate  degree  in  marketing,  business 
or  related  field  is  preferred.  Requires  5-7 
years  management  experience. 

We  offer  a  competitive  salary,  401(k) 
plan,  medical  insurance  and  opportunities 
to  expand  your  career  potential.  Interested 
candidates  may  apply  online  to: 

jbrito@oriandosentinel.com 
Or  send  application  and  resume  tO: 

Jackie  Brito 

Orlando  Sentinel  Communications 
Employment  Center 
633  North  Orange  Avenue 
Orlando,  FL  32801 
Fax:  (407)420-5766 

PROMOTIONS  COORDINATOR 
The  Midwest  region's  finest  newspaper 
is  seeking  an  enthusiastic  Promotions 
Coordinator  to  lead  in  the  development 
of  innovative  sales  and  marketing  promo¬ 
tions  that  motivate  both  youths  and 
adults.  We  desire  a  creative  and 
organized  individual  who  has  the  ability 
to  manage  multiple  projects  while  meet¬ 
ing  deadlines.  The  selected  candidate 
should  possess  strong  communication 
and  presentation  skills  with  the  ability  to 
take  their  creative  concepts  and  make 
them  reality.  Salary  and  bonus  com¬ 
mensurate  with  experience.  Please  send 
resume  and  cover  letter  to  Recruiting 
Specialist,  Omaha  World-Herald: 

World  Herald  Square,  Omaha,  NE  68102 
Fax  (402)444-1211 
Or  E-mail  dbuscher@owh.com 


RISING  STARS 

A  major  newspaper  group  is  assembling 
a  pool  of  talent  to  fill  current  and  future 
circulation  positions.  We’re  looking  for 
career-oriented  people  interested  in  prog¬ 
ressive  advancement.  Our  community 
newspaper  division  includes  12  daily 
newspapers  in  9  states,  primarily  in  the 
West  and  Midwest,  ranging  from  5,000 
to  50,000  circulation.  We  place  a  high 
priority  on  newspaper  autonomy,  editorial 
excellence  and  innovative  growth 
strategies.  We  believe  in  rewarding 
excellence.  If  your  values  and  goals  are 
similar  and  you  want  to  move  your  career 
forward,  send  a  cover  letter  and  resume 
to: 

Box01197,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 


CIRCULATION 


PULITZER  COMMUNITY  NEWSPAPERS  is 
looking  for  an  individual  to  support  PBS- 
Circulation.  This  position  involves  provid¬ 
ing  technical  support,  training  and 
oversight  of  system  upgrades,  and  will 
include  travel  to  five  newspapers  located 
in  Arizona,  Illinois,  Missouri,  Ohio  and 
Wisconsin.  The  home  base  for  this  indi¬ 
vidual  could  be  any  of  these  five  newspa¬ 
pers.  This  individual  will  also  provide 
backup  support  to  a  second  PBS- 
Circulation  position  responsible  for  our 
newspapers  in  California,  Hawaii,  Oregon 
and  Utah.  We're  looking  for  someone  with 
in-depth  knowledge  of  PBS-Circulation, 
good  people  skills  and  a  desire  to  work  for 
one  of  the  nation’s  premier  newspaper  com¬ 
panies.  The  ideal  candidate  will  have 
knowledge  or  experience  in  one  or  more  of 
the  following:  PBS  Mediaplus,  UNIX, 
Solaris,  Progress,  RDBMS,  SQL.  Knowl¬ 
edge  of  general  accounting  principles  and 
procedures  essential.  Pulitzer  Community 
Newspaper  in  an  equal  opportunity 
employer,  offering  competitive  compensa¬ 
tion,  excellent  benefits,  and  a  progressive 
work  environment.  For  immediate  con¬ 
sideration,  contact: 

Jim  York,  Pulitzer  Community  Newspapers 

400  South  Fourth  St.,  St.  Louis,  MO  63102 
Or  E-mail  jyork@postnet.com 


EDITORIAL 


A  GROWING  Nevada  semi-weekly  near 
Las  Vegas  is  seeking  a  General  Assign¬ 
ment  Reporter.  Public  meeting,  business 
and  others  as  assigned.  Photography 
skills,  MAC  experience  a  plus.  Com¬ 
pensation,  benefits  DOE.  Contact  Hank 
Bond,  Publisher,  Pahrump  Valley  Times: 

800-417-4791 
Fax  resume  775-727-5309 
Or  email  hank407@excite.com 

A  RIVER  RUNS  THROUGH  IT.  The 
Environmental  News  Network 
www.enn.com  in  stunning  Sun  Valley 
has  an  opening  for  a  copy  editor  with  an 
ear  for  language  and  wit  for  storytelling. 
We’re  the  country’s  leading  on-line 
environmental  news  source,  with  ties  to 
NG,  CNN,  Knight-Ridder.  Our  editing 
mantra:  "tight  and  bright.”  Our  philoso¬ 
phy:  Brevity  is  usually  clarity.  Editing 
duties  include  daily  features  and  related 
interactive  content,  news  stories,  some 
marketing  copy.  Candidates  should  have 
a  journalism  or  English  degree  and  three 
years  editing  experience.  They  should 
know  AP  style,  believe  in  newsroom 
esprit  de  corps  and  have  a  sense  of 
humor.  Salary  and  benefits  DOE. 
Resume  and  cover  letter  tO: 

Panida  Lachman,  ENN 
RO.  Box  1996,  Sun  Valley,  ID  83353 
E-mail  tO:  jobs@enn.com 

ACE  REPORTERS,  COPY  EDITORS 
WANTED 

The  Syracuse  Newspapers  in  Syracuse, 
NY  (140,000d,  190,000S)  is  accepting 
resumes  and  clips  for  reporting  and  copy 
editing  positions.  We  offer  competitive 
salaries,  excellent  employer-paid  insur¬ 
ance,  401(k),  pension  plans,  among 
other  benefits.  Contact  Richard  Sullivan: 
The  Syracuse  Newspapers 
RO.  Box  4915,  Syracuse,  NY  13221-4915 
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ALL  POSITIONS 

Daily  newspaper  in  beautiful  Western 
Kentucky  soliciting  applications  for  all 
newsroom  positions.  Please  send 
resumes  to: 

Box  0 1 28 1 ,  Ed  itor  &  Pu  bl  isher 
770  Broadway,  7th  FI,  NY,  NY  10003 
Kentucky  and  Tennessee  applicants  are 
preferred. 


ARE  YOU  AN  enterprising  business  or 
financial  reporter  interested  in  covering 
one  of  the  most  dynamic  and  fastest 
growing  areas  of  money  management?  If 
so,  MAR,  the  leading  provider  of  news, 
information  and  data  on  alternative 
investments,  would  like  to  hear  from 
you.  Our  three  publications  follow  hedge 
funds,  managed  futures,  and  the  full 
array  of  alternative  investments  available 
to  high-net-worth  individuals  and  institu¬ 
tions.  We  also  sponsor  conferences  at 
which  our  editorial  staff  plays  a  key  role. 
We  currently  have  two  openings  in  our 
New  York  office.  Please  submit  your 
resume  by  E-mail  to: 

mocrant@marhedge.com 


ASSISTANT  NEWS  EDITOR 
We  are  seeking  a  No.  2  person  who  can 
do  it  all  —  edit  copy,  design  pages, 
manage  change  and  work  with  other 
editors.  Graphics  experience  a  big  plus. 
Copy  editor  needed,  also.  Send  resume, 
clips  to  Pat  Dowd,  News  Editor: 

dowd@poststar.com 
Glens  Falls  Post-Star 
Lawrence  &  Cooper  Streets 
RO.  Box  2157,  Glens  Falls,  NY  12801 


ASSOCIATE  EDITOR 

New  Times  is  looking  for  an  associate 
editor  for  its  news  and  entertainment 
weekly  in  San  Francisco.  We  want  an 
editor  who  has  a  fine  touch  with  copy,  a 
firm  grasp  of  the  magazine  style  and  a 
solid  background  in  arts/features. 
Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy 
news  and  feature  articles  and  the  self- 
confidence  needed  to  work  comfortably 
with  a  staff  of  writers  who  routinely  win 
national  journalism  awards.  Interested 
candidates  should  send  a  cover  letter,  a 
resume  and  clips  to: 

John  Mecklin,  Editor 
SF  Weekly 

185  Berry  Street,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 


BILINGUAL  ONLINE  EDITOR 
Respected  online  news  sites  seek  bil¬ 
ingual  editor.  KnightRidder.com  -  pub¬ 
lisher  of  The  Miami  Herald  &  El  Nuevo 
Herald  Online  is  looking  for  an  editor 
with  an  interest  in  new  media.  This  is  a 
senior  level  job.  Strong  editing  skills  in 
English  &  Spanish  are  required.  A  keen 
news  sense  and  a  passion  for  accuracy 
are  essential.  Tech  skills  are  a  plus,  but 
we  will  train.  Enjoy  the  beaches  and  the 
Latino  flavor  of  the  Gateway  to  the 
Americas.  Join  our  growing,  talented  and 
fun  team.  E-mail  your  resume  tO: 
jlegon@herald.com 


EDITORIAL 


BUSINESS  REPORTER 
Do  you  have  what  it  takes  to  join  the 
staff  of  the  publication  the  New  York  AP 
has  twice  selected  as  "Distinguished 
Newspaper  of  the  Year"?  The  Times 
Union,  a  102,000  daily/146,000  Sun¬ 
day  paper  in  the  competitive  Capital 
Region,  seeks  an  aggressive,  enterprising 
reporter  to  break  exclusive  business 
news.  Beat  areas  include  real  estate, 
banking,  the  economy,  tourism.  Mini¬ 
mum  2  years’  daily  business  reporting 
experience,  including  public  company  cov¬ 
erage.  Send  clips,  resume,  letter  to: 

Marlene  Kennedy,  Executive  Business  Editor 
Times  Union 

Box  15000,  Albany,  NY  12212 

BUSINESS  REPORTERS 
National-award-winning  weekly  with 
Web  daily  edition  -  www.rbj.net  -  seeks 
experienced  reporters  with  strong  hard- 
news  skills.  Three  years’  experience 
required.  Send  resume,  clips  tO: 

Department  E 
Rochester  Business  Journal 

55  St.  Paul  Street,  Rochester,  NY  14604 
Or  E-mail:  rbjeditor@aol.com 

BUSINESS/TECHNOLOGY  REPORTER 
Washington  Techway,  a  twice  monthly 
newsmagazine,  seeks  experienced  writer 
to  cover  the  business  of  technology  in 
the  national  capital  region.  Salary  to 
upper  $40s.  Clips,  resume  to: 

Editor,  Tech  way 
1200  Quince  Orchard  Blvd. 

Gaithersburg,  MD  20878 
Techway  is  a  Post-Newsweek  Business 
Information  publication.  EOE 
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CITY  EDITOR 

Idaho  State  Journal,  an  award-winning 
17,500  morning  daily  covering  south¬ 
east  Idaho,  seeks  city  editor  to  lead  day- 
to-day  operations.  Major  emphasis  on 
coaching  and  planning.  Enjoy  state  uni¬ 
versity,  great  cultural  opportunity,  moun¬ 
tains,  forests,  etc.  Send  cover  letter, 
resume/references,  clips  and  latest  edi¬ 
tion  of  your  paper.  Steve  Miller,  manag¬ 
ing  editor,  Idaho  State  Journal: 

RO.  Box  431,  Pocatello,  ID  83204 
For  additional  information,  query  by 
E-mail  at  smiller@journalnet.com 


EDITOR  &  REPORTER  required  for 
Mercerville,  NJ  based  publishing  com¬ 
pany  for  our  national  trade  publications. 
Online  and  hard-copy  experience  a  plus. 
Full  benefits  and  good  pay.  Casual, 
smoking  office.  Call  Ann  at: 

(609)  587-6200 


COPY  EDITOR/PAGINATOR 
New  newsroom/computer  system  are  com¬ 
ing.  The  Winston-Salem  Journal  is  accep¬ 
ting  applications  for  full-time  copy 
editors/paginators  for  future  openings. 
Daily  experience  required.  Strong  com¬ 
mand  of  English;  above-average  skills  in 
page  design/pagination,  spelling,  gram¬ 
mar  and  AP  style;  and  well-developed 
copy-editing  and  headline-writing  skills  a 
must.  QuarkXPress/Word  experience  a 
plus.  Send  resume  and  work  samples  tO: 

Tom  Fluharty,  Copy  Desk  Chief 
Winston-Salem  Journal 
RO.  Box  3159,  Winston  Salem,  NC  27102 
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BUSINESS  REPORTER 
Community  Publishers,  Inc.,  is  seeking  an 
experienced  reporter  with  a  passion  for 
business  news  to  work  in  a  market  where 
business  is  a  passion  for  a  bulk  of  the 
readership.  Northwest  Arkansas  is  home 
to  such  business  giants  as  Wal-Mart 
Stores,  Inc.,  Tyson  Foods,  and  J.B.  Hunt 
Transport  and  other  business  success 
stories.  Please  send  your  resume  and  clips 
to: 

Heather  Hill,  human  resources  manager 
(Community  Publishers,  Inc., 

RO.  Box  1607,  Fayetteville,  AR  72702 


CHIEF  SPORTS  EDITOR 
Editor-in-chief  for  Miami-based  Internet 
sports  site  needed.  Competitive  salary, 
benefits  and  the  chance  to  work  with 
one  of  the  market  leaders  offered.  Must 
manage  content  and  staff,  have  experi¬ 
ence  in  international  and  U.S,  sports, 
written  media  and  the  vision  to  steer  cov¬ 
erage.  Detail-oriented  candidates  with 
flawless  English  (bilingual  English- 
Spanish),  with  initiative  and  good  judg¬ 
ment,  send  qualifications  tO: 

resume@sportsya.com  or 
Fax  (305)  534-8907  attn:  English  editor 


COPY  EDITOR 

Daily  newspaper  in  western  New  Mexico 
needs  experienced  copy  editor. 
Immediate  opening.  Send  resume  and  a 
cover  letter  tO: 

Managing  Editor,  The  Independent 
RO.  Box  1210,  Gallup,  NM  87305 


EDITORIAL 


Room  at  the  Top 

Cleveland  Scene 

New  Times,  publisher  of  eleven  magazine-style  newsweeklies, 
is  looking  for  an  editor  to  lead  the  award-winning  staff  of  its 
paper  in  Cleveland. 

We  want  an  editor  with  news  and  feature  experience,  someone 
who  can  help  the  staff  generate  superior  magazine-length  stories 
and  guide  beginning  writers  as  well  as  accomplished  ones.  The 
ideal  candidate  will  be  able  to  edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview  process  will  include  an 
extensive  editing  test. 

Qualified  applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 
Re:  E&P/Editor 

RO.  Box  5970,  Denver,  CO  80217 


NettfTtmes 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com'. 
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BUSINESS  REPORTER 
Pacific  Business  News,  an  American  City 
Business  Journals  publication  in 
Honolulu,  seeks  a  driven  reporter  with  a 
passion  for  in-depth  research  and  top- 
notch  writing.  Industry  expertise  and 
business  reporting  experience  is  pre¬ 
ferred,  but  applications  from  general- 
assignment  reporters  with  5-r  years  of 
experience  are  welcome.  Skills  in  other 
media  are  a  plus,  as  PBN  delivers  news 
daily  via  television,  the  Internet  and 
radio,  in  addition  to  its  weekly  print  edi¬ 
tion. 

MANAGING  EDITOR 

Pacific  Business  News  seeks  a  managing 
editor  to  run  day-to-day  operations  of  a 
large  newsroom.  PBN  operates  on  a 
daily  schedule,  producing  special  pub¬ 
lications  and  multimedia  news  while 
building  a  weekly  print  edition.  The  ideal 
candidate  is  a  highly  organized 
wordsmiith  with  the  ability  to  coach  and 
develop  a  diverse  staff  of  business 
experts.  Applications  from  editors  with 
previous  management  experience  only, 
please.  Send  resume  by  e-mail: 

gmangieri@bizjournals.com 
or  by  mail  to: 

Gina  Mangieri,  Editor 
The  Pacific  Business  News  Building 
1833  Kalakaua  Ave.,  Seventh  Floor 

Honolulu,  HI  96815 


CITY  EDITOR 

The  Kenosha  News  is  looking  for  a 
talented  and  enthusiastic  journalist  to 
work  as  City  Editor.  This  individual  will 
be  a  key  member  of  the  newsroom  man¬ 
agement  team  and  will  supervise  a  staff 
of  13  reporters.  We  are  a  30,000 
circulation  AM  daily  located  in  a  growing 
market  between  Chicago  and  Milwau¬ 
kee.  We  offer  an  excellent  salary  and 
benefits  package  as  well  as  the  opp¬ 
ortunity  to  help  improve  what  is  already 
one  of  the  best  daily  newspapers  in  the 
state.  Please  send  resume,  cover  letter 
and  a  list  of  references  tO: 

Kenosha  News 
Human  Resources 

715  58th  Street,  Kenosha,  Wl  53140 
The  Kenosha  News  is  an 
Equal  Opportunity  Employer 


CITY  EDITOR 

The  Gazette  in  Colorado  Springs  is  seek¬ 
ing  a  city  editor  to  lead  more  than  20 
journalists.  This  is  a  senior  position  in 
the  newsroom.  You  should  have 
impressive  reporting  and  line-editing  cre¬ 
dentials  and  significant  supervisory  expe¬ 
rience.  You'll  be  expected  to  handle 
breaking  news,  generate  enterprise  and 
inspire  reporters  and  assistant  city 
editors  to  scoop  the  competition.  We  are 
seeking  a  strong  coach  and  an  excep¬ 
tional  content  editor  with  a  good  sense 
of  humor  and  mile-wide  work  ethic. 
Send  a  letter,  six  clips  consisting  of 
original  and  edited  versions  of  stories 
and  a  resume  to; 

Cliff  Foster,  Managing  Editor 
The  Gazette 
30  S.  Prospect  Street 
Colorado  Springs,  CO  80903 
No  phone  calls  please 
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COMMUNITY  EDITOR 
Do  you  truly  believe  in  community  jour¬ 
nalism?  Do  you  believe  a  newspaper  is 
more  than  just  what  happened  at  some 
meeting?  If  so,  you're  the  community 
editor  we  want.  The  Citizen,  an  outstand¬ 
ing  16,000  afternoon  daily  in  the  Finger 
Lakes  region  of  New  York,  seeks  a 
creative  editor  to  help  us  gather  com¬ 
munity  news  —  from  chicken  dinners  to 
neighborhood  issues  —  and  reach  out  to 
our  readers.  The  Citizen,  the  New  York 
Associated  Press  Association's  best 
small  newspaper,  is  committed  to  serv¬ 
ing  our  community.  If  you  think  you  can 
help  make  us  even  better,  send  a 
resume  and  work  samples  to-. 

Alan  Vaughn,  Managing  Editor 
The  Citizen 

25  Dill  Street,  Auburn,  NY  13021 

COPY  EDITOR:  Plastics  News,  an  indus¬ 
try-leading  business  news-weekly  from 
Crain  Communications,  seeks  a  talented 
copy  editor  to  join  its  team  in  Akron, 
Ohio.  Experience  with  QuarkXPress  and 
with  daily/weekly  deadlines  a  plus.  Send 
resume,  clips  and  references  tO: 

Robert  Grace,  Editor/Associate  Publisher 

Plastics  News 

1725  Merriman  Road,  Akron,  OH  44313 
Fax:  (330)  836-2322 
Check  us  out  at  www.plasticsnews.com 

Equal  Opportunity  Employer 

COPY  EDITORS 

The  Seattle  Times  is  looking  for  talented 
copy-editing  and  design  candidates. 
Applicants  must  have  strong  word¬ 
editing  and  headline-writing  skills,  as 
demonstrated  on  an  editing  test.  We 
seek  designers  with  a  flair  for  attractive 
designs  and  the  sophisticated  use  of 
photos,  fonts  and  graphic  elements. 
Pagination  experience  preferred;  CCI  a 
plus.  Minimum  of  five  years  of  editing  or 
layout  experience  on  a  major  daily 
newspaper  required. 

THREE-YEAR  EDITING  INTERNSHIPS 
Three-year  editing  internships  also  are 
available.  This  career-development  pro¬ 
gram  includes  rotations  on  several 
desks.  Interns  receive  a  development 
plan,  a  mentor,  and  job-placement  help 
afterward.  Editing  experience  is  required, 
either  through  previous  metro 
internships,  work  on  small  dailies  or  the 
equivalent. 

To  apply,  post  your  cover  letter  and 
resume  via  The  Seattle  Times  newsroom 
electronic  database  at: 
http://recruiterl.webhire.com/seatimes 
Or  e-mail  it  to  seatimes@rpc.webhire.com 
And  then  send  a  hard  copy  with  your  work 
samples  to  Karen  Cater,  chief  of  copy 
desks.  The  Seattle  Times,  RO.  Box  70, 
Seattle,  WA98111.  No  calls,  please. 

Only  finalists  will  be  contacted 


FAST-GROWING  NATIONAL:  healthcare 
business  magazine.  Modern  Physician, 
seeks  a  seasoned  reporter  to  cover  the 
business  of  medicine  from  our  Chicago 
office.  Knowledge  of  healthcare  and 
experience  working  on  deadline  pre¬ 
ferred.  Send  resume,  clips  to:  Karen 
Petitte,  editor.  Fax:  (312)  649-5393 
Phone:  (312)649-5394 
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COPY  EDITORS,  REPORTERS 
The  Northwest  Herald,  a  36,000  AM 
daily  in  the  Chicago  suburbs,  is  seeking 
applicants  for  copy  editing  and  reporting 
jobs.  Copy  editors  should  have  a  year's 
experience,  sharp  eye,  and  QuarkXPress 
experience.  Reporters  should  have 
equivalent  of  a  year’s  experience,  back¬ 
ground  in  municipal,  education  or  gen¬ 
eral  assignment.  The  Herald  offers 
excellent  salary  and  benefits  with  an 
emphasis  on  training  (full-time  writing 
coach/training  director).  If  you’re  good 
and  interested  in  getting  better,  send  a 
resume  and  work  samples  tO: 

Northwest  Herald  RO.  Box  250 
Crystal  Lake,  IL,  60039-0250 
Attn:  Clift  Ward 


COPY  EDITOR 

The  Ottumwa  Courier,  a  19,000  a.m. 
daily,  seeks  a  copy  editor  with  strong 
graphics  design  skills,  committment  to 
accuracy.  Mac-based  system  using 
QuarkXPress  and  related  software. 
Redesign  in  September.  Interest  In 
sports  a  plus.  Send  resume  and 
references  to: 

David  Kraemer,  Editor,  Ottumwa  Courier 
213  E.  2nd  St.,  Ottumwa,  lA  52501 
Email:  editor@ottumwacourier.com 


DESK  AND  REPORTING  positions  avail¬ 
able  at  mid-size  Central  Texas  daily 
paper.  Temple  Daily  Telegram  has  open¬ 
ings  for  copy/design  editors  and  entry- 
level  reporter.  Telegram  is  25,000  AM 
paper  looking  for  talented  professionals 
who  want  to  help  make  us  better  every 
day.  Respond  with  cover  letter,  resume 
and  samples  to  Steve  Walters,  Managing 
Editor,  Temple  Daily  Telegram: 

Box  61 14,  Temple,  TX  76503 
Ortdtjobs@vvm.com 
Orcall  254  778-4444 


EDITOR  AND  WRITER  sought  for  news¬ 
paper  features  section.  We  want  an  assis¬ 
tant  features  editor  with  time  to  write  in- 
depth  style  and  feature  pieces  for  six-day 
PM  with  40,000  circulation  in  growing 
and  dynamic  Tucson,  Arizona.  Minimum 
five  years  writing  and/or  editing  experi¬ 
ence.  Competitive  pay,  benefits.  Send 
resume  and  three  writing  samples  to: 

Michael  A.  Chihak,  Tucson  Citizen 
RO.  Box  26767,  Tucson,  AZ  85726 
Or  E-mail  mchihak@tucsoncitizen.com 


EDITOR  ENTREPRENEUR 
Not  for  the  faint-hearted!  Bigfoot  Media, 
publisher  of  the  Berkeley  Daily  Planet,  is 
looking  for  ambitious  editors/leaders  of 
start-up  Calif,  hard  news  community 
dailies.  Energetic,  passionate  leaders 
needed  to  build  and  jazz  news  team. 
Excellent  hands-on  skills:  local  news, 
writing,  editing,  QuarkXPress,  team¬ 
building.  Competitive  compensation 
with  stock  options.  E-mail/fax  resume, 
salary  requirements,  5  best  clips: 
hr@berkeleydailyplanet.com 
Fax  (510)  841-5695 


EDITORIAL 


EDITOR/WRITER 
NO  NIGHTS?  NO  WEEKENDS? 

And  a  professional  yet  pleasant  work 
atmosphere  to  boot?  Yes.  You'll  find  all 
three,  and  more,  at  Crain’s  Cleveland 
Business,  a  business  weekly  that’s  seek¬ 
ing  an  editor  for  our  weekly  sections  on 
subjects  such  as  technology,  health  care 
and  finance.  The  ideal  candidate  is  a 
good  story  idea  generator,  a  great  story 
editor  and  a  fine  writer.  Send  resume, 
clips  and  salary  requirement  to: 

Editor  Mark  Dodosh 
Crain’s  Cleveland  Business 
700  W.  St.  Clair  Avenue,  Suite  310 
Cleveland,  OH  441 13 
Orfaxto(216)  522-0625 
E-mail:  mdodosh@crain.com 


EDITOR/WRITER 

Experienced  Writer/Editor  wanted  to 
produce  sparkling  copy  for  fast-growing 
online  newsletter  read  by  HR  and 
employee  benefits  professionals.  Also  pen 
articles  for  profession’s  leading  magazine. 
Rockville,  MD  location.  Competitive 
salary,  great  benefits.  Submit  resumes  tO: 
david.albertson@tfn.com 


EDITOR 

Editor  needed  for  alternative  health- 
related  magazine  based  in  Evergreen, 
CO.  Extensive  writing/editing  experience 
required.  Planning/organization  skills  a 
must.  Mac  and  QuarkXPress/Photoshop 
experience  preferred.  Ability  to  work  in 
fast-paced  team  environment,  handle 
multiple  tasks,  have  flexiPility,  meet 
deadlines,  wear  many  hats.  Send 
resume,  cover  letter,  examples  of  experi¬ 
ence  to  Editor: 

RO.  Box  1869,  Evergreen,  CO  80437 
Or  fax  to  (303)  674-0859 


Sqence/Medical 
Writer/Copy  Editor 

Refer  to  /oh  0X)-I263 

Leading  academic  medical  center  seeks  experienced 
journalists  for  a  medical-science  reporting  position 
and  a  copy  editing  position  in  a  fast-paced  News 
and  Publications  office. 

Requires  a  bachelor  s  degree  tn  Journalism,  English 
or  related  field,  and  4  years  of  expenence  in  repotting 
and  writing  or  copy  Siting. 

The  successful  writing  candidate  must  craft  med¬ 
ical  news  for  a  lay  audience  and  possess  well-honed 
communication  skills  to  work  with  physicians, 
scientists  and  local  and  national  news  media.  .Must  be 
a  quick-learner  accustomed  to  juggling  several 
projects  and  meeting  deadlines. 

The  successful  copy  editor  candidate  must  demon¬ 
strate  excellent  grammar  and  edtting  skills,  desktop 
publishing  experience,  creativity  and  initiative. 
Excellent  benefits,  competitive  salary. 

Send  resume.  5  samples  of  your  work  to  illustrate 
versatility,  and  cover  letter  to  Philip  Schoch, 
Director,  News  and  Publications,  Ot  South¬ 
western  Medical  Center,  5323  Harrv  Hines 
Blvd.,  Dallas,  Texas  75390-9060,  fax  214-648- 
91 19  or  email  philip.schoch@email.swmed.edu. 
Equal  Opportunity  Institution. 
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EDITOR 

The  News  &  Observer  seeks  an  assistant 
Capitol/State  editor.  Primary  responsibil¬ 
ity  is  for  non-government  state  news, 
working  with  three  GAs  and  stringers  to 
plan  and  execute  coverage  of  statewide 
stories.  Also  would  have  involvement  in 
planning  and  editing  state  government 
and  political  stories.  Should  be  a  solid 
journalist  with  planning  and  manage¬ 
ment  skills.  Send  resume,  two-page 
autobiography  and  work  samples  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NO  27601 


EXPERIENCED  REPORTER 
The  State  Journal-Register  (61,000  A.M., 
71,000  Sunday),  Springfield,  Illinois, 
seeks  a  self-starting,  aggressive  reporter 
with  a  track  record  that  demonstrates  the 
ability  to  break  stories,  develop  sources 
and  make  readers  care  about  complex 
issues.  Our  city  hall  beat  is  open  to  the 
right  person. 

Please  send  a  letter  of  introduction, 
resume  with  references  and  clips  of  your 
best  work  tO;  Rosalynne  Harty,  Associate 
Editor,  The  State  Journal-Register: 

One  Copley  Plaza 
Springfield,  Illinois  62701 
The  State  Journal-Register,  a  Copley 
Newspaper,  offers  an  excellent  benefit 
package  and  is  an  equal  opportunity 
employer.  Women  and  minorities  are 
encouraged  to  apply. 


FINANCE, COM  part  of  Citigroup’s  E-Citi, 
is  seeking  an  individual  to  write  with 
verve  and  style  regarding  personal 
finance  and  investing  for  a  consumer 
audience.  Candidate  must  have  a 
Bachelor’s  degree  in  business,  journal¬ 
ism  or  related  field,  5-1-  years  of  experi¬ 
ence  writing/editing  financial  material  for 
a  newspaper,  website  or  consumer  mag¬ 
azine,  and  excellent  research/interviewing 
skills.  Please  E-mail  resumes  to: 

anthony.picano@citicorp.com 
Or  fax  at  (212)  559-5600 
No  phone  calls,  please  EOE  M/F/DA/ 


GENERAL  ASSIGNMENT  REPORTERS 
Florida  Today,  a  newspaper  on  the 
Space  Coast,  is  looking  for  general 
assignment  reporters  who  have  the 
ability  to  find  the  news  and  write  com¬ 
pelling  stories.  The  news  in  this  coastal 
area  is  influenced  by  rapid  population 
growth  in  a  sensitive  environment.  The 
diverse  population  of  almost  600,000  is 
supported  by  an  economic  base  that 
includes  NASA,  high  tech  companies,  a 
major  cruise  port,  tourism  and  some 
retirement.  This  creates  a  dynamic  place 
to  live  and  practice  journalism.  Send 
your  resume  and  salary  requirements  to: 

Bob  Stover,  Managing  Editor 
bstover@brevard.gannett.com 


L.A.  BECKONS! 

The  Los  Angeles  Daily  News  and  its 
eight  sister  papers  in  Southern  California 
offers  a  range  of  exciting  newsroom  jobs, 
with  great  advancement  potential.  For 
details  to  online  to: 

www.dailynews.com/recruit 

www.editorandpublisher.com 


GENERAL  ASSIGN  REPORTER 
The  Register-Guard  in  Eugene,  OR, 
(circulation  80,000)  has  an  opening  for 
a  full  time  general  assignment  reporter. 
Senior  position  for  someone  with  proven 
versatility  -  from  light  feature  to  breaking 
news  to  hard-news  enterprise.  Premium 
on  a  sense  of  urgency  and  a 
demonstrated  sophistication  in 
researching  stories,  productivity  and 
teamwork  are  key. 

Must  have  minimum  four-year  college 
degree  with  at  least  five  years  of  daily 
newspaper  experience.  Salary  is 
$562.93  -  $882.73  per  week.  Please 
send  resume  and  six  non-returnable  clips 
by  Friday,  July  14,  2000  to: 

GENERAL  ASSIGN  REPORTER 
The  Register-Guard,  H.R.  Dept. 

PO.  Box  10188,  Eugene,  OR  97440-2188 
Further  information  available  at: 

WWW.  registerguard  .com 
No  telephone  inquiries  please 
All  applicants  will  receive  a  response 
An  Equal  Opportunity  Employer 

ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ings  for  a  Field  Editor  in  our  LaSalle  and 
Bloomington  office.  Seeking  experienced 
reporter,  recent  journalism  or  ag  comm 
graduate.  Ag  background  desirable  but 
not  required.  Photo  experience  a  plus. 
Car  required.  Fax  or  mail  resume  and 
writing  samples  tO: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 

JOIN  THE  SEASONED  editorial  team  of 
America’s  leading  daily  newsletter  solely 
covering  the  nation’s  newest  and  biggest 
industry  the  convergence  of  electric,  nat¬ 
ural  gas,  communications  and  dot-com 
markets.  Restructuring  Today  is  ahead  of 
the  pack  and  growing  fast.  Join  us  now 
and  take  part  in  the  creation  of  new  pro¬ 
ducts  as  we  grow.  Reporter  and  editor 
positions  open.  Full  benefits  and  gener¬ 
ous  pay  to  the  right  person.  Maybe  that’s 
you?  Send  resume  to:  (202)  298-8210. 


MANAGING  EDITOR 

The  Berkeley  Daily  Planet  (CA),  a  six- 
day  hard  news  community  daily  news¬ 
paper  (9,800  circulation  and  growing) 
seeks  experienced  hands-on  Managing 
Editor  for  small  and  growing  staff. 
Extremely  fast-paced  newsroom  (8-10 
stories/week/reporter).  Must  be  able  to 
lead  reporters  by  example,  be  driven, 
have  daily  experience,  have  QuarkXPress 
and  Photoshop  skills  (Baseview  a  plus). 
Competitive  salary  -i-  stock  options.  Fan¬ 
tastic  opportunity  for  hungry  leader  to 
build  exciting  newspaper.  E-mail 
resume,  clips,  and  salary  requirements: 
hr@berkeleydailyplanet.com 
Or  fax  510-841-5695 


MEDIA  ASSISTANT:  Professional  Rodeo 
Cowboys  Assn.  4-year  degree  journal¬ 
ism,  communications  or  related  field. 
Detail  oriented,  computer  literate  and 
adaptable.  Send  resume  to: 

Kevin  Carmody,  PRCA 
101  Rodeo  Dr.,  Colorado  Springs,  CO  80919 


MANAGING  EDITOR/NEWS 
sought  for  40,000  circulation  alternative 
weekly  in  central  MA.  Job  includes  subs¬ 
tantial  reporling/writing.  Hard  news 
experience  essential.  Room  to  move  up. 
Send  resume/clips  to  Editor,  Worcester 
Magazine,  172  Shrewsbury  Street, 
Worcester,  MA  01604.  Or  E-mail: 
editorial@worcestermag.com  No  calls 


NIGHT  EDITOR 

Great  job  at  a  great  newspaper  in  a  great 
town  -  night  editor  for  the  Aspen  Times. 
Work  3  to  11  p.m.  and  have  days  free 
for  skiing,  hiking,  etc.  Copy  editing, 
headline  writing,  page  layout.  Pro¬ 
fessional  experience  required.  This  is  not 
an  entry-level  job.  Send  resume  tO: 

Mike  Hagan,  The  Aspen  Times 
310  E.  Main  St.,  Aspen,  CO  81611 
Or  E-mail  to  hagan@aspentimes.com 


MILITARY  REPORTER 
40,000-circulation  AM  on  Florida  Gulf 
Coast  is  looking  for  journalist  with  daily 
newspaper  experience  and  strong 
interest  in  and  knowledge  of  the  military. 
Experience  covering  military  beat  pre¬ 
ferred.  Job  entails  coverage  of  people, 
issues,  missions  of  two  local  Air  Force 
installations;  local  military  retiree  com¬ 
munity;  and  related  issues.  Apply  with 
letter,  resume,  clips  to  ME  Colin  Lipnicky: 

Northwest  Florida  Daily  News 
RO.  Box  2949 

Fort  Walton  Beach,  FL  32549 


NEWLY  CREATED  position  for  journalist 
with  variety  of  skills,  including  reporting, 
editing,  composing  pages  and  other 
newsroom  responsibilities.  6,000  circula¬ 
tion  daily.  State-of-the-art  equipment. 
Macintosh  computers.  QuarkXPress. 
Challenging  work;  pleasant  working  con¬ 
ditions.  11-member  newsroom.  Family- 
owned  and  operated.  Small-town  atmo¬ 
sphere  located  on  island.  Opportunity  for 
advancement.  Profit  sharing  plan,  paid 
vacation,  medical/dental  insurance  plan 
and  401(k).  Send  letter,  resume  and 
clips  to  Scott  Bowlen,  managing  editor, 
Ketchikan  Daily  News,  501  Dock  Street, 
Ketchikan,  AK  99901.  E-mails  may  be 
sent  to  Scott’s  attention  at  tena@ktn.net 


NEWS  DESK  POSITION 
The  Macon  Telegraph,  Georgia’s  second 
largest  daily  newspaper,  is  looking  for 
someone  to  join  its  news  desk.  The  posi¬ 
tion  requires  copy  editing,  headline  writ¬ 
ing  and  page  layout.  Zoning  experience  a 
plus.  Please  send  '•esume  and  clips  tO: 

Kathy  Nelson,  News  Editor 
The  Macon  Telegraph 
120  Broadway,  Macon,  GA  31208 
Or  E-mail  tO:  KNelson@maconteLcom 


NEWS  EDITOR 

Newspaper  group  in  gorgeous  Steam¬ 
boat  Springs,  CO,  needs  a  news  editor. 
Daily  copyediting  and  pagination  skills 
using  QuarkXPress  required. 


E-mail  Editor  Mark  Louden 
mlouden@amigo.net  for  details 


EDITORIAL 

EDITORIAL 

SilTfoUn  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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NEWS  EDITOR  &  NEWS  WRITER 
Atlanta’s  alternative  newsweekly  seeks  2 
journalists  who  live  and  breathe  great 
news  stories.  We  want  people  with  a 
passion  for  accurate  reporting,  great  writ¬ 
ing,  beating  the  daily  and  telling  people 
what’s  really  going  on.  NEWS  EDITOR: 
5  years  pro  journalism  experience,  includ¬ 
ing  editing.  WRITER:  2  years  pro  report¬ 
ing  experience.  Send  resume  and  ciips  to: 

Ken  Edelstein,  Creative  Loafing 
750  Willoughby  Way,  Atlanta,  GA  30312 
Or  to  ken.edelstein@creativeloafing.com 
EOE  We  test  for  drugs 


NEWS  EDITOR 

Located  in  the  Great  NW  with  views  of 
Mt.  St.  Helens  and  Mt.  Hood,  The  Col¬ 
umbian  IS  looking  for  a  top  rate  News 
Editor.  We  are  a  57,000  daily  located 
just  across  the  river  from  Portland  in  Van¬ 
couver,  WA.  The  successful  candidate 
will; 

•  Be  comfortable  working  the  night  shift 

•  Do  much  more  than  supervise 

•  Have  a  working  knowledge  of  QuarkX¬ 
Press 

•  Strong  design  skills 

•  Excellent  time-management  and 
scheduling  skills 

If  you  are  a  leader  who  embraces  both 
empowerment  and  engagement,  send  us 
your  resume  and  cover  letter  stating  why 
you’re  the  best  person  for  this  job. 
please  include  salary  expectations. 
Deadline  to  apply;  July  2 1 . 

The  Colombian,  HR  Department 
News  Editor  Position 
RO.  Box  180,  Vancouver,  WA  98666 


NIGHT  EDITOR 

A  superior  small  newspaper  in  beautiful 
upstate  New  York  seeks  a  night  editor 
who  can  help  an  energetic  team  of 
reporters  polish  their  stories  while  serv¬ 
ing  as  the  link  with  talented  designers. 
Previous  editing  experience  or  outstand¬ 
ing  reporting  and  leadership  experience 
necessary.  Send  resume  and  work  sam¬ 
ples  to  Box  01289,  Editor  &  Publisher, 
770  Broadway,  7th  Floor,  NY,  NY  10003. 


MILAN,  PARIS,  LONDON,  FRANKFURT 
Great  locations,  great  jobs! 

Cover  fashion,  retail,  consumer  news  for 
Bloomberg  News,  one  of  the  top  finan¬ 
cial  newswires  in  the  world.  We  only 
want  the  best  scoop-getters.  Need  rele¬ 
vant  language  skills  and  3-5  years  of 
relevant  experience.  Send  cover  letter 
and  resume  to  rvines@bloomberg.net 


NORTHEAST  COLORADO  5,500  daily 
needs  a  general  assignment  reporter.  Good 
writing  and  photography  skills  necessary. 
Send  resume,  salary  requirements,  clips  to 
Todd  Hepler,  editor,  Journal-Advocate: 

RO.  Box  1272,  Sterling,  CO  80751 
Phone:  (970)  522-1990  Fax:  522-2320 
E-mail:  editor@journal-advocate.com 
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PRESENTATION/ASSISTANT  NEWS  EDITOR 
The  Daily  Record,  a  50,000-circulation 
Gannett  paper  in  a  highly  competitive, 
high-tech  area  45  minutes  from  New 
York  City,  needs  a  presentation  editor 
with  proven  skills  in  design  and  layout.  A 
big  part  of  the  job  is  making  our  daily 
news  report  complete,  compelling  and 
easy  to  use  for  our  readers.  Experience  in 
story  selection,  editing  and  headline  writ¬ 
ing  are  required,  as  is  the  ability  to  lead  a 
10-person  news/copy  desk  in  the 
absence  of  the  News  Editor.  We  lay  out 
in  Quark.  Send  resume  and  work  sam¬ 
ples  to  Jack  Bowie,  Managing  Editor, 
Daily  Record,  800  Jefferson  Road,  Parsip- 
pany,  NJ  07054 

PROPOSAL  EDITOR/WRITER  sought  by 
large  nonprofit  organization  will  edit  con¬ 
tent  drafted  by  staff,  manage  proposal 
development  process,  coach  staff  writers 
&  offer  training  to  improve  writing  skills, 
oversee  proposal  teams  to  ensure  timely 
submission  of  proposals.  Fax  your 
resumes  or  mail  to  Maureen  Drouin, 
Vinfen  Corporation,  950  Cambridge 
Street,  Cambridge,  MA  02141. 

(617)441-1758 

REPORT  IN  PARADISE 
The  Island  Packet,  which  serves  the 
Hilton  Head  Island  area,  needs  reporters 
for  three  beats: 

•  EDUCATION:  To  cover  leading-edge 
issues  in  one  of  the  South’s  fastest- 
growing  school  districts. 

•  CITY  HALL:  To  cover  environmental 
and  planning  issues  in  an  increasingly 
urban  city. 

•  BUSINESS:  Coverage  of  the  area’s 
booming  real  estate  and  tourism 
economy. 

Clips  should  demonstrate  an  ability  to 
grasp  complex  issues  plus  clear,  clean 
writing.  We’re  looking  for  enterprise  and 
tenacity  —  not  just  “meeting"  coverage. 

The  Packet  is  owned  by  The  McClatchy 
Company.  Send  cover  letter  and  resume  tO: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
E-mail:  fmcaden@islandpacket.com 

Equal  Opportunity  Employer 

RERORTER  -  New  England  alternative 
newsweekly  is  seeking  an  aggressive 
reporter  to  join  its  team.  Must  have  pro¬ 
ven  ability  to  cover  breaking  news  stories 
and  meet  deadlines,  as  well  as  write 
well-crafted  magazine-length  cover 
stories.  No  newcomers  to  journalism. 
New  college  grads  MUST  have  real- 
world  experience.  No  phone  calls.  Send 
resume  and  published  clips  lO: 

The  Editor,  Worcester  Magazine 
172  Shrewsbury  Street 
Worcester,  MA  01604 
Or  E-mail  ed'torial@worcestermag.com 


SENIOR  RERORTER 

Seeking  an  energetic  reporter  to  launch 
daily  news  service  analyzing  issues 
affecting  global  treasury,  corporate 
finance  and  nsk  management  and  gen¬ 
erate  content  for  other  editorial  products. 
E-mail  agarrett@intltreasurer.com 
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RERORTER:  Good  little  daily  in  the 
Sierra  Foothills  seeks  general  assignment 
reporter  to  aggressively  cover  fascinat¬ 
ing  people  and  local  news.  Send  resume, 
clips  to: 

Judy  Brill,  city  editor.  The  Union 
1 1464  Sutton  Way,  Grass  Valley,  CA  95945 
E-mail:  judyb@theunion.com 


RERORTER 

Adweek  magazine  is  looking  for  an 
enthusiastic  and  motivated  Reporter  to 
join  its  editorial  team  in  Los  Angeles  to 
cover  advertisers,  ad  agencies  and 
industry  trends  and  issues  in  Southern 
California  and  the  West  Coast.  Minimum 
of  three  years  daily  or  weekly  business 
journalism  experience  required,  pre¬ 
ferably  on  advertising,  marketing  or 
media  beats  or  a  strong  interest  in  these 
areas.  Self-starter  with  ability  to  gener¬ 
ate  news  stories  and  features  in  the 
nation’s  second  largest  market  and 
nationally.  Macintosh  proficiency  a  plus. 
No  phone  calls.  Send  resume  to: 

Jack  Feuer 
Adweek 

5055  Wilshire  Boulevard 
Los  Angeles,  CA  90036 
Equal  Opportunity  Employer 


REPORTER 

National  acclaim  and  prizes  have 
followed  the  Mobile  (AL)  Register’s  rise 
to  prominence  as  one  of  the  South’s  best 
dailies.  We’re  a  100,00-plus  Newhouse 
newspaper  known  for  big  projects,  fine 
writing  and  tough  investigation.  We 
believe  that  greatness  starts  at  the 
reporters’  desks  and  we  have  some  of 
those  desks  open  right  now  on  our  busi¬ 
ness,  city  and  suburban  staffs.  Contact 
Dewey  English,  ME,  Mobile  Register: 

RO.  Box  2488,  Mobile,  AL  36652 


REPORTERS  WANTED  for  New  York  office 
of  Forbes  Magazine.  Responsibilities 
include  fact  checking,  research,  and  writ¬ 
ing.  Business  and  daily  experience  pre¬ 
ferred.  Send  cover  letter,  clips,  and 
resume  to  Doug  Donovan,  Deputy  Man¬ 
ager  of  Reporters,  Forbes,  60  Fifth  Ave¬ 
nue,  New  York,  NY  10011. 


REPORTERS:  Hankering  to  live  in  the 
desert  Southwest?  Curious  about  the  peo¬ 
ple  who  already  live  here,  including  a 
diverse  Native  American  population?  We 
have  openings  for  two  reporters.  1) 
Reporter  to  share  the  general  workload 
in  a  two-person  bureau.  2)  A  news- 
oriented  general  assignment  reporter 
ready  to  take  on  a  variety  of  challenging 
assignments.  Both  jobs  available 
immediately.  Please  send  resume  and 
clips  to: 

Managing  Editor,  The  Independent 

RO.  Box  1210,  Gallup,  NM  87305 


SPORTS  EDITOR;  Because  of  a  promo¬ 
tion,  a  50,000-circulation  Western  Pen¬ 
nsylvania  daily  is  seeking  a  hands-on 
sports  editor  to  lead  a  talented  eight- 
person  department.  Management  experi¬ 
ence  required.  QuarkXPress  pagination 
skills  helpful.  Clips,  resume  to; 

Box  01280,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAI- 


REPORTERS:  We’re  looking  for  experi¬ 
enced  reporters  who  can  find,  report  and 
write  the  great  stories  of  the  Northwest. 
We  have  two  key  beats  open,  and  we’re 
refreshing  our  files  for  other  news  beats  as 
well.  Current  openings:  a  reporter  to  cover 
agriculture  and  labor/manufacturing  on  our 
Business  Desk;  a  West  Side  reporter  to 
cover  the  legislature  and  write  enterprise 
stories  from  the  Seattle-Olympia  area  for 
the  City  Desk.  The  Spokesman-Review  is  a 
140,000-circulation  newspaper  ranked 
among  the  top  25  by  CJR.  Our  newsroom 
is  known  for  its  strong  focus  on  quality, 
high  morale,  creativity,  and  teamwork 
among  editors,  reporters  and  photo¬ 
graphers.  Send  letter  outlining  your  goals 
and  philosophy  about  journalism,  resume 
and  8-10  clips  to: 

Managing  editor  Peggy  Kuhr 
The  Spokesman-Review: 

999  W.  Riverside  Ave.,  Spokane  WA  99201 
Or  send  E-mail  to: 
newsroomjobs@spokesman.com 


REPORTERS 

Federal  Times,  a  Washington  based 
newsweekly,  needs  experienced  re¬ 
porters.  Will  be  responsible  for  covering 
a  wide  variety  management  and  busi¬ 
ness  related  news  affecting  the  federal 
government.  Two  to  three  years’  report¬ 
ing  experience  required.  Join  a  first  rate 
team.  This  Gannett  owned  newspaper 
offers  terrific  opportunities  for  advance¬ 
ment.  Must  have  BA  in  journalism  or 
equivalent  experience.  MS  Word  a  plus. 
Send  resume,  cover  letter  and  clips  to: 

Federal  Times,  HR  Department 
6883  Commercial  Drive 
Springfield,  VA  22159 
Email  to:  brendajordan@atpco.com 
Orfax  (703)  750-8129 
M/F/V/D 


RESPECTED  NEWSPAPER  SEEKS  A 
MANAGING  EDITOR;  The  Anniston  Star 
is  looking  for  a  strong,  progressive  man 
or  woman  with  the  vigor  and  experience 
and  congeniality  for  newsroom  lead¬ 
ership  of  the  morning  paper,  which  Time 
magazine  twice  selected  as  "one  of  the 
best.”  American  Journalism  Review 
called  the  family-owned  newspaper  one 
of  the  "last  of  the  independents.”  For  a 
journalist  who  values  such  qualities  in  a 
Southern  setting,  this  opportunity  can 
lead  to  continuing  reward.  Please  write  a 
one-page  letter  defining  your  vision  of  a 
community  newspaper  -  its  character, 
personality  and  breadth  of  curiosity  - 
and  enclose  a  resume  tor  the  attention  of 
Chris  Waddle,  Executive  Editor  and  VP/ 
News,  or  H.  Brandt  Ayers,  Chairman 
and  Publisher,  The  Anniston  Star,  RO. 
Box  189,  Anniston,  AL  36202. 


SPORTS  PAGE  DESIGNER 
Award-winning,  23,000-circulation  MD 
daily  seeks  creative,  organized  copy 
editor/designer  to  paginate  sports  section 
using  QuarkXPress.  Send  resume  and 
tearsheets.  Experience  preferred.  Mail/E¬ 
mail  to  Bob  Blubaugh,  sports  editor: 

Carroll  County  Times 
RO.  Box  346,  Westminster,  MD  21158 
bblubaugh@lcniofmd.com 


C8  EDITOR  &  PUBLISHER  CLASSIFIEDS  JULY  3.  2000 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  JLASSIFIED  ADVERTISIN6  ~  Fax:(646)654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  ~  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


EDITORIAL 


SENIOR  COPY  DESK  EDITOR 
The  Marietta  Daily  Journal  is  seeking 
candidates  for  the  position  of  Senior 
Copy  Desk  Editor.  Previous  experience 
on  newspaper  copy  desk  required.  Col¬ 
lege  degree  preferred.  Strong  news  judg¬ 
ment  essential.  Proficient  in  QuarkX¬ 
Press,  pagination  and  page  design.  The 
position  requires  working  evenings  and 
weekends.  Comprehensive  benefits 
package  including  company  matched 
401(k)  and  profit  sharing.  Please  fax 
resume  to  Human  Resources  Coordinator, 
(770)  428-5375,  referencing  above  posi¬ 
tion,  or  send  to: 

Marietta  Daily  Journal 
PO.  Box  449,  Marietta,  GA  30061 


SPORTS  COPY  EDITOR 
The  sports  department  of  the  Lincoln 
Journal  Star,  an  80,000  circulation  AM 
located  just  down  the  street  from  the 
University  of  Nebraska’s  Memorial 
Stadium,  is  looking  for  a  copy  editor. 
The  sports  landscape  in  Lincoln  con¬ 
tinues  to  expand.  In  addition  to  Husker 
football,  NU  has  top-rated  programs  in 
several  other  sports  -  volleyball, 
women’s  soccer,  softball  and  baseball  to 
name  a  few.  Lincoln  now  has  a  United 
States  Hockey  League  team  that  attracts 
more  than  4,500  fans  a  game,  and  we 
will  soon  be  adding  a  Northern  League 
baseball  franchise.  The  Journal  Star  is 
looking  for  a  meticulous  editor  with 
strong  computer  and  design  skills.  Famil¬ 
iarity  with  Harris  NewsMaker  and  QuarkX¬ 
Press  a  plus.  Please  send  a  cover  letter, 
resume  and  samples  of  pages  you’ve 
designed  to: 

Human  Resources 
Lincoln  Journal  STar 
RO.  Box  81609 
Lincoln,  NE  68501-1609 
Application  deadline;  July  14,  2000 


THE  TIMES-PICAYUNE,  New  Orleans’ 
prize-winning  daily  newspaper,  seeks 
editor  to  oversee  the  night  metro  desk. 
We’re  looking  for  someone  who  wants  to 
work  with  reporters  under  deadline  pre¬ 
ssure.  Can  you  punch  up  a  lead?  Clarify 
a  nut  graph?  Improve  a  story’s  organiza¬ 
tion?  Then  consider  a  job  in  one  of 
America’s  unique  cities.  Send  clips  and 
resume  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140 
Equal  opportunity  employer  M/F 


THE  BENNINGTON  BANNER  in  beauti¬ 
ful  southwest  Vermont  has  2  openings: 
BEAT  REPORTER 

COMMUNITY  EDITOR:  Ideal  for  a 
journalist  ready  for  writing  and  editing  at 
a  daily  where  your  readers  are  your 
neighbors. 

QuarkXPress  a  plus.  Good  benefits 
Apply  to  Editor  Robin  Smith: 

Bennington  Banner 

425  Main  Street,  Bennington,  VT  05201 

www.editorandpublisher.com 


THE  GAZETTE  IN  Colorado  Springs  is  seek¬ 
ing  a  senior  writer  for  the  Metro  news 
staff.  Candidates  should  be  able  to  anchor 
breaking  news,  develop  a  steady  flow  of 
sophisticated  enterprise  and  produce 
home-run  projects.  An  understanding  of  com¬ 
puter  assisted  reporting  is  a  plus.  Send  a 
letter,  resume  and  six  reporting  clips  to: 

Cliff  Foster,  Managing  Editor,  The  Gazette 
30  S.  Prospect  St. 

Colorado  Springs,  CO  80903 
No  phone  calls  please 


THE  KANSAS  CITY  STAR  is  seeking 
reporters  for  anticipated  openings  on  its 
suburban  news  supplements  serving 
Johnson  County,  a  growing  area  with 
population  of  about  410,000. 

These  jobs  are  for  a  fixed  period  of  24 
months.  Starting  salary:  $462/wk.  Stan¬ 
dard  company  benefits. 

All  applicants  will  be  considered,  but  suc¬ 
cessful  candidates  for  these  entry-level 
jobs  are  recent  graduates  who  have  com¬ 
pleted  at  least  one  internship  or  have 
worked  professionally  for  no  more  than  a 
year.  Women,  minorities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter  resume,  list  of 
references,  and  copies  of  10  clips  (no 
originals,  please)  to  Michael  Nelson, 
managing  editor/Johnson  County,  The 
Kansas  City  Star,  8455  College  Blvd., 
Overland  Park,  KS  66210. 

No  telephone  calls  please 


THE  LAS  VEGAS  Review-Journal,  a 
172,000  circulation  daily,  has  the 
following  career  opportunities  for  the 
right  people. 

INTERNET  EDITOR 

This  editor’s  primary  task  will  be  to 
research  links  ar  '  provide  the  best  URL 
references  from  our  printed  stories  to  the 
Web.  She  or  he  will  be  on  the  newsroom 
staff,  but  will  coordinate  with  our  online 
staff  the  posting  on  our  Web  site  of  addi¬ 
tional  information  related  to  stories  we 
print.  The  successful  candidate  will  have 
newspaper  experience,  good  news  judg¬ 
ment,  and  confidence  in  navigating  the 
Internet.  Send  resume  and  work  samples 
to  Assistant  Mariaging  Editor  (ireg 
Haas. 

OUTDOOR  RECREATION  EDITOR 
Maybe  you  are  the  bright  writer  and 
organized  editor  we  need  to  launch  a 
new  outdoor  recreation  section.  This 
editor  will  be  responsible  for  producing 
the  weekly  section,  including  the  selec¬ 
tion  of  content  and  the  coordination  of 
columnists,  free-lancers,  and  other  con¬ 
tributors.  He  or  she  also  will  be  expected 
to  provide  stories  on  the  wide  variety  of 
recreational  activities  in  the  Las  Vegas 
area  and  in  the  Southwest.  We  are  look¬ 
ing  for  an  experienced  journalist  who 
loves  the  outdoors  and  can  create  a 
lively  section.  Send  resume  and  writing 
samples  to  Managing  Editor  Charles 
Zobell. 

Address  your  submission  to  the 
appropriate  contact  at  the: 

Las  Vegas  Review-Journal 
RO.  Box  70,  Las  Vegas,  NV  89125-0070 
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THE  MARIN  INDEPENDENT  Journal,  a 
40,000  circulation  Gannett,  AM/PM 
newspaper  north  of  San  Francisco,  seeks 
high-energy  managing  editor  tor  a  65- 
person  newsroom.  Applicants  require  at 
least  5  years’  daily  newsroom  manage¬ 
ment  experience;  experience  in  coaching 
editors/ reporters  and  in  managing  news 
projects  and  indepth  stones;  a  broad 
knowledge  of  newspaper  operations. 
Please  send  cover  letter  outlining 
achievements,  qualifications;  resume, 
and  samples  of  work  tO:  Jackie  Kerwin, 
executive  editor,  Marin  Independent 
Journal,  150  Alameda  del  Prado,  Nov¬ 
ato,  CA  94949. 


WEISS  RESEARCH,  a  national  newslet¬ 
ter  and  publisher,  seeks  bright  and  pro¬ 
lific  writer  for  newsletter,  special  reports 
and  more.  Must  have  good  knowledge  of 
economy  and  investments.  Broad  over¬ 
view  of  ail  markets.  Previous  experience 
researching,  and  producing  financial  or 
investment  oriented  product  counts. 
Good  benefits,  EOE.  Please  fax  resume  to: 

(561)625-6685 
Or  E-mail:  tracey@weissinc.com 


WEST  COAST  EDITOR 
Adweek  magazine  is  looking  for  a  West 
Coast  Editor  to  lead  its  team  of 
reporters.  Based  in  Los  Angeles,  the  posi¬ 
tion  requires  at  least  five  years  daily  or 
weekly  business  journalism  experience. 
An  interest  in  advertising,  marketing  and 
media  beats,  coupled  with  previous 
management  experience  is  preferred. 
Must  be  able  to  supervise  an  editorial 
process  that  includes  daily  deadlines, 
maintain  and  improve  Adweek’s  leading 
coverage  of  the  ad  industry  on  the  West 
Coast  and  nationally,  and  report  and 
write  news  and  features.  Challenging 
post  for  independent,  take-charge 
person.  Proficiency  in  Macintosh  a  plus. 
No  phone  calls.  Please  send  resume  to: 

Jack  Feuer 
ADWEEK 

5055  Wilshire  Boulevard 
Los  Angeles,  CA  90036 
Equal  Opportunity  Employer 
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SPORTS  EDITOR  needed  for  16,000 
circulation  newspaper  in  Florida’s  best 
city.  We  place  an  extreme  emphasis  on 
local  sports;  prep,  surfing,  fishing,  etc. 
But  the  perk  is  that  we’re  the  home  of 
big-time  venues.  We  cover  the 
Jacksonville  Jaguars  and  Florida  Gators. 
The  Association  of  Tennis  Professionals 
is  in  our  county  as  is  the  World  Golf  Hall 
of  Fame  and  Sawgrass  (Tournament 
Players  Championship).  I  need  a  creative 
editor  to  motivate  and  mentor  two 
excellent  sports  writers.  Proven  design 
abilities  on  Mac-based  pagination 
system  using  QuarkXPress  and  adobe 
mandatory.  Bad  hours,  hard  work,  great 
fun.  Send  resume  to  Jim  Sutton,  St. 
Augustine  Record,  RO.  Box  1630,  St. 
Augustine,  FL  32085.  No  phone  calls. 


WIRE  EDITOR 

You  can  shape  our  national  and  interna¬ 
tional  news  report.  You  can  help  decide 
which  wire  stories  are  worthy  of  Page  1 
display.  You  can  communicate  quickly 
and  diplomatically  to  get  the  best  of  the 
wire  into  all  sections  of  the  newspaper. 
If  you  can  show  us  that  you’ve  got  sea¬ 
soned  news  judgment,  strong  copy¬ 
editing  skills  and  the  ability  to  write 
headlines  that  sing  and  dance,  you 
might  be  the  person  we  are  seeking.  Join 
the  News  &  Observer,  a  170,000- 
circulation  daily  newspaper  in  Raleigh, 
NC.  We’ve  got  desktop  research  tools,  a 
diverse  newsroom  and  a  world-class 
news  research  department  in  one  of  the 
nation’s  best  places  to  live,  work  and 
play.  If  you’re  interested.  E-mail  a  sum¬ 
mary  of  your  background  and  what  you 
have  to  offer  to  Deputy  Managing  Editor 
Will  Sutton  at  sutton@nando.com  then 
immediately  mail  a  resume,  list  of 
references  and  cover  letter  tO; 

Wire  Editor 

c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street,  RO.  Box  191 
Raleigh,  NC  27601 
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COPIT  SUITOR 

Editors  with  three  or  more  years  of  editing  and  supervisory 
experience  at  smaller  dallies  are  invited  to  apply  to  the  copy 
desk  of  our  New  England  metro.  We  seek  applications  from 
journalists  who  can  demonstrate  a  solid  sense  of  news  and 
enterprise,  an  appreciation  of  words  and  pictures,  the 
ability  to  work  with  people,  and  the  potential  to  grow 
within  our  organization. 

We  offer  an  excellent  hourly  wage  and  the  opportunity  to 
work  in  a  dynamic  environment. 

Interested  individuals  should  send  a  resume  and  salajy 
history  to: 

Tliomas  McDonoug}! 

Human  Resources  Manager 
Tlie  Providence  Journal  Company 
78  Fountain  Street,  Providence,  RI 02902 
An  Equal  Opportunity  Employer 
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THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size.  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard, 
SPORTS  REPORTER 

Strong  reporting  skills.  Layout  and 
headline  experience  helpful.  Will  con¬ 
sider  recent  college  grad  with  experi¬ 
ence.  Good  starting  salary  plus  benefits. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  tO: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


"Don't  lx.‘  the  first  pa|K’r  to  write  the  ,stor\': 
Ik-  the  iK-.st  pa|K‘r  to  write  the  .stor\'.  And  1, 
in  turn,  will  play  Ix-tter  part.s  anrl  tlo  less- 
stupid  mo\'ies  ' 

-Sharon  Stone,  actress,  1999 


PRODUCTION/TECH 


INFORMATION  SYSTEMS 


TECHNOLOGY 
TECHNOLOGY  DIRECTOR 
See  our  display  ad  in  today’s  classifieds 
under  "advertising" 

TRIBUNE 


PRESSROOM 


PRESS  SUPERVISOR 
Excellent  12,000  daily  in  quality  Deep 
South  community  needs  experienced 
hands-on  manager  for  pre-press  and 
press  operations  that  revolve  around  a 
seven-year-old,  10-unit  Harris-Heidel- 
berg  press.  Competitive  salary  and 
strong  benefits  with  dynamic,  growth- 
oriented  company.  Send  replies  tO: 

Box  01279,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ALASKA  WEEKLY  needs  press  operator 
for  camera,  Ryobi  and  Community  web 
in  Petersburg,  Alaska.  Unsurpassed  hunt¬ 
ing  and  fishing.  Call  Ron  (907)  772- 
9393  or  fax  employment  application  tO: 

Petersburg  Pilot,  (907)  772-2496 


PRODl  CTION/TECH 


JCcto  IJork 

Expect  the  World® 

MAINTENANCE  ENGINEERING  MANAGER 

The  College  Point  Plant  Is  a  515,000  sq.  ft  newspaper  printing  and  dis¬ 
tribution  facility  located  in  Flushing,  Queens.  The  plant  represents  the 
industry's  latest  technological  advances  in  printing,  material  handling 
and  distribution. 

Approximateiy  700  empioyees  work  at  this  three  (3)  year  old  “State  of 
the  Art”  newspaper  facility  producing  both  the  Daiiy  and  Sunday  Editions 
of  The  New  York  Times. 

The  Maintenance  Engineering  Manager  is  responsible  for  managing  the  day-to-day 
operations  of  the  Maintenance/Facilities  Departments,  Systems  Engineering  and 
Storeroom  as  well  as  direct  a  staff  of  multi-disciplined  maintenance  personnel  in  sup¬ 
port  of  the  strategic  goals  of  the  Production  Department.  In  addition  to  providing 
staff  development  for  unionized  employees,  this  manager  will  also  have  the 
opportunity  to  develop  departmental/plant  expense  budget.  Responsible  for  the 
timely  and  professional  maintenance  and  engineering  upkeep  of  approximately  250 
million  dollars  of  production  equipment  and  for  4  million  of  MRO  supplies. 

Experience  Required 

•  7-10  years  of  engineering/project  management  experience  in  a  unionized  work 
environment 

•  Experience  with  industrial  automation  and  material  handling  equipment  applica¬ 
tion  using  processor  based  technology  and 

•  Sound  financial  management  background  including  budget  preparation,  expense 
forecasting  and  project/labor  cost  estimating 

•  Excellent  communication  and  demonstrated  staff  management  skills 

•  Proven  analytical  capabilities  and  problem  solving  skills 

•  Demonstrated  track  record  of  progressive  leaderships  positions  combined  with 
strong  team  building  skills 

•  PC  and  Network  knowledge  strongly  preferred 

•  Engineering  or  Management  degree  required 

In  addition  to  a  competitive  salary  and  excellent  benefits,  you  will  find  an  enviorn- 
ment  committed  to  diversity,  challenge  and  growth.  Interested  candidates  should  fax 
a  resume  to  (212)  556-4011  or  e-mail  hrresume(i)nytimes.com  Please  indicate  for 
which  position  your  are  applying. 


We  regret  that  we  will  be  unable  to  respond  to  each  applicant 
Only  those  selected  for  interviews  will  be  contacted  - 
The  New  York  Times  is  an  Equal  Opportunity  Employer 
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PRODUCnON/TECH 


PRODUCTION/OPERATIONS  MANAGER 
West  Coast,  family  owned,  seven  day, 
award  winning  newspaper  provides 
unique  opportunity  to  genuinely  qualified 
individual.  Our  market  is  extremely  com¬ 
petitive  and  one  of  the  fastest  growing  in 
th  US.  We  are  looking  for  an  experienced 
professional  with  exceptional  people 
skills  to  lead  our  talented  staff.  Over 
achievers  who  can  motivate  others  and 
generate  above  average  results  will  be 
well  compensated.  We  offer  a  complete 
benefits  package  including  profit  sharing. 
Candidates  must  demonstrate  experi¬ 
ence  with  prepress,  camera  and  plate, 
press,  and  mailroom  operations.  Back¬ 
ground  in  modern  production  systems 
including  pagination;  CPT;  order  entry, 
ad  tracking  and  output  management 
software;  and  inserter  operations  is  a 
requirement.  Commercial  printing  sales 
and  customer  service  a  definite  plus. 
Formal  training  in  electronics  computer 
operations,  or  data  base  management 
helpful.  Supervisory  and  management 
experience  required.  For  consideration 
send  resume  with  salary  history  to; 

Box  01282,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


@visitourwebsite@ 

www.editorandpublisher.com 


PRODUCTION/TECH 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary.  If 
you  know  pre-press,  SQL,  or  NT,  like 
travel  and  want  out  of  deadline 
dilemmas,  send  resume  to: 

Managing  Editor,  Inc.,  Attn.  Marilyn 
101  Greenwood  Avenue,  Suite  330 
Jenkintown,  PA  19046 
Or  E-mail:  mmoss(a>maned.com 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  COORDINATOR:  Pro¬ 
fessional  Rodeu  Cowboys  Assn.  Require¬ 
ments:  Related  Bachelors  degree. 
Responsible  for  sports  Information  and 
public  relations.  Writing  skills,  computer 
skills,  Mac  software.  Send  resume  to: 

Kevin  Carmody,  PRCA, 

101  Rodeo  Dr.  Colorado  Springs,  CO  80919 
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PRODUCTION/TECH 


JfeUt  Mark  ®ime$ 


Expect  the  World** 


PLATE  ROOM  FOREMAN 

A  leader  in  the  newspaper  publishing  industry  is  looking  for  a  Plate  Room 
Foreman  to  manage  and  direct  a  staff  of  platemakers  on  various  shifts.  The 
Foreman  will  be  responsible  for  training  the  staff  on  technological  changes 
within  computer  to  plate  operations  and  ensuring  high  quality  and  timely 
manufacturing  of  offset  printing  plates  in  support  of  pressroom  operations. 

REQUIREMENTS; 

•  A  self-starter  with  strong  interpersonal  and  computer  abilities 

•  Candidate  must  be  able  to  pass  a  basic  color  blindness  test 

•  Candidate  must  be  committed  to  setting  high  standards  of  quality 
workmanship  in  the  plateroom 

•  Position  requires  individual  to  be  or  become  member  of  Stereotypers  Union. 
(GCIU) 

•  Be  available  for  shift  work,  including  nights,  weekends  and  holiday’s. 

•  Must  have  a  minimum  of  7  years  experience  in  newspaper  or  commercial 
printing  experience 

•  Significant  experience  managing  a  unionized  workforce  in  a  highly  technical 
environment 

We  offer  a  competitive  salary,  excellent  benefits,  and  an  environment  com¬ 
mitted  to  diversity,  challenge  and  growth.  Inurested  candidates  should  fax  a 
resume  to  (212)  556-4011  or  E-mail  hrresume@nytimes.com  Please  indicate 
for  which  position  you  are  applying. 


We  regret  that  we  will  be  unable  to  respond  to  each  applicant 
Only  those  selected  for  interviews  will  be  contacted 
The  New  York  Times  is  an  Equal  Opportunity  Employer 


www.editorandpublisher.com 


Phone:  1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax  :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


r 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

1  week . 

$12.00  1  week . 

....  $11.00 

2  weeks . 

$11.18  2  weeks . 

....  $9.70 

3  weeks . 

.  $9.80  3  weeks . 

....  $8.50 

4  weeks . 

$8.25  4  weeks . 

....  $7.25 

12  weeks . 

$7.90  12  weeks . 

....  $6.40 

26  weeks . 

$7.10  26  weeks . 

....  $5.60 

39  weeks . 

.  $6.80  39  weeks . 

....  $5.30 

52  weeks . 

.  $6.45  52  weeks . 

....  $4.95 

POSITIONS  WANTED 

1  week . $6.00 

2  weeks . $5.05 

3  weeks . $4. 1 5 

4  weeks . $3.70 

BUND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1  /2  inch  increments 


Iweek . 

. $131 

1 2  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

LSCJSSaIES!] 


ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  od  copy  must  be 
submitted  in  writing  via  mail,  emailor  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  od  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  fl..  New  York,  NY  10003 
FAX:  (212)536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorandpublisher.com 


PRODUCnON/TEC  H 


PRODUCnON/TECH 


OPERATIONS  MANAGER 

The  Sun-Sentinel,  a  Tribune  Company  major  market  newspaper  serving 
sunny  South  Florida,  is  seeking  an  Operations  Manager  for  the 
Packaging  Department.  Responsibilities  include:  managing  teams  of 
employees  producing  the  daily  and  Sunday  newspapers,  developing 
procedures  to  improve  quality  and  operational  efficiency;  and  promoting 
the  professional  development  of  employees.  The  Operations  Manager  is 
also  responsible  for  the  budgeting  process  and  expense  reporting. 

Qualifications  include  a  college  degree  or  related  experience.  Candidates 
must  have  four  years  supervisory  experience  in  a  production  environment 
and  proven  leadership,  organizational,  planning  and  communication 
skills.  Other  requirements  include  sound  decision-making  and  problem 
solving  skills,  strong  PC  skills,  (MS  Word  and  Excel),  and  the  ability  to 
interact  with  a  diverse  workforce.  The  working  environment  requires 
exposure  to  high  noise  levels  and  paper  dust. 

The  Sun-Sentinel  offers  a  competitive  salary  and  comprehensive  benefits 
package.  Mail  your  resume  to  the  address  below  or  E-mail  it  to: 

kgoldberg@tribune.com 

Sun-Sentinel 


333  SW  12th  Avenue 
Deerfield  Beach,  FL  33442 

The  Sun-Sentinel  values  diversity  and  encourages  those  who 
share  our  vision  to  apply. 

Equal  Opportunity  Employer 
Sun-Sentinel  supports  a  drug-free,  smoke-free  work  environment 


-POSITIONS  WANTED- 


EDITORIAL 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor’s  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 


SPORTS  WRITER  with  five  years  experi¬ 
ence  seeks  new  challenge.  QuarkXPress 
knowledge.  Accent  on  preps.  Will 
relocate.  Call  Keith  (810)  367-2184. 


EDITORIAL 


EDITOR/WRITER:  Hires  winners,  edits 
books,  loves  to  write,  and  wants  a  new 
job  in  PA.  Motivated.  Efficient.  Creative 
Would  telecommute.  Reply  to: 

Box  01278,  Editor  &  Publisher 
770  Broadway,  7th  Fl,  NY,  NY  10003 


SEASONED  JOURNALIST  seeks  full-time 
or  freelance  opportunities  to  report  on 
science,  technology  or  medicine.  News¬ 
paper,  newsletter,  magazine  and  online 
experience.  Contact  Jim  at: 
reporting@tecomm.com  or  (904)  724-4042 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


www.editorandpubli5her.com 


JULY  3,  2000  EDITOR*  PUBLISHER  CLASSIFIEDS  Cll 


CULTURE  TRENDS 


MTV’s 

The  Hollywood  Reporter's  Box  Office 

BUZZWORTHY 

For  weekend  ending;  July  3,  2000 

Thix 

Last 

Picture 

Me,  Myself  &  Irene 

■i-lkuj 

Dcys 

Total 

Buzzworthy  songs  are  usually 
bv  new,  up-and-coming  artists 

1 

New 

24,209,385 

3 

24,209,385 

who  MTV  believes  have  special 

2 

New 

Chicken  Run 

17,506,162 

5 

17,602,088 

potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majoritv  have  been  certified 

3 

1 

Shaft 

12,707,835 

10 

42,350,334 

4 

2 

Gone  In  60  Seconds 

9,452,195 

17 

68,858,636 

gold  or  platinum. 

5 

3 

Big  Momma’s  House 

8,548,299 

24 

85,225,503 

Week  of  6126100 

6 

4 

M:I2 

7,588,416 

33 

188,889,787 

7 

8 

Gladiator 

3,851,924 

52 

165,436,188 

Artist/Group:  Pink 

Song/Video:  "There  U  Go" 

8 

5 

Titan  A.E. 

3,735,300 

10 

16,892,249 

9 

7 

Dinosaur 

3,258,118 

38 

126,817,484 

Director:  David  Myers 

10 

6 

Boys  and  Girls 

3,230,493 

10 

14,193,273 

This  fuchsia  bombshell  is  about  to 
blow  the  spot  up.  Sending  the 

11 

9 

Shanghai  Noon 

2,012,696 

31 

51,743,113 

12 

10 

Road  Trip 

1,528,133 

38 

63,580,117 

warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 

13 

11 

Fantasia  2000 

1,477,958 

177 

55,592,861 

14 

12 

Small  Time  Crooks 

556,705 

38 

15,718,730 

15 

13 

Frequency 

519,947 

59 

42,662,407 

album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 
as  witnessed  on  the  possible  sec- 

16 

14 

U-571 

.503,190 

66 

74,962,935 

17 

15 

Michael  Jordan  to  the  Max 

408,392 

52 

5,670,358 

18 

40 

Sunshine 

349,531 

17 

602,539 

ond  single,  “Players”. 

19 

16 

Flintstones  in  Viva  Rock  Vegas 

316,235 

59 

33,311,555 

Artist/Group:  Incubus 

Song/Video:  “Pardon  Me” 

Director:  Steven  Murashige 

20 

22 

The  Croupier 

312,888 

70 

1,527,703 

21 

17 

Frin  Brockovich 

269,205 

101 

124,305,290 

22 

29 

Keeping  the  Faith 

253,728 

73 

36,222,680 

This  five-member  band  from 
Calabasas,  California  has  finally 
made  a  mark  with  this  video  off 

23 

18 

Where  the  Heart  Is 

231,925 

59 

32,467,405 

24 

21 

Cirque  du  Soleil 

181,303 

52 

2,283,671 

25 

27 

Mysteries  of  Egypt 

171,411 

755 

35,463,418 

their  recently  released  album. 

Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 
as  a  garage  band  back  in  1991, 

26 

19 

Mission  to  Mars 

154,918 

108 

60,578,048 

27 

23 

East  is  East 

141,370 

73 

3,160,321 

28 

24 

Return  to  Me 

140,530 

80 

31,751,529 

and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record.  S.C.I.E.N.C.E. 

29 

25 

T-Rex:  Back  to  the  Cretaceous 

1.33,840 

612 

30,883,837 

30 

26 

American  Psycho 

130,162 

73 

14,690,784 

in  1997.  Their  newest  offering 

31 

38 

Hamlet 

118,257 

45 

1,047,436 

blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 

32 

33 

Galapagos 

115,812 

248 

4,860,228 

33 

30 

High  Fidelity 

114,297 

87 

26,166,930 

34 

31 

Up  at  the  Villa 

104,939 

52 

2,460,975 

©2000  MTV 

35 

28 

The  Virgin  Suicides 

104,697 

CTi 

4,199,457 

02000  The  Hollywood  Reporter 


CULTURE  TRENDS 


MTV  Around 
the  World 


Week  of  6126100 


MTV  U  SJ 


Artist 

1.  Matchbox  Twenty 

2.  Eminem 

3.  Three  Doors  Down 

4.  Metallica 

5.  Jay  Z 


MTV  Enrol 


Artist 

1.  Blink  182 

2.  RHCP 

3.  Eiffel  65 

4.  Shania  Twain 

I  5.  Britney  Spears 


MTV  Russii 


irtist 

1.  Devochki 

2.  Zemfira 

3.  Tom  Jones 

4.  Tatiana  Svetlova 

5.  Limp  Bizkit 


MTV  Australi. 


Artist 

1.  Mandy  Moore 

2.  Madonna 

3.  All  Saints 

4.  N’Sync 

5.  Eiffel  65 

©2000  MTV 


Title 

Bent 

Real  Slim  Shady 
Kryptonite 
I  Disappear 
Big  Pimpin’ 


Title 

All  the  Small  Things 
Otherside 
Move  Your  Body 
I  Feel  Like  a  Woman 
...Make  You  Happy 


Title 

Govorila  Mama 
Iskala 
Se-x  Bomb 
Odinokaja  Avezda 
Break  Stuff 


Title 

Candy 

American  Pie 
Pure  Shores 
Bye  Bye  Bye 
Move  Yoim  Body 


The  Billboard  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

5 

Eminem 

Marshall  Mathers 

2 

2 

6 

Britney  Spears 

Oops!  I  Did  It  Again 

3 

- 

1 

Deftones 

White  Pony 

4 

- 

1 

Busta  Rhymes 

Anarchy 

5 

5 

14 

‘N  Sync 

No  Strings  Attached 

6 

4 

4 

Kid  Rock 

The  Hi.story  of  Rock 

7 

7 

39 

Creed 

Human  Clay 

8 

3 

2 

B.B.  King/Erie  Clapton 

Riding  With  the  King 

9 

8 

5 

Matchbox  Twenty 

Mad  Season 

10 

6 

O 

4. 

Three  6  Mafia 

When  the  Smoke  Clears 

©2000  Billboard/SoundSean,  Inc. 


The  Billboard  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 


This 

Last 

Peak 

Wks  on 

Week 

Week 

Pos. 

Chart 

Title 

Artist 

1 

1 

1 

15 

Be  With  You 

Enrique  Iglesias 

2 

2 

1 

17 

Try  Again 

Aaliyah 

3 

3 

3 

13 

I  Turn  to  You 

Christina  Aguilera 

4 

5 

4 

10 

Real  Slim  Shady 

Eminem 

5 

4 

4 

28 

I  Wanna  Know 

Joe 

6 

6 

3 

25 

Everything  You  Want 

Vertical  Horizon 

7 

7 

7 

10 

It’s  Gonna  Be  Me 

‘N  Sync 

8 

12 

8 

11 

Bent 

Matchbox  Twenty 

9 

11 

9 

36 

Higher 

Creed 

10 

10 

7 

19 

There  You  Go 

Pink 

©2000  Billboard/Soundscan 


CULTURE  TRENDS 


MTV  Around 
the  World 


Week  ofeuem 


5.  Christina  Aguilera  What  a  Girl  Wants 


Billboard  Modem  Rock  Tracks 

Compiled  from  a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 


Artist 

Title 

1.  Backstreet  Boys 

Show  Me  the  Meaning 

2.  Melanie  C 

Northern  Star 

3.  Britney  Spears 

From  the  Bottom 

4.  Savage  Garden 

I  Knew'  I  Loved  You 

5.  N’Sync 

Bye  Bye  Bye 

HmTV  Latin  America  (North  Feedl^^^HI 

Artist 

I 

Title 

1.  Oasis 

Go  Let  it  Out 

2.  La  Ley 

Aqui  ^ 

3.  Backstreet  Boys 

Show  Me  the  Meaning 

4.  Aqua 

Cartoon  Heroes 

5.  Madonna 

American  Pie 

■I'lU'iriuifiOjfffCTRTiTfTTilrfrii 

1 

Artist 

Title 

1.  RHCP 

Otherside 

2.  Fito  Paez 

Dos  En  La  Ciudad 

3.  Blink  182 

All  the  Small  Things 

4.  Oasis 

Go  Let  it  Out 

Thin 

Week 

Lant 

Week 

Peak 

Pos. 

Wkn  on 
Chart 

Title 

Artist 

1 

1 

1 

15 

Kryptonite 

3  Doors  Down 

2 

2 

2 

13 

With  Arms  Wide  Open 

Creed 

3 

3 

3 

11 

Sour  Girl 

Stone  Temple  Pilots 

4 

5 

4 

5 

Wonderful 

Everclear 

5 

6 

5 

10 

Judith 

A  Perfect  Circle 

6 

4 

2 

16 

Adam’s  Song 

Blink-182 

7 

8 

7 

11 

Last  Resort 

Papa  Roach 

8 

10 

8 

10 

Take  a  Look  Around 

Limp  Bizkit 

9 

14 

9 

3 

Promise 

Eve  6 

10 

9 

9 

6 

Change  (in  the  House  of  Flies) 

Deftones 

©2000  Billboard/Broadca.st  Data  Systems 


College  TV  Network  Video  Playlist 

Submitted  by  College  Television  Network  for  week  ending  June  26, 2000 


Artist 

Title 

Rotation 

Santana  f/  Everlast 

Put  Your  Lights  On 

Heavy 

Our  Lady  Peace 

Thief 

Heavy 

Primal  Scream 

Kill  All  Hippies 

Heavy 

Jurassic  5 

Quality  Control 

Heavy 

MXPX 

Responsibility 

Heavy 

RO.D. 

Rock  the  Party 

Heavy 

Regurgitator 

Happiness 

Medium 

Lit 

Over  My  Head 

Medium 

Mighty  Mighty  Bosstones 

So  Sad  to  Say 

Medium 

Paul  Van  Dyke 

Tell  Me  Why 

Medium 

Fiona  Apple 

Paper  Bag 

Medium 

Joseph  Arthur 

Chemical 

Medium 

Splender 

Think  God  Can  Explain 

Medium 

Foo  Fighters 

Breakdown 

Medium 

CULTURE  TRENDS 


The  Billboard  200 

i 

i 

!  1 

Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  five  years  ago. 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This 

Last 

Wks  on 

1.  Hootie  &  the  BlowTish/Cracked  Rear  View 

Week 

Week 

Chart 

Artist 

Album 

2.  Soundtrack/ Pocahontas 

1 

81 

2 

Busta  Rhymes 

Anarchy 

3.  Pink  Floyd/Pulse 

2 

1 

6 

Eminem 

Marshall  Mathers 

3 

2 

2 

Three  6  Mafia 

When  the  Smoke  Clears 

4.  TLC/Crazysexycool 

4 

- 

1 

Next 

Welcome  to  Nextasy 

5.  Live/Throwing  Copper 

i 

5 

3 

2 

Soundtrack 

Shaft 

6.  Soundtrack/Batman  Forever 

6 

4 

6 

Big  Tymers 

I  Got  That  Work 

7 

5 

10 

Joe 

My  Name  is  Joe 

7.  John  M.  Montgomery/John  M.  Montgomery 

8 

8 

7 

Avant 

My  Thoughts 

8.  Soul  Asylum/Let  Your  Dim  Light  Shine 

9 

6 

32 

Dr.  Dre 

2001 

9.  Boyz  II  Men/II 

10 

12 

9 

Toni  Braxton 

The  Heat 

10.  Blues  Traveler/Four 

©2000  Billboard/SoundScan,  Inc. 

j 

The  top-selling  albums  ten  years  ago. 

Top  Country  Albums 

1  Compiled  from  a  national  sample  of  retail  store  sales. 

1.  M.C.  Hammer/Please  Hammer  Don’t  Hurt 

This 

Last 

Wks  on 

2.  New  Kids  on  the  Block/Step  By  Step 

Week 

1 

Week 

1 

Chart 

43 

Artist 

Dixie  Chicks 

Album 

Fly 

3.  Madonna/I’m  Breathless 

2 

2 

5 

Lee  Ann  Womack 

I  Hope  You  Dance 

4.  Soundtrack/ Pretty  Woman 

i 

3 

3 

33 

Faith  Hill 

Breathe 

5.  Sinead  O’Connor/I  Do  Not  Want  What... 

6.  Bell  Biv  Devoe/ Poison 

4 

- 

1 

Billy  Gilman 

One  Voice 

5 

5 

138 

Shania  Twain 

Come  On  Over 

6 

6 

60 

Tim  McGraw 

A  Place  in  the  Sun 

7.  Wilson  Phillips/Wilson  Phillips 

7 

4 

16 

George  Strait 

Greatest  Hits 

8.  Depeche  Mode/Violator 

8 

8 

126 

Dixie  Chicks 

Wide  Open  Spaces 

9.  Heart/Brigade 

9 

7 

56 

Lonestar 

Lonely  Grill 

10 

13 

59 

SheDaisy 

The  Whole  Shebang 

10.  Michael  Bolton/Soul  Provider' 

i 

©2000  Billboard/SoundScan,  Inc. 

©2000  Billboard/Soundscan 
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Order  Your  2000  Editions  Now! 


You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Baok,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  ond  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  mojor  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduotion  levels...housing  and  rental  rates... 
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don’t  need  any  special  software;  they  don’t 
need  ISDN  or  Tl  lines  —  just  a  PC,  an  In¬ 
ternet  connection,  and  a  modem,”  said 
Lizard  Research  executive  Amanda  Janker. 
“To  the  advertiser,  in  fact,  this  will  appear 
to  be  a  service.” 

AdLizard  uses  Adobe  InDesign  to  create 
templates  that  allow  advertisers  to  produce 
classified  or  display  ads  using  a  point-and- 
click  graphical  user  interface  (GUI).  Be¬ 
cause  the  ads  can  include  photos,  the 
time-consuming  job  of  compiling  real  es¬ 
tate  ads  with  numerous  shots  of  houses  is 
performed  by  a  real-estate  agent  rather 
than  a  newspaper  employee. 

Another  Australian  company,  Pongrass 
Newspaper  Systems,  is  promising  an  Inter¬ 
net  ad-entry  product  by  the  fall.  At  Nexpo, 
Pongrass  released  version  5  of  its  ad-entiy 


How  do  newspaper  ad  reps  spell  relief?  I-N-T-E-R-N-E-T: 
Do-it-yourself  plans  for  advertisers  make  debut  at  Nexpo 


BY  MARK  FITZGERALD 

IN  A  SERVICE  ECONOMY  THAT  HAS  CUSTOMERS  PUMP  THEIR 

own  gas,  do  their  banking  at  machines,  and  clean  up  their 
own  tables  at  McDonald’s,  it  was  probably  inevitable  that 
newspapers  would  start  asking  advertisers  to  create  their 
own  ads. 

At  the  recent  Nexpo  in  San  Francisco,  several  companies  unveiled 
Web-based  services  that  allow  papers  to  make  just  that  demand.  Be¬ 
sides  asking  advertisers  to  do  the  traditional  work  of  sales-  _ _ 

people  and  telephone  ad  takers,  the  ser-  |  ad  fields,  which  take  information  I  — ^ 

vices  have  two  things  in  common:  They  j  and  create  an  ad  automatically, 
use  the  ubiquitous  Internet  to  replace  the  Someone  selling  a  car,  for  instance, 
expense  and  technological  hassle  of  the  pre-  |  may  be  prompted  to  include  not  j  ^ 

vious  generation  of  direct  computer  or  i  only  the  price,  year,  and  make  of  the  I  i 

ISDN  links  between  a  paper  and  advertis-  I  automobile  but  also  such  venerable  !  ^ 


:active 


Building  on  a  Firm  Foundation 


HJIci 


software  suite.  The  biggest  change  newspa¬ 
pers  will  note  is  replacement  of  the  GUI 
with  a  more  text-based  version. 

“Everybody  out  there  went  to  the  GUI 
interface,  but  at  the  end  of  the  day,  the 
newspaper  people  said  to  us,  ‘Hey,  we 
liked  the  old  way,’”  said  Senior  Systems 
Engineer  Elizabeth  Hely-Hammond. 
“They  said,  “We  want  to  take  as  many  ads 
as  possible,  and  do  it  like  we  used  to  — 
just  click,  click,  click.’”  ] 


phrases  as  “runs  good,”  “must  see,”  and 
“clean.”  The  suggested  ad  can  then  be  fiir- 
ther  tweaked  by  customers. 

AdLizard,  from  North  Sydney,  Austral¬ 
ia-based  Lizard  Re.search  Pty  Ltd.,  is  al¬ 
ready  used  by  The  Sydney  Morning  Herald 
and  the  dozens  of  Fairfax  Group  papers  in 
Australia.  It  made  its  North  American  de¬ 
but  at  Nexpo.  “With  AdLizard,  adverti.sers 
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PREPRESS 

Atex  Media  Solutions  Inc. 

Bedford,  Mass. 

Will  build  an  800-user  “worldwide  ad¬ 
vertising  system”  for  Dow  Jones  &  Co.  Inc. 
based  on  the  Atex  Enterprise  system  and  an 
Oracle  database  running  on  Sun  Microsys¬ 
tems  servers.  The  sale  also  includes  a  Win¬ 
dows  NT-based  classified  pagination 
system.  To  handle  classified,  display,  and 
Web  advertising  sales,  production,  billing, 
and  customer  service  for  all  editions  of  The 
Wall  Street  Journal  and  Barron’s,  the  proj¬ 
ect  will  move  Enterprise  to  an  n-tiered 
architecture,  %vith  user  access  via  the  Micro¬ 
soft  Internet  Explorer  browser,  extensible 
markup  language  (XML)  to  tag  content  for 
print  and/or  Web  use,  and  electronic  data 
, ,  interchange  for  online  billing  and  payment 
!  (integrated  with  PeopleSoft  software).  The 

system  will  be  designed  to  allow  internal 
users,  ad  agencies,  and  “key  customers”  at 
any  location  to  place  ad  orders  and  materi¬ 
als,  check  reservations  and  space  availabili¬ 
ty,  view  contract  status  and  invoice 
information,  and  receive  online  proofs  and 
tear  sheets.  The  system  will  be  used  with  al¬ 
ready-installed  Atex  Architect  publication 
planning  and  display  ad  layout  software. 


Nikon  Inc.,  Melville,  n.y. 

Community  Newspaper  Co.  (CNC)  will 
equip  its  entire  photo  staff  with  Nikon  Dl 
professional  digital  SLR  cameras  —  the  or¬ 
der  for  66  cameras  is  the  largest  by  a  news 
organization  other  than  The  Associated 
Press.  The  Dl  provides  2.7-million-pLxel 

- c - 1  resolution  and 

the  ability  to 
shoot  4.5  pic¬ 
tures  per  sec¬ 
ond  when 
necessary. 

Circulating 
nearl}’  900,000 
copies  in  east¬ 
ern  Massachu¬ 
setts,  CNC 
publishes  88 


Nikon  Dl  digital  camera 


weeklies,  a  three-edition  daily,  15  shoppers, 
an  online  publication,  and  numerous  spe¬ 
cialty’  products. 


610SP  platesetters,  five  DiamondVision  op¬ 
tical  punch-benders,  six  DiamondPlate  92 
processors,  and  two  DiamondSetter  Assis- 
i  tant  plate-management  software  systems. 

Other  DiamondSetters  went  to:  The 
Dallas  Morning  News  (a  third  347);  The 
Columbus  (Ohio)  Dispatch  (a  second 
6l  0S2P,  which  images  90  double-truck 
i  or  170  single-page  pph);  the  Irish  Inde- 
\  pendent,  Dublin  (two  610S2P  units);  Ger¬ 
many’s  AMgsAurgerAZ/gemerne  (a  .second 
6IOS2P);  the  Express  &  Star,  Wolver- 
I  hampton,  United  Kingdom  (a  second  Dia- 
i  mondSetter  435).  The  435  images  a  wider 
!  (17V8  inches)  plate  than  the  347  inch¬ 
es),  but  offers  the  same  speed  and  resolu¬ 
tions  (1000-1270  dpi  or  2540  dpi).  All 
DiamondSetters  are  flatbed  devices  with 
green-laser  imaging  heads. 

PRESSROOM 

FSC  Paper  Co., 

I  Following  bankruptcy  court  approval, 

:  the  assets  of  FSC  Paper  Co.  were  bought  for 
'  $44  million  by  Madison  Paper  Co.,  a  new 
affiliate  of  Finland’s  Myllykoski  Corp.  FSC’s 
i  one-machine  mill  produces  120,000  tons  of 
'  newsprint  per  year  entirely  from  recycled 
paper  fiber  collected  in  the  Chicago  area, 
i 

Abitibi-ConsOUDATED,  Montreal 

Exercised  its  rights  to  acquire  all  Class  A 
subordinate  voting  shares  and  Class  B 
j  shares  of  Donohue  I  nc.  not  previously  ten- 
i  dered  under  its  offers.  It  now  holds  all  is- 
I  sued  and  outstanding  Donohue  shares. 

! 

i  Kruger  Inc.,  MontreaZ 

Resumed  production  on  the  No.  2  news¬ 
print  machine  at  its  Bromptonville  mill  af¬ 
ter  a  three-week  stop  for  modernization 
that  allows  quality  improvement  and  in- 
i  creases  capacity  by  18,000  metric  tons  per 
i  year.  The  project  was  part  of  a  $51-million 
j  (Canadian)  investment  in  the  mill,  the  first 
j  acquired  by  Kruger,  in  1950. 

SoLNA  International  AB 

Jdrfdlla,  Sweden 

Installed  a  D300  press  at  Societe  d’Arts 
Graphiques  d’Edition  et  de  Presse,  Tunis, 
Tunisia.  The  seven  units  and  Solna  F302 
folder  (with  quarterfolding)  prints  a  40- 
1  page  tabloid  government  newspaper,  other 
tabloids,  and  semicommercial  work. 


OUTPUT 

Western  Lithotech,  St.  Lou  is 
^  Sold  The  Boston  Globe  four  226-plate- 

1 1  per-hour  DiamondSetter  347  and  two  140- 
i  I  pph  (90  double-truck  pph)  DiamondSetter 


POST-PRESS 

Burt  Technologies  Inc. 

Evergreen,  Colo. 

Licensed  its  packaging  and  distribution 
software  at  three  sites.  Newsday,  Melville, 


N.Y.,  signed  for  all  Burt  applications,  in-  j 
eluding  the  new  StaflfingManager.NT.  The  !  i 
575,595-circulation  Long  Island  paper  in-  j  j 
serts  more  than  25  million  pre-prints  each  j ! 

week,  zoned  to  create  1,000  unique  combi-  I ' 
nations.  The  Daytona  Beach  (Fla.)  News-  i 
Journal  and  the  Houston  Chronicle  wall  j 

deploy  PackagingManager.NT  and  Distrib-  !  j 

utionManager.NT  this  summer.  Houston  1 1 

w-ill  integrate  the  products  with  its  down-  ;  j 
stream  machine  controls  via  the  Burt  Open  !  1 
Control  Interface  module.  j 

BUSINESS  SYSTEMS  I 

Geac  Pubushevg  Systems 

Tampa,  Fla. 

Sold  its  Matrix  circulation  system  to 
PressPoint,  its  first  U.S.  customer.  The 
product  from  Geac’s  Circulation  Command 
software  suite  was  developed  in  the  United 
Kingdom  and  recommended  by  one  of 
PressPoint’s  British  business  partners.  The 
New  York-based  electronic  distributor  of 
the  “Global  Editions”  of  dailies  from  dozens 
of  cities  worldwide  also  sells  advertising  for  | 
the  editions  and  arranges  their  local,  on-de-  ! 
mand  printing  on  digital  printers.  Relying  1 1 
on  Microsoft  NT  and  SQL  Server  7-0,  the  ;  | 
Matrix  distribution  and  sales  system  will  be  I 
used  to  maintain  PressPoint’s  international,  i 
multipublic  ttion  subscriber  database. 

PuBUSHiNG  Business  Systems 
Barrington,  III.  \  \ 

After  years  of  outsourcing  operations,  | 

The  Christian  Science  Monitor,  Boston,  | 

contracted  to  install  its  first  internal  circu¬ 
lation  system.  It  licensed  PBS’  Java-based 
Circulation  Management,  List  Matching, 
and  InSight  products  to  assist  with  the  j 

repositioning.  Having  begun  conversion  of  1 1 

most  subscribers  to  morning  home  delivery,  j  | 

it  needed  circulation  software  that  would  j  I 

support  nationwide  postal  (mailbox)  and 
alternative  (doorstep)  delivery.  j 

PBS  also  licensed  its  MediaPlus  circula¬ 
tion-management  software  to  Westminster 
Media  Group,  Pittsburgh,  owner  of  the  i 

Tribune-Review,  Green^vxg-,  Valley  Neios  n 

Dispatch,  Tarentum;  Leader  Times,  Kittan-  j  j 
ning;  The  Daily  Courier,  Connellsville;  The  \  j 

Valley  Independent,  Monessen;  Pittsburgh  \  \ 
Tribune-Review  -,  North  Hills  News  Record,  \ 

Warrendale;  Standard  Observer,  Irwin;  i  | 

and  PittsburghLive.com.  With  its  news-  I 

papers  in  the  same  geographic  area,  the  j ! 
company  had  an  opportunity  to  address  the  ! ! 

market  as  a  large  contiguous  group  by  1 

implementing  a  single  database  of  all  sub¬ 
scribers  and  prospects  while  retaining  each 
newspaper’s  identity’  and  security. 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


'If  nexmpapers  could  figure  out  how  to  track 
readers  as  accuratelij  as  Salon,  theyd  do  it ...  ” 

SEAN  ELDER,  DISMISSED  SALON.COM  MEDIA  WRITER 


PRIVATE  LIVES.  PUBLIC  FIGURES. 
Unnamed  sources.  Those  are 
some  of  the  combustible  ingredi¬ 
ents  sparking  a  controversy  involving  The 
Bakersfield  Californian,  which  examined 
the  relationship  between  a  powerful  local 
congressman  and  a  lobbyist. 

The  paper,  on  the  front  page  in  its 
June  25  issue,  revealed  what  had  been 
whispered  —  that  U.S.  Rep.  Bill  Thomas, 
a  Republican,  who  heads  a  key  health¬ 
care  finance  panel,  and  Deborah  Steel¬ 
man,  a  health-industry  lobbyist,  had 
been  involved  in  an  “intensely  personal” 
relationship,  according  to  Thomas’  chief 
of  staff,  Cathy  Abernathy.  Thomas  and 
Steelman  are  each  married  to  other  peo¬ 
ple,  and  the  paper  did  not  directly  go 
into  issue  of  whether  the  relationship 
was  sexual. 

Abernathy  began  talking  to  acquain¬ 
tances  last  summer  about  her  boss’  rela¬ 
tionship  with  the  lobbyist  and  the  effect 
it  could  have  on  Thomas  politically  as 


Photo  of  the  week 


STAN  LIM,  INLAND  VALLEY  (CALIF.)  DAILY  BULLETIN 

IT’S  BECOME  A  KIND  OF  AMERICAN  CUSTOM:  WIN  A  SPORTS 

title  and  trash  your  downtown.  It  happened  again  June  19 
after  the  Los  Angeles  Lakers  took  the  National  Basketball 
Association  crown  and  a  happy  mob  burned  automobiles  and  sou¬ 
venir  stands,  and  vandalized  businesses  outside  the  Staples  Center 
in  Los  Angeles.  Imagine  if  the  Lakers’  victory  had  been  unexpected! 
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well  as  on  her  own  career  as  chief  of  staff. 
But  Abemathy’.s  comments  w'ere  not  made 
to  veteran  Californian  reporter  Vic  Pollard, 
who  investigated  and  wrote  the  story.  She 
confided  her  concerns  to  others,  and  it  was 
those  sources,  requesting  anonymity,  who 
repeated  her  remarks  to  the  reporter. 

The  “relationship”  aspect  of  the  story  was 
based  on  interviews  with  unnamed  sources, 
since  none  of  the  principals  involved  would 
comment.  The  potential  conflict-of-interest 
angle  was  gleaned  by  talking  to  good- 
government  groups  and  culling  campaign- 
finance  reports. 

After  the  story  ran,  Abernathy  accused 
Pollard  of  being  “fed  lies”  and  repeating 
those  lies  “eagerly,  without  corroboration 
and  without  attribution.”  She  said  remarks 
attributed  to  her 

found  “complete  fab- 

1  rication.”  Thomas 

ourselves  , 

and  Steelman  also 
with  a  storv^  issued  statements, 

that  we  did  addressing 

the  relationship 

not  teel  we  question  ,  but 

could  sit  on.”  denying  any  con¬ 

flict  of  interest. 

Executive  Editor  Mike  Jenner  knew' 
there  would  be  a  backlash.  Jenner,  in  a  let¬ 
ter  to  readers,  first  explained  why  he  be¬ 
lieves  that  some  aspects  of  a  public  figure’s 
private  life  are  off-limits.  But  in  this  case, 
the  circumstances  —  key  health-care  law¬ 
maker  and  industry  lobbyist  —  turned  the 
matter  into  a  “significant  public  concern.” 
Jenner  said  the  paper  looked  not  only  for 
people  to  back  the  relationship  rumors  but 
also  for  those  who  could  dispel  them.  None 
of  the  latter  surfaced.  “Finally,  we  found 
ourselves  with  a  .story  that  we  did  not  feel 
we  could  continue  to  sit  on,”  said  Jenner. 

Aly  Colon,  who  teaches  ethics  at  the 
Poynter  Institute,  said  the  story  is  an  im¬ 
portant  one,  but  worried  that  anonymous 
sources  leave  readers  guessing  about  moti¬ 
vations.  “If  you  had  names  and  can  judge 
where  sources  were  coming  from,  you  could 
add  or  detract  from  the  validity  of  those 
comments,”  noted  Colon,  who  added  that 
readers  are  left  to  wonder  how  far  the  rela¬ 
tionship  went  and  this  “muddies  the  water” 
about  an  important  subject.  Colon  also  said 
the  story  could  have  been  done  without  ad¬ 
dressing  the  “intensely  personal”  relation¬ 
ship  issue  at  all.  —  David  Noack 


Haiku  news  you  can  use 


TACOMA  (WASH.)  REPORTER 


Give  them  17  sylla-  P" 

bles,  theyll  give  you  the  ^ 

world.  Taking  brevity  as  ^ 

the  soul  of  wit,  as  well  as  a  necessity 
in  these  fast-paced  times,  the  alter-  t 
native  weekly  Tacoma  (Wash.)  J 

Reporter  began  in  J anuary  present-  ■ 

ing  “Haiku  News.”  Haiku,  tradition-  1 
al  three-line  Japanese  poems  with  ^ 

five,  seven,  then  five  syllables  per 
line,  penned  by  the  editorial  staff, 
appear  on  Page  6  every  issue, 
attacking  the  ancient  art  of 
warmed-over  news. 

The  dish  on  Tacoma’s  official  slo- 
gan,  “America’s  No.  1  Wired  City”  (a 
self-bestowed  title),  can  now  be 
served  simply,  yet  with  measured 
aplomb:  “Most  w'ired  city?  Us./  Ba-  H 

sis  for  such  a  claim?  None./  Compe¬ 
tition?  Vast.”  Upon  a  visit  to  Tacoma  by  a 
bubble-gum  boy  band,  the  editors  queried: 
“’N  Sync:  if  I  throw/  you  in  the  ocean,  do 
you/  promise  not  to  float?” 

And  where  else  are  health  briefs  com¬ 


bined  with  reminders  of  one’s  own  mortal¬ 
ity:  “Flu  hits  T-town  hard/  Should  have 
got  your  shots  sooner/  Soon  you  will  be 
dead.”  And  that’s  nothing  to  sneeze  — 
haiku  kerchoo  —  at.  —  Jamie  Santo 


An  Adams  chronicle 


ON’T  TOSS  THOSE  OLD  NEWSPAPER 

■  clips  and  letters  to  the  editor  so  fast, 
you  never  know  what  they  might  be 
worth.  Just  ask  James  Plugh,  publisher 
T-Ag  Patriot  Ledger  in  Quincy,  Mass. 

VO  years  ago,  he  found  a  four-page  letter  to 
ed  that  former  President  John  Quincj' 
lams  sent  to  his  hometown  paper  in  1837  — 
long  with  a  landmark  11-page  speech  on  slav- 
;iy’  —  encased  in  plastic  and  buried  “in 
a  file  of  knickknacks  in  a  storeroom,”  he 
recalled.  Apparently,  Adams’s  paper  had 
once  been  displayed  by  the  newspaper.  Last 
week,  they  fetched  $555,750  at  a  Sotheby’s 
auction  in  New  York.  —  JoeStrupp 
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Coverage  of  crime  victims  -  and  their  families  - 
should  not  constitute  a  black-and-white  issue 

BY  NAT  HENTOFF 

SOME  20  YEARS  AGO,  A  FRIEND  OF  MINE,  ONE  OF  THE 

very  few  African-American  reporters  then  at  the  New 
York  Post,  told  me  of  a  call  he  had  received  the  day  be¬ 
fore  at  the  paper.  It  was  a  tip  on  a  murder  on  Park  Ave¬ 
nue.  The  reporter  told  his  editor,  “I’m  going  right  up.” 
“Wait  a  minute,”  said  the  editor.  “What’s  the  address?” 

It  was  uptown.  Harlem. 

“No,”  the  editor  said,  “we’re  not  covering  that.” 

Not  much  has  changed  since  then.  In  the  April  13  New  York 


Daily  News,  Stanley  Crouch,  a  columnist 
who  is  black,  noted  that  “for  all  the  reduc¬ 
tion  in  homicide”  under  Mayor  Rudolph 
W.  Giuliani,  “50%  of  those  mur¬ 
dered  in  this  city”  are  African 
Americans  and  Latinos.  Crouch 
added  that  these  so-called 
“minorities”  —  though  half  the 
population  in  the  city  —  “suffer 
75%  of  the  violent  crime.” 

Nationally  —  as  Rod  Dreher 
reported  in  the  April  9  New 
York  Daily  News  —  “according 
to  most  recent  [U.S.]  Justice 
Department  statistics,  in  1998, 
blacks  were  seven  times  more  likely  to 
commit  homicide,  and  six  times  more  like¬ 
ly  to  be  ...  murder  victim[s]”  than  whites. 

There  is  some  coverage  of  black-on- 
black  crime,  particularly  when  a  given 
act  is  stunningly  vicious  and  gruesome. 
But,  in  terms  of  the  less-than-startling 
run  of  common  muggings,  rapes,  and 
murders,  white  readers  know  very  little 
of  individual  black  victims  of  crime. 

One  of  the  few  who  consistently  reports 
on  these  victims  in  the  nation’s  capital  is 
Colbert  I.  King,  whose  column  appears 
eveiy  Saturday  morning  at  the  top  of  the 
Op-Ed  page  of  the  Washington  Post.  I’ve 


BY  NAT  HENTOFF 


always  seen  stories  on  African-American 
victims  of  crime  in  the  black  press,  but 
King’s  continued  prominence  in  a  white 
newspaper  is  very  rare. 

On  April  1,  King  wrote,  not 
for  the  first  time,  about  the 
murder  of  l6-year-old  Tia 
Mitchell,  shot  in  the  head  and 
neck  as  she  rode  her  bicycle  in 
her  own  neighborhood,  within 
sight  of  the  Capitol  dome.  The 
gang  member  charged  with  her 
killing,  David  Reginald  John¬ 
son  (aka  “Stinka”),  allegedly 
shot  her  because  he  believed 
she  was  associated  with  a  member  of  an¬ 
other  gang.  Johnson  was  15  at  the  time. 

How  did  King  first  come  to  focus  on  this 
murder  that  happened  four  years  ago?  “It 
earned  a  place  in  my  mind,”  he  wrote  this 
April,  “by  the  insignificance ...  it  was  as¬ 
signed”  at  the  time  in  The  Washington  Post: 
“a  two-inch  item  on  Page  D5  simply  head¬ 
lined,  ‘Girl,  16,  Slain  While  Cjcling  in  NW 
Alley.’  No  name,  no  motive,  nothing.” 

Only  King  kept  digging  into  the  story,  as 
he  has  with  other  ignored  crimes  against 
blacks  —  those  human  beings,  he  said  in 
one  column,  “with  whom  we  don’t  identify 
or  think  much  about.”  At  the  end  of  another 


column,  he  noted  that  Tia  Mitchell’s  moth¬ 
er  had  called  him  to  see  if  he  could  help  her 
find  out  what  was  happening  to  her  daugh¬ 
ter’s  alleged  killer. 

“She  said,”  King  wrote,  “no  one  down¬ 
town  would  return  her  calls.” 

Because  too  many  newspapers  treat  such 
crimes  as  so  “routine”  as  to  be  not  worth  the 
space  to  report  on  them  —  except  occasion¬ 
ally  for  stories  based  on  generalized  crime 
statistics  —  readers  have  no  sense  of  who 
the  victims  were  or  who  their  families  are. 

Making  diversity  in  newsrooms  a  priority 
in  more  substantive  ways  than  in  speeches 
at  conferences  should  not  result  in  assign¬ 
ing  Afncan-American  reporters  solely  —  or 
even  primarily  —  to  black  news.  As  many 
nonminority  journalists  have  shown  again 
and  again,  no  beat  should  have  a  color  line. 
But  it  is  reasonable  to  e.xpect  that  many 
journalists  of  color  would  be  as  aware  as 
King  of  the  stories  of  black  crime  victims 
that  are  routinely  dovmplayed,  if  reported 
at  all.  And  as  more  nonmajority  readers 
find  there  are  reporters  who  want  to  know 
about  these  cases,  they  will  call  —  just  as 
King  keeps  getting  calls  from  people  who 
live  in  neighborhoods  where  white  report¬ 
ers  easily  get  lost,  as  I  have  in  Washington. 

In  November  1996,  King  wrote  of  “a 
world  of  people  who  are  treated  by  the  rest 
of  us  as  so  worthless  that  a  Southeast 
Washington  man  could  be  shot  at  a  gas 
station  last  Sunday  night,  pursued  by  his 
attacker  to  the  hospital,  and  then  be  shot 
once  again  outside  the  emergency  room  — 
this  time  fatally  —  by  the  same  gunman, 
and  then  have  his  name  mentioned  only 
briefly  on  Page  B8  of  the  Post.  Hell,  if  he’d 
been  a  Capitol  Hill  staffer  or  a  downtown 
lobbyist,  he  would  at  least  have  made 
[the]  ‘Style’  [section].” 

King  also  wrote  in  that  column  about 
another  call  from  Tia  Mitchell’s  mother, 
who  said  of  her  daughter’s  alleged  killer  — 
at  the  time  still  on  the  loose  —  “I  don’t 
want  him  dead.  Dying  is  too  easy.  That’s 
been  proven  to  me.” 

She  wanted  —  and  still  wants  —  “just  a 
little  bit  of  justice  and  peace,”  King  wrote. 
“In  that  part  of  the  world,  they  need  that, 
too:  So  I  keep  coming  back  to  the  pain.” 

Nothing  should  stop  white  reporters  and 
editors  from  coming  back  to  the  pain,  but 
the  presence  of  more  black  colleagues 
might  awaken  them  to  that  pain.  [1 
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